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This Issue 


This issue, which carries on its 
front cover a picture of Simon 
Bolivar, the great South American 
liberator, is published in the in- 
terest of cordial relations between 
the two great continents of this 
hemisphere. To complete the 
coverage of the companies in this 
industry in South America, we 
have mailed complimentary copies 
of this issue to those South Ameri- 
can drug and cosmetic manufac- 
turers who are not as yet listed 
among our subscribers. 
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FRANCIS CHILSON, Production Editor 
JOSEPH KALISH, Technical Editor 

FRAZER V. SINCLAIR, Business Manager 

C. R. KEELEY, Advertising Representative 

P. W. ALEXANDER, Advertising Representative 
HARRY G. KELBLY, Circulation Manager 
HILDA C. McCOLLOM, Art Director 
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READY TO TAKE 


When something happens to the first team it’s reassuring to know there is a 
competent group of substitutes ready to take over. With present world conditions 
disrupting the essential oil market it’s also reassuring to know that van Ameringen- 
Haebler Inc. is prepared to meet these conditions with a series of excellent 
American-made substitutes for many of the unobtainable oils you will need to 


carry on. We mention a few. 


JASMIN ABSOLUTE BERGAMOT NEROLI BIGARADE 


ARTIFICIAL ARTIFICIAL ARTIFICIAL 
$44.00 PER CB. $3.90 PER LB. $12.50 PER LB. 


ORANGE FLOWER ABSOLUTE FRENCH ROSE ABSOLUTE 


ARTIFICIAL ARTIFICIAL 
$30.00 PER LB. $42.00 PER LB. 





VAN AMERINGEN-HAEBLER INC. 


S15 FOUuRTH AVFENIIF N F W/ VORK N FE W/ VOPR k 





SRES. FONT, DELUCCA 6& CIA. 


Altos Bazar Americano 
(Apartado No. 1942) 
Caracas, Venezuela, S. A. 


TAMBIEN: 
SR.M. PARDO FANJUL 


Lonja del Comercio No. 541 
(Apartado No. 731) 
Habana, Cuba INDUNIDAS, S. A. 
Azopardo No. 858 


Buenos Aires, Argentina, S. A. 


SR. A. GRACIA AZORIN 
Avenida Juarez 50, Despachos1,4y5 
Mexico, D. F., Mexico 


eR OAPs. (AWE NITE NE W/ 


REPRESENTADOS 
EN SUR AMERICA POR: 


SR. JULIUS ULLMANN 
Rua 7 de Setembro 41-A 
(Caixa Postal No. 1213) 

Rio de Janeiro, Brazil, S. A. 


ESTABLECIMIENTOS 


PERUANOS COLLIERE, S.A. 
Apartado No. 2636 
Lima, Peru, S. A. 


VAN AMERINGEN-HAEBLER INC. 


VORK 


NF W/ VORK 









2 NEW DU PONT 


















Dimethyl Anthranilate Extra... The odor of this quality synthetic is somewhat simi- 
lar to that of methyl] anthranilate. It is free from fluorescense and reduces the problem 
of discoloration to a minimum. The constant quality, shown partly by the crystallizing 

















point of 17.3°—17.5° C., assures more dependable production and better results. Dimethyl 
Anthranilate Extra is recommended for perfumes, flavors and soap. 


Anisic Alcohol... This synthetic can be used in the same class of products as Anisic 





Aldehyde (Aubepine), to which it has a resemblance in odor. Its greater stability, softer 
tone and milder action on the skin make it more desirable for fine perfumes and creams. 


For samples and technical assistance write the Du Pont Aromatics Section, 40 


Worth Street, New York City. 


OT nmulics 


E. Il. DUPONT DE NEMOURS & CO. (INC.) 
ORGANIC CHEMICALS DEPT., FINE CHEMICALS DIVISION, WILMINGTON, DELAWARE 





VOTE THIS TICKET 
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—Aa recognized and 


5 ee high recognition accorded to Merck Chemicals throughout America is proof of 
how well the House of Merck has kept faith with those whom it serves. Today, 
almost 3,000 products are supplied to physicians, dentists, veterinarians, pharmacists, 
chemists, laboratories, and various branches of industry. 
The Merck policies of scientific research and rigid laboratory control for purity and 
standards of quality and uniformity . . . fortified by a rich tradition of experience and 
modern production facilities ... assure con- 
tinued leadership in present fields of chemistry, 
as well as in those still to be explored and 
conquered. 
The importance of high-quality ingredients 
is recognized by manufacturers of successful 
cosmetic preparations — those purchased by 
“brand name” because satisfactory results 
have created a demand market for such 
products and steady repeat sales. 
Consumer acceptance of cosmetic 
preparations depends in large part on 
quality, uniformity, and reliability. Lead- 
ing manufacturers incorporate these 
sales-building features into their prep- 
arations by using Merck products. 


Zinc Stearate U. S. P, 


Merck Zinc Stearate U.S.P. ismadeonly 
the finest quality Triple- Pressed {, 
Acid. This excellent product meg 
requirements of the United States Ph, 
copoeia and contains mot more tha 
parts of lead per million and not more; 
2 parts of arsenic per million. 

Merck Zinc Stearate U.S.P. is an ex 
tionally smooth, free-flowing white » 
der, with unusually fine “slip” and exce 
adherent properties. It is free from grity 
harsh particles, and from foreign o 
cid odor. 

Because of its uniformly high qui 
Merck Zinc Stearate U.S.P. is the choj 
of many leading manufacturers for ux 
powders and creams of excellence. 


4 


Other Merck Materials 
for use in Face Powders 


Zinc Oxide Merck U.S.P. 
Magnesium Carbonate Merck U.S.P. 
Tale (Talcum) Purified Merck U.S. 
Calcium Carbonate Merck U.S.P. Precip 
Kaolin Merck N.F. and 
Kaolin Merck Colloidal N.F. 


Prices and other information will be 
to manufacturers on request 





pendable source of fine cosmetic products 


than mercury bichloride and much 
oper than phenol. 1 to 1,000 solution 


@Hydroxyquinoline, Quinophenol) 
and other Oxyquinoline salts. 


orthymol Merck N. F. VI 
» Herful pathogenic germicide, having 
* § 120 times the germicidal strength of 


nol when tested against staphylococ- 
aureus—a most resistant germ strain 


Preservatives 
Butoben 


Reg. U.S. Pat. Off. 
(n-Butyl Parahydroxybenzoate Merck) 


An effective, nontoxic preservative suitable in 
acid and neutral products as well as in mod- 
erately alkaline media. Prevents the growth of 
nonpathogenic bacteria and mold. 

Only 2-100ths of 1% is suggested. 12 grains 
to 1 gallon or 1 oz. to 35 gallons. 

Butoben is an effective preservative for gum 
solutions used for hair-wave setting, and for 
various types of liquid preparations, including 
face and hand lotions, cosmetic creams, elixirs, 
medicinal tonics, certain eye lotions and 
emulsions. 

Butoben, while also an excellent preservative 
for the aqueous phase of cosmetics, does not 
prevent rancidity of oils and fats, as this con- 
dition is not caused by micro-organisms, but 
by hydrolysis and subsequent oxidaticn, for 
which purpose an anti-oxidant is required. 


Other Preservatives 
Benzoic Acid Merck 
Salicylic Acid Merck 

Sodium Benzoate Merck 


Permanent Wave and Other 
Hair and Scalp Materials 


Ammonium Carbonate Merck 
Potassium Sulfite Merck 
Sodium Sulfite Merck Resorcin Merck 
Paraphenylenediamine Merck 
Silver Nitrate Merck Silver Sulfate Merck 
and other Silver Salts 
For the new type Permanent Wave Hair 
Cream use Lanum (lanolin-adeps lanae 
U.S.P. Merck). 


We invite you to consult us regarding your 
manufacturing problems and requirements. 


MERCK & CO. Inc. 
Manufacturing Chemists 
RAHWAY, N. i 


New York Philadelphia 


In Canada: 
Merck & Co. Ltd., Montreal and Toronto 


St. Louis 

















CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 
ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 





Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253 E. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 295 YOUVILLE SQ., MONTREAL 
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KING DESIGN 


ALL G. C. A. SIZES 


The color in which this 
cap is shown on other 


VICTOR BLUE 26A 


Prompt deliveries on black caps 


from large stocks. 


OOOO 6 PE 6 6 0 Oh OK ROK DX OOO 


CAPS BY VICTOR 


FDI DIDIMDIDPIDPOIDIOIDPODPOD ODP ODIO IPOD ODIO IDOI OOD OPO OOOO IOI DIDI III PDD xx 


ACE DESIGN 
ALL POPULAR SIZES 


The color in which this 

cap is shown on other 

side of page is 
VICTOR BLUE 28 


Requests for samples and prices 
will receive prompt attention. 


2500090900090 90999 DODOOHOOONK 


BALL CAP 
10-425 — 18-410 
The color in which this 


cap is shown on other 
side of page is 


VICTOR GREEN 5A 


All inquiries, regardless of size, 
will receive prompt attention. 


DESIGN No. 70 
8-425 — 10-425 — 20-410 
The color in which this ] 


cap is shown on other © 
side of page is 4 


VICTOR GREEN 23 


An example of Victor 
designing. 
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DESIGN No. 50 


8-425 — 10-425 


\ 

q 

The color in which this 
cap is shown on other 

Q 

q 

q 

Q 
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side of page is 


VICTOR MAROON l1l1A 


This cap can be supplied with 


a well for a glass rod. 


" 
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TASSEL CAP 
8-425 — 10-425 
The color in which this 


cap is shown on other 
side of page is 


VICTOR GREEN 4A 


Submit your design problems to 
Victor. 
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FLAME CAP 
8-425 
The color in which this 


cap is shown on other 

side of page. is 
VICTOR RED 24 

Technical skill developed thru 


moulding experience assures a 
satisfactory closure. 
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DESIGN No. 60 


15—425 


The color in which this ~ 
cap is shown on other ~ 
side of page is 


VICTOR RED 2 


A large stock of raw materials 
for all stock color shades, as- 
sures short-time deliveries. 


2 ODODOMDOIMDOIMDOMDOPDODYPD0O 09D OK OK EE EX 
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The color shades referred to above and many others are shown by 10 m/m Ace design caps mounted on a stock 


color card. This card will be promptly mailed upon request. 
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at practically STOCK PRICES 


Here are seven bottles of artistic and 
distinctive design which you can buy at 
practically STOCK prices. Although the 
actual bottles are not carried in stock, the 
moulds are already available and your 
order can be produced without involving 
any ‘“‘special mould”’ cost. 

In addition to these 7 designs, a number 
of other highly individual bottles are avail- 
able on the same basis. Our representative 
will be glad to show you samples and quote 
on your requirements. 


SWINDELL BROS., BALTIMORE, MD. 


200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ—HAVANA, CUBA 
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COOPERATIVE SOURCE 


OF OPAL WARE 
FOR THE COSMETIC 
MANUFACTURER 





Hundreds of satisfied customers have enjoyed the 
friendly cooperation and the complete service found 
at Anchor Hocking. They have appreciated the will- 
ingness of Anchor Hocking designers to work with 
their merchandise men to produce a quality package 
at low cost. They have found a real advantage in 
buying containers and caps as matched units from 
one source. 

Manufacturers of cosmetics and other purchasers 
of Opal Ware are finding friendly complete Anchor 
Hocking service of advantage, too—the sales of no 
other product are more greatly influenced by the style 


or appeal of the package. Whether your packaging 
problem involves a selection from stock or a private 
mold, you'll find that Anchor Hocking’s complete 
service assures a unity of design—a perfect fit of con- 
tainer and cap. It fixes responsibility for an efficient 
seal with the supplier—saves time and expense. And 
it results in a package that is personalized to your 
particular needs—one that compels attention and 
creates an urge to buy. 

Your Anchor Hocking man is at your service. He 
has the long experienced years of a practical progres- 
sive organization behind him. Call him for suggestions. 


ANCHOR HOCKING GLASS CORPORATION... LANCASTER, OHIO 
Closure Subsidiary: 
ANCHOR CAP & CLOSURE CORPORATION, Lancaster, Ohio, Long Island City, N.Y., Los Angeles, Calif., and Toronto, Canada. 


ANCHOR HOCKING OFFERS YOU 
COMPLETE PACKAGE SERVICE 


Anchor Amerseal, 





Beacon and Falcon Caps 
please the ladies — because 
they are designed for feminine 
fingers! 


A QUARTER TURN— 
AND IT's ON! 


A QUARTER TURN 
— AND IT’S 


A COMPLETE ASSORTMENT OF CLOSURES— 
particularly recommended is the Anchor Amerseal Cap 
illustrated at the left. Other attractive economical closures 
are Anchor NKCT Caps, Anchor Improved C.T. Caps, 
Anchor Molded Caps, Anchor Beacon Caps, Anchor Falcon 


OFFI Caps. We can advise you what type best fits your problem. 
A COMPLETE RANGE OF OPAL WARE CONTAINERS 


—in all standard sizes, shapes and capacities. 


A COMPLETE DESIGN SERVICE—If you need a special mold 
to give your package individual distinction our designers are qualified 
by skill and long experience to be really helpful. They’ll give you a 
package that will catch and please the eye—on the shelf, in the home 


and in your advertising. 


-an unbeatable combination 




















ce E 
use, your cosmetics and toiletries will be judged. They will not be thri 
found lacking in flattering color, seductive fragrance, enhancing 


formula, or smart packaging, if you have them manufactured by Allied. 


LIPSTICKS APLI « ROUGE SUPREME « FACE POWDER APLI e MASCARA APLI e¢ EYE SHADOW APLI 

OTHER ALLIED SPECIALTIES: TALCUM POWDERS e DUSTING POWDERS e FACE POWDERS 

PERFUMES e TOILET WATERS e SACHETS e MANICURE PREPARATIONS e CREAMS e LOTIONS 

DEODORANTS e DENTIFRICES e BATH SALTS e SHAVING PREPARATIONS e SKIN TONICS 
HAIR AND SCALP PREPARATIONS 


ALLIED PRODUCTS, Ine. + 30 ROCKEFELLER PLAZA, N.Y. C:. 


“ MAKERS OF THE WORLD’S FINEST COSMETICS AND TOILETRIES e PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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I' THE PAST, one cologne has been so like another 
that a difference could be detected only by an 
expert. 

But today the trend is toward individuality—achieved 
through the use of subtle floral top notes. 

Givaudan has developed a variety of these top notes, 
any one of which you can use with ease and economy 
to give your cologne an interesting new distinction. 


They are low in cost, lasting in odor and have proved 
their popularity over hundreds of counters. In quality 
and customer appeal they are typical of the many sales 
making odors and aromatics that Givaudan is con- 
stantly making available to the cosmetic manufacturer. 
Whatever your line, you will find Givaudan develop- 
ments that will help you improve its quality or the effic- 
iency and economy with which it can be produced. 


DELAWANNA, INC. 


330 WEST 42nd STREET, NEW YORK, N. Y. 

















wd 





{ 
MWe. #/s)) 
A iil ‘Ali, 


\ 
ae 











° 8 

\\ ; . 
af SAMA O fA he MS 
ERB 


h Vere Ss fi J pa tars 
“Ueidgs ys ; ag ae 
KEL LLTL, aay Gey 
| 04 Si5 ag Ji BGs y 
a BEM i c/s i en 
eee! ; 


ite 
/ 


Beer ex! 





ailed on request. 


carried on courageously in the face of great handicaps, laid the founda- 
suitable for framing. will be m 


tion for modern chemical research and development. Copies of this 


illustration, 


is well known through- 


e Middle Ages. whose work. 
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out the perfume and cosmetic industry. The drawing represents the 


IVAUDAN’S famous trademark, ‘Le Chimiste”’, 


questing spirit of the pioneer scientists of th 
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IT’S REGULAR 
SAVING THAT COUNTS! © 


You may make a one-time saving on a special purchase of 
materials, but it is the day in and day out, week in and 
week out savings on efficient service from a reliable source 
of supply that is the backbone of economical purchasing. 
Cyanamid gives you such service in a wide variety of chem- 
icals. Let Cyanamid help you make everyday savings with 
prompt service and efficient technical cooperation on — 




























WATER SOLUBLE GUMS... AEROSOL* WETTING 
AGENTS...ZINC OXIDE...ZINC STEARATE...SUL- 
PHONATED OILS...AQUASOL™ and NO-ODOROL™ 
...K & M MAGNESIUM OXIDE...K & M MAGNESIUM 
CARBONATE...TALC...WAXES—CERESINE WAX, 

ISO BEESWAX, U.S. P. BEESWAX 


*Trade-mark of American Cyanamid & Chemical Corporation applied to 
wetting agents of its own manufacture. 
**Registered U.S. Patent Office. 


From a large collection of old-fashioned mechanical banks comes this 
amusing contraption for saving money. 


o> 
q D. 
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American CyanaMipD «& 
CHEMICAL CORPORATION 


30 ROCKEFELLER PLAZA - NEW YORK, N. Y. 
A Unit of American Cyanamid Company 






a OFFICES: 89 Broad St., Boston, Mass.; 600 S. Delaware Ave., Philadelphia, Pa.; Russell & Bayard Sts., Baltimore, Md.; 822 W. Morehead 
Teet, Charlotte, N. C.; 860 Leader Building, Cleveland, Ohio; 20 N. Wacker -Drive, Chicago, Ill.; 2006 Race Street, Kalamazoo, Mich. ; Azusa, Calif. 
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METAL NOVELTIES TO INDIVIDUAL REQUIREMENTS 
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BOTTLE CAPS 


G,7 G 
Pamtltes py BRIDGEPORT 


Bridgeport compact cases and vanities are outstanding for style and 


craftsmanship. Vanities such as these can be produced to specification 


PENCIL HOLDERS 


to harmonize with any cosmetic line or color scheme. . . . ..- - 


Brivcerort Metat Goons Mre. Co. 


BRIDGEPORT, CONN. Phone Bridgeport 3-3125 ESTABLISHED 1909 
Oct. ’40: 47, 4 
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here's 
something new 
in Powper Purrs! 












Here’s something really new—a multi-colored 
puff that will greatly enhance the beauty and 
attractiveness of your powders. 







Made entirely by machine, this puff can con- 
tain as many as five different colors at no ex- 
tra cost. The facing of wool or velour may be 
Mase teen one color, the top material of moired celanese another and the ruff a third. 

OTHERS PENDING Two additional colors may be added by changing the cenfer and using a 


contrasting color for imprinting. 














bs 








© Thus, at no extra cost you get a five-color puff that appears to be hand 
made because of a mechanically produced fluted effect. We'll gladly send 
you samples of this new puff, the one that can embody practically every 
color characteristic of your line. 


SERVICE TO THE TRADE EXCLUSIVELY 


COMPACTS e ROUGE & POWDER e LIPSTICKS e CREAM ROUGES (Ali 
indelible shades—consistencies ala mode) e EYE SHADOWS e EYEBROW PENCILS 
WATERPROOF MASCARAS 












All products are checked by competent chemists, to insure full compliance with the new Pure 
Food, Drug and Cosmetic Act. 


OXZYN SALES COMPANY 


New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 
Phone Passaic 2-6900 































MANUFACTURED BY 
OXZYN COMPANY 


WHOLESALE 
DISTRIBUTORS OF 
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SCIENTIFIC PROGRESS 


Durinc the 19th century our research laboratories began the scientific study of the con- 
stituents of Essential Oils (particularly those not used internally) believing they could manufacture 
them synthetically, retaining all of their natural constituents. 


Their success was such that these synthetic products were soon able to replace the natural oils 
pound for pound, and through the years an increasing number of synthetic reproductions were 
developed. 


We have selected a few that should be of vital importance to you at this time, as the natural is either 
abnormally high or unobtainable. 





Oil Bergamot Synthetic Extrafine 
About 35% ester, will replace pound for 
pound the natural oil at a great saving in 
cost. 


Oil Lavender Synthetic 
The solubility is about that of the so-called 
Mt. Blanc. Will replace the latter pound 
for pound. 


Oil Orris Root W. Synthetic 
This with its characteristic odor can be 
used not only in modern perfumes but 
soaps as well. 


Oil Bergamot Synthetic 
This can be used with confidence in soaps, 
etc., but is not equal to the extrafine. 


Oil Geranium Reunion Synthetic 
This is an excellent substitute for the 
genuine oil. 


Oil Neroli Synthetic 
This is about 20% richer than the best 
genuine oil. It was in 1895 that we 


definitely determined the chemical char- 
acter of the body to which oil of Orange 
Blossoms owes its characteristic odor. 


SCHIMMEL & COMPANY, INC. 


601 West 26th Street New York, N. Y. 
CHICAGO - CINCINNATI - CLEVELAND - LOS ANGELES - MINNEAPOLIS - NEW ORLEANS - ST. LOUIS 





SUD AMERICA Y AMERICA CENTRAL 


Representacion en las siguientes ciudades principales de los paises hispano-americanos. 



























as Thad 


Productos empleados en 
las industrias de perfumeria. 


Venezuela 


Nuestras listas de precios en espanol estan a la disposicion de los intersados. 
Lista de Precios 


Argentina Cuba Haiti Peru 

Bolivia Chile Mejico Puerto Rico 
Brasil Ecuador Nicaragua Santo Domingo 
Colombia E] Salvador Panama Trinidad 

Costa Rica Guatemala Paraguay Uruguay 


Lista de Precios 
i! | Ld 
Sabores y aromas. 
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POROUS NAIL ENAMEL 






e @ e 3 New?p » © * % 





DURLIN NAIL LACQUER has always been porous! 






This is but one of its outstanding characteristics. 







Packagers and distributors of DURLIN Nail Enamel are already 





well informed about Porosity ... what it is. . . what it does. 






DURLIN produces and specializes in Nail Enamel only and its 


customers are always kept advised of all trends. That’s why DURLIN 






packagers enjoy success. 







A nuestros amigos en la America del Sur: 





Los consumidores de los productos DURLIN en el mundo entero se en- 


cuentran siempre bien informados acerca de los ultimos perfeccionamien- 
tos obtenidos para ESMALTES DE LAS UNAS. Conozecan Uds. los productos 


DURLIN, para lo cual les bastara escribirnos en solicitud de muestras y 









datos completos. 









\ 





THE DURLIN CORPORATION 


Producers of The Most Talked About Nail Enamel in The World 
Il WEST 42nd STREET NEW YORK, N. Y. 





DURLIN Gives You Service 





I; tomorrow found some dense 
South American jungle the source of 
supply for a new therapeutic herb, most 
pharmaceutical manufacturers would 
turn to Penick to obtain supplies as 
quickly as possible. The African veldt, 
faraway Indo-China, obscure islands— 
no matter where botanicals grow, if it 
can be secured, we will get it for you. 
That is part of our service as the world's 
largest botanical drug house—just as 
much as our huge stocks for ready ship- 
ment of orders, our staff of watchful 
scientists who safeguard the quality and 
potency of Penick botanicals, the special 
mills we use to grind drugs to exact 
specifications, the reasonable prices 
which our extensive facilities make 


@ For consistent quality, 
order from one reliable 
source... Penick... 


CRUDE BOTANICALS, 
GUMS, ALKALOIDS, 
FISH LIVER OILS, 
SOLID AND POWDERED 
EXTRACTS, COSMETIC 
RAW MATERIALS, 
INSECTICIDE BASES 


possible. Negi! Are You Receiving our 
“Price List and Manual’’? 


S. B. PENICK & COMPANY 


1228 W. KINZIE ST., CHICAGO, ILL. 


132 NASSAU ST., NEW YORK, N. Y. 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 












PENICK 


es todo en drogas botanicas 
DROGAS BOTANICAS CRUDAS:—El surtido mas completo y las mayores existencias 


del mundo. A pesar de la presente situacion anormal nosotros nos 
hemos ingeniado para suministrar las necesidades de nuestros 
clientes. Nuestras conexiones en todas partes del mundo nos per- 
miten iniciar y desarrollar nuevas fuentes de suministro para 
muchos articulos, substituyendo las que se cerraron. 

Enorme y moderno equipo de moler nos permite producir practica- 
mente cualquier tipo de cortado, granulado o polvo que nuestros 
clientes deseen. 


EXTRACTOS MEDICINALES:—Blandos y Secos (Concentrados) Extractos para la 
preparacion de extractos fluidos por dilucion. Tambien concentra- 
ciones y oleoresinas de la mas alta calidad y cumpliendo los requisi- 
tos de todas las Farmacopeas. 


EXTRACTOS BASICOS PARA SABORES Y OLEORESINAS AROMATICAS:—Kola, 
Maple, Gengibre, Genciana, Marrubio, Corteza Limon, Corteza 
Naranja, Achicoria, Cafe y muchos otros, fabricados en nuestros 
laboratorios de materias primas seleccionadas por tecnicos especial- 
izados en este tipo de trabajo. Hechos por procedimientos modernos 
y garantizados de la mayor concentracion posible, conservando todas 
las cualidades aromaticas, color, y sabor de las drogas seleccionadas. 


ALCALOIDES Y GLUCOSIDOS:—Todos fabricados en nuestros laboratorios, de las 
mejores materias primas obtenibles. Nuestras existencias incluyen 
alrededor de 50 alcaloides y glucosidos diferentes y podemos hacer 
otros especialmente a la orden. 

GOMAS SOLUBLES EN AGUA:—Arabiga, Tragacanto, Karaya, Locust—blanqueada, 
entera, cristales, polvo. Uniformizada no solo en color y fineza sino 
en solubilidad y cualidades quimicas que garantizan que los suces- 
ivos lotes producen siempre el mismo resultado satisfactorio. Un 
tipo para cada uso. 

INSECTICIDAS:—Piretro, Derris, Cube, 


Rotenona, Escila Roja. Actividad defi- 
nitiva garantizada con analisis quimico 


VITAMINAS Y ACEITES DE HIGADO DE 
PESCADO:—<Aceite de Higado de Baca- 
lao, Aceite de Higado de Hipogloso (Hali- 
but) y otros de alta concentracion vita- 


y biologico. Nuestro extracto de Piretro 
““Pyrefume”’ fabricado en nuestra planta 
(la mayor y mas moderna de su clase) se 
puede obtener en todas las concentra- 
ciones hasta 100 a 1 y es bien conocido a 
traves de toda la America Latina. 


minica cuidadosamente analizados y 
obtenibles en todas las potencias. 

Si Vds. estan buscando una fuente de 
suministro de confianza y ventajosa, 
sirvanse favorecernos con sus solicitudes 
de precios y pedidos que tendran nuestra 
mejor y mas pronta atencion. 


Ss. B. PENICK & COMPANY 


132 NASSAU ST., NEW YORK 


Cable: PENICKDRUG 


LA CASA DE DROGAS BOTANICAS MAYOR DEL MUNDO 
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ALKALOL 
COMPANY 


“pjlfer-Proof se 
essential tha 


this assuranc 


Alseco Model AC Automatic 
Sealing Machine applies Pil- 
fer-Proof Seals to Alkalol at a 
speed of 60 bottles per minute. 


AT YOUR SERVICE: 26 
YEARS OF EXPERIENCE 
BUILDING QUALITY 
SEALS AND SEALING 
MACHINES TO FIT THE 
NEEDS OF THE USER. 


als are espe 
t the consum 


e and they 


— 
cially valuable for < 


er receives it exactly 


, sats 
attractiveness 
|so enhance the attract 
als 


Alseco Pilfer-Proof Seals make a favor- 
able impression on consumers, protect 
your product against adulteration and 
counterfeiting, and assure uniformly air- 
tight closures. Although proof against 
pilfering, they unscrew easily and 
smoothly. Efficient and inexpensive ma- 
chines seat them, and Roll-On threads 
and locking ring, at rates from 20 to more 


than 180 bottles per minute. 


Trade Mark Reg U.S. Pat. Off. 


product lik 
t. Pilfer 


-epare 1 
as we prepa 


{ the package.” 


e ALKALOL, for it 18 


Proof seals provide 


Pilfer- Proof 
because it is 
locked on. 


Easy to open; 
a twist snaps 
the lock. 


THE ALUMINUM 
SEAL COMPANY, 
1323 THIRD AVE., 
NEW KENSINGTON, 
PENNSYLVANIA. 














THE RIFA-NEW 


YORK OFFERS: 











ESSENTIAL OILS 


prior sale) 


AROMATIC CHEMICALS 


(regular deliveries) 








Benzoin Soluble 
Resin 
Bois de Rose, (Brazil) 
Coriander Extra 
Gingergrass Extra 
Olibanum Soluble 
Resin 
Otto of Rose 
Palmarosa 
Patchouly (well matured) 
Petitgrain S. A. 


Pine Needle Oil 
(Siberian) 


Rose Absolute 
Sage Sclary 


Vetivert Bourbon 
(extrafine) 


Violet Leaf Absolute 


Ylang Ylang 
Bourbon Extra 


Ylang Ylang No. 1 
Ylang Ylang No. 3 


RIFR 


| 
(spot delivery subject to | 
| 














Aldehyde C12 MNA 
(Methyl Nonyl Acet Alde- 
hyde) 


Aldehyde C19 100% 
(Pineapple Aldehyde) 


Acetophenone 


Alpha Amyl Cinnamic Alde- 
hyde 


Amy] Salicylate 
Anisic Aldehyde 
Benzyl Acetate 
Citral Pure 
Citronellol Extra 
Coumarin 

Diethyl Phthalate 
Diphenyl Oxide 
Ethyl Vanillin 
Geraniol 

Geranyl Acetate 
Heliotropine (imported) 


Hydroxycitronellal 
(extrafine, imported) 


Hydroxycitronellal Residue 
lonone A. B. 

Methyl lonone 

Methyl Iso Eugenol 

Musk Ambrette 

Musk Xylol 


Naphthyl Ketone 

Phenyl Acet Aldehyde 100% 

Phenyl Acet Aldehyde 50% 

Phenylacetaldehyde- 
Dimethylacetal 

Phenyl Ethyl Alcohol 

Rose Crystals 

Terpineol 


Terpinyl Acetate 











RIFA SPECIALTY 





PERFUME BASES 











PRODUCTS 
Ib. 
Rosanthol GB.......... $4.00 
Powerful rose body. 
Rosanthol ]............. 1.75 
Rose body. 
Rosanthol Special for 
SGM cs onc cee 3.25 
High-class soap perfume 
ase. 
Hyacinthon............ 3.50 


Nondiscoloring base for 
Hyacinth, Lilac, etc. To be 
used in place of Bromstyrol. 


Lavendix............ 4,00 


AdditiontoLavender 
oils, to bring out and ac- 
centuate the true charac- 
teristics of the Lavender 
flower. An all-purpose base. 


Lavendone........... 3.75 
Like Lavendix, mainly for 
use in soap. 

Lavender Synth. 

40% Ester Content.. 2.75 


Very useful base for cost 
reduction of Lavender oils. 


Gamma Neutralizer.... 3.50 


A. balsamic base for the 
elimination of the sharpness 
of alcohol. 


PIORNINEUN SS = 6 ooo ajace cos 3.00 
A strong Neroli base—espe- 
cially useful in soap per- 
fumery. 

Fougere Abs. Synth... ...11.50 
Powerful base—for the 
creation of woody or earthy 
perfumes. 

Rose Abs. Synth. ...... 18.00 
Excellent base for any per- 
fume. 

Jasmin Abs. Synth.. .... .27.50 
For floral lift and character. 


Civet Artificial........ 6.50 
Fixative and Modifier. 

FixateurKN........... 2.10 
Fixative with a_ balsamic 
note. 

GRE ano) ote 6.50 


Orange flower base. 





FOR EXTRAITS 


Ib. 
Aldehydine 1018 N.$19.20 


odern type. 
PONE Gh ce Ss 16.50 


Distinctive base. 


Ambra 1036 N........12.50 
Fixative and modifier. 

Arome Borghese 
: GG kek vaas 15.50 

picy type. 

Get Ne ic 10.80 
Modern type. 

Buse Oiee. oso chee 16.50 
French type 

Base S. H. 1125 N... ...17.20 


Modern, spicy. 
Base TW 6200D...... 13.50 


An autumn inspiration. 


Base S. M. 62........ 26.00 
An outstanding modern base. 
Fougere R 1660 .11.50 


Sweet or character. 
Tabac Base 99 1 
Floral base with a smoky 


touch. 

Jasmin Base 471. .......18.50 
Lends character and orig- 
inality. 

FOR LOTIONS 


Amaranthe........... $7.50 
Floral , 

Andalucena........... 10.50 
A man’s perfume. 

Apple Blossom 631.... 7.20 
Sweet and smooth. 

Bouquet 752...........16.50 
Spring bouquet. 

Cologne 2838N........ 16.50 


Distinctive cologne. 
Cologne 1502 N.. .11.50 
Classical cologne type. 
Cologne 1484N.. 6.00 
Cologne with special char- 
acteristics. 


Cologne TF 312. 7.50 
Soluble in 50% alcohol, 

un a oe... 8.7 

eafy, woody type. 

Lilac 2413N.. . 8.75 
A bin. red lilac. 

Lily 3632: . 5. 6s:0- 18.50 
Mae Mi Muguet ap 

Lotion Perfume 9 . 7.80 
Floral rae abr 

Lotion Perfume 952... .12.50 


Sweet, slightly fruity. 

White Rose 603.. . 5.00 
Charming, refreshing. 

Violet Parma 3936 N. . 22.00 
Very strong and " charac- 
teristic. 











RIFA-NEW 





ESSENTIAL OILS, 


YORK, Inc. 


AROMATIC CHEMICALS 


PERFUME BASES 


153 WAVERLY PLACE 
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JOHN, YOU'VE HAD) SLE YES, | LOOK ON 
CONSIDERABLE ed THEM AS PART OF 
EXPERIENCE WITH 7 MY OWN OUTFIT. 
AMERICAN CAN, =. "LL TELL YOU WHY- 
HAVEN’T YOU? 


hen I have a problem—whether it’s manufacturing 
or marketing—they make it their problem. Their re- 
sources are mine, until I’ve licked the thing. And many’s 
the time they’ve come through with new developments 


and ideas which have helped keep me out in front. You 


ought to find out what American Can can do for you!” 





AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 


The Drug and Cosmetic Industry 
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DIVISION OF UNITED STATES RUBBER COMPANY 


12 EAST 22nd STREET « NEW YORK, N. Y. 


440 W. WASHINGTON STREET, CHICAGO, ILL. @ H.M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
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DON'T WAIT FOR NEXT SUMMER'S HUMIDITY 





INVESTIGATE 
THE 


LECTRODRYER 
NOW 











If summer humidity delayed your production 
schedule this last summer, make sure now it 
won’t do the same thing next year. If your 
valuable product was spoiled by moisture in 
air or if your machinery was damaged by 
stickiness caused by water in air, make sure 


you have LECTRODRYER by next year. 


LECTRODRYER maintains low relative 
processing and 


LEC- 


humidities in packaging, 
storage rooms winter and summer. 


TRODRYER used the “Activated Alumina 


System”’ of dehumidification making possible 
thorough and dependable operation for years 
without noticeable deterioration or loss of 
efficiency. No messy or corrosive chemicals 


are used. 


LECTRODRYER is available in several 
standard sizes and types to solve any type of 
dehumidifying problem. Write for details of 
how LECTRODRYER can help you. Don’t 
wait ’til next summer. Investigate LECTRO- 
DRYER now! 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT OF 32ND 5§T. 
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Albert Verley’s 


WET WOODS & 


PINE 


lives up to its name 
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—with an appealing freshness that makes extra sales for you 


The peculiar freshness of this pine 
odor specialty — reminiscent of the 
fragrance of pine woods immediately 


after a rain — gives it exceptional 


appeal to both men and women... 
It is an all-purpose pine odor, ex- 
cellent for Colognes, after - shaving 


lotions, bath salts, soaps —as well as 
perfume, talcs, powder . . . Wetwoods 
Pine has a mossy depth. Unlike most 
pine odors, it is extremely lasting . . . 
See for yourself what Wetwoods 
Pine can do for you... Write today 
for working sample and prices. 


ALBERT VERLEY @zomaluch- 


ALBERT VERLEY, INC., D. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 


3 


Se 














Albert Verley’s BOISETTE V 


reminiscent of autumn woods 








helps you create new, original blends otherwise extremely difficult to attain 


This specialty, with its characteristic autumn-woods 
odor, blends exceedingly well with almost any 
type of boquet composition . . . It helps you to 
create those original effects which are sometimes 
so elusive —and yet are so important to the success 
and prestige of your line... You can take a working 
sample of Boisette V and “make something” of it. 


Write for yours today. 


ALBERT VERLEY @romalich- 


ALBERT VERLEY, INC., D. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 





Another Problem Solved 


tne Coaléd con 


ALUMINUM TUBES 


EPHRAIM FOUND THAT THE BEST COST LESS! 


Wanting to cut packaging costs—and who 
doesn’t!—Jerome Ephraim, New York, can- 
vassed the tube manufacturers for cost figures. 
And Ephraim found that coated Alcoa 
Aluminum Tubes were by far the best buy. 
Not only did they mean a saving of cash 
money, because of lower cost, but they 
also provided a truly satisfactory con- 
tainer for dental cream. Because of the 
special interior coating, which is wholly 


ALCOA 


Oct. 40: 47, 4 


inert to the ingredients of the product, no 
reaction can take place between product and 
tube. Thus laboratory purity is protected. 
Different coatings are employed for differ- 
ent products, depending on their ingredients. 
This means that practically all tube users can 
now take advantage of the economy, purity, 
lightness, and strength of Aluminum. 
ALUMINUM COMPANY OF AMERICA, 1913 
Gulf Building, Pittsburgh, Pennsylvania. 
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STURGE STANDARD 
PRECIPITATED CHALK 


for 


TOOTH PASTE TOOTH POWDER 


FACE POWDER ANT-ACID 
ROUGE PILL & TABLET COATING 


Meeting the requirements of many manufacturers for 
many different specific grades of PRECIPITATED CHALK, 
STURGE STANDARD, represents to so many chemists 
and buyers that high reputation for quality and uniformity 
which can only be earned over a long period of years. 

The Sturge laboratory, pioneer in research in PRECIP- 
ITATED CHALK has worked in close cooperation with 
manufacturers in exploring and solving their problems in the 
formulation of products containing PRECIPITATED 
CHALK. 

You will find a specific grade of STURGE STANDARD 
PRECIPITATED CHALK, always uniform, for your par- 


ticular product and requirements. 


JOHN &«& E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. * New York, N. Y. 
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Synfleur 


REG. U. S. PAT. OFF. 







PERFUMING AND FLAVORING MATERIALS 
FOR THE PAN-AMERICAN NATIONS AND THE WORLD 
OVER FIFTY YEARS’ LEADERSHIP 


RODESIA - Synfleur 


Latin-American Exquisitely fine Red Rose Latin-American 
Representatives for all perfumery purposes. Representatives 
P Sample sent upon request. 
V. Rodrigo y Hno. ($7.50 Ib. : $16.50 ko.) Carlos Aschner 


Barranquilla-Medellin- 
Bogota-Cali, Colombia 


Motolinia 9 
Mexico, D.F., Mexico 





Cobb Brothers 
Box 454. 
San Juan, Puerto Rico 








B. Sagreras & Cia. 
Alsina 971 


Buenos Aires, A. R. 


Agencias Unidas, S. A. 
San Salvador, El Salvador 
Guatemala, C. A. 

San Jose, Costa Rica 






Somapi, Ltda. 
Sao Pedro 23 
Rio de Janeiro, Brazil 







Jose Alio y Cia. 
Zanja 764 
Habana, Cuba 


A. Aguilar & Cia. 
Apartado 2214 
Lima, Peru 


J. Ds Vicini 
Apartado 1165 
C. Trujillo, D. R. 


H. Palau Velasco 
Apartado 951 
Guayaquil, Ecuador 


SINCE 1889 


The House of Synfleur has enjoyed the friendship and confidence of the largest manufacturers 
in the United States, as well as the Latin-American Nations. Synfleur materials have pioneered 
their way into every manufacturing laboratory. Synfleur materials are sold strictly on the basis 
of the Highest Quality that science, coupled with the most scrupulous care, can produce. We 


cordially solicit inquiries. 


SYNFLEUR SCIENTIFIC LABORATORIES, INC. 
MONTICELLO - NEW YORK - U.S.A. 


New York Atlanta Detroit Chicago 
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“I MEAN BUSINESS!” 


Millions of other babies mean business too for you, 
Mr. Manufacturer. Ever increasing business is done in 


BABY PREPARATIONS each year. 


P. R. DREYER INC. has a complete line of Perfumes 
for all type BABY PRODUCTS, including Powders, Oils 
and Creams. The Perfumes the Dreyer Laboratories recom- 
mend are not too pungent or heavy but the odors are just 
right for the products for which they are created. 


PERFUMES for BABY CREAMS 


Including Oils and Liquids 


Muguet #1386 ... . . . $4.50 lb. 


Fougere #12218 ..... §.00 ” 
Rose Buds #1989 .... . 3.00 ” 








PERFUMES for BABY POWDERS 


Including Talcs and Dusting Powders 


Many Flowers #1484 . . . .$8.00 lb. 
Lawendies #12723 .... . 6d 
Bouquet J.B.T. #1326 .. . 7.50 " 




















PRDREYER INC 


NEW YORK, N.Y. 
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A NEW Coton FACKLA 


A great new packaging achievement—A great new selling 


feature for the famous Bauer & Black package by Ritchie 


Once acatn the “Cotton Picker” makes notable packaging 
news! An innovation in cotton merchandising only a few years 
ago, itnow adds another important feature — heat sterilization 
— to its outstanding attractiveness, neatness and utility. 

If you have a hard-to-package product, you will appreciate 
both Ritchie’s technical skill and keen sense of your package’s 
merchandising value. Investigate Ritchie’s complete and eco- 
nomical manufacturing facilities, and versatile design service, 
before you buy any type of Set-up Paper Box, Fibre Can or 
Transparent Package. 


W. C. 


DETROIT LOS ANGELES ST LOUIS 


AND COMPANY 


8847 BALTIMORE AVENUE 


Live Steam sterilizes the cotton in its 
improved package. Careful construc- 
tion and especially developed adhe- 
sives make it possible for the package 
to withstand the terrific heat and pres- 
sure. A transparent film protects the 
cotton and keeps it sterile until the buyer 
opens the package. Here is another 
example of Ritchie's unique ability to 
combine features of Set-up Paper 
Boxes, Fibre Cans and Transparent 


Packages into one package that sells! 


SET-UP PAPER BOXES 
FIBRE CANS 
TRANSPARENT PACKAGES 





CHICAGO 


ST. PAUL DENVER 
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CH 
EMICAL CORPORATION 


50 UNION SQUARE 


CHICAGO * NEW YOR 

FACTORIES é BRANCH: 180 N. WACK x 

5S: GARFIELD, NEW JERSE ER DRIVE 
SEY 


FORDS, NEW JERSEY 


CREOSOTE 
CREOSOTE CARBON ATE 
GUAIACOL 
GUAIACOL CARBON ATE 


POTASSIUM 
GUAIACOL SULFONATE 


POTASSIUM 
CREOSOTE SULFONATE 


These Cresote and Guaiacol products meet 
every requirement of the Pharmaceutical 
manufacturer ° Their color, odor, and taste 
evidence the high purity and uniformity 
characteristic of Heyden Chemicals. 


ACETYLSALICYLIC ACID 
SALICYLIC ACID ° SALICYLATES 
BENZOIC ACID ° BENZOATES 
BENZALDEHYDE ° FORMALDEHYDE 
PARAFORMALDEHYDE e METHENAMINE 


CLYCEROPHOSPHATES 
SILVER PROTEINS 
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Perfect color dispersion, an entirely new principle inflip- 
stick manufacture, plays a vital role in the making of 
Radiance Lipstick. Perfect color dispersion is, in fact, to 
a large degree responsible for the undying lustre, the 


superb brilliance so characteristic of Radiance Lipstick. 


To see Radiance Lipstick is to know why thousands of 
women like them—buy them over and over again. To 
sell Radiance Lipstick is to know how popular and 
sales appealing a lipstick can be. Non-toxic, non-greasy 
and ‘‘sweatproof’’, Radiance Lipstick truly meets your 
highest expectations ... both as a quality product and 


a repeat seller. 


Certified colors? Of course! Product Liability Insur- 


ance? Certainly! 


WE DO NOT COMPETE WITH OUR CUSTOMERS- 
MAKE PRIVATE BRAND COSMETICS EXCLUSIVELY. 





Included in the HELFRICH 
line of RADIANCE Cosmetics 
are: Rouge Compacts, Creme 
Rouge, Eye Shadow, Powder 
Compacts, Face Powder, 
Creams, Lotions and Cos- 
metique. 











HELFRICH LABORATORIES OF N. Y., 
INC., 30-34 WEST 26TH STREET, NEW 
YORK. HELFRICH LABORATORIES, 
INC., 564-570 WEST MONROE STREET, 
CHICAGO. HELFRICH LABORATORIES 
OF CANADA, LTD., 690 KING STREET 
WEST, TORONTO, ONT. CABLE 
ADDRESS: HELFLABS, NEW YORK. . . 
CHICAGO . . . TORONTO. 
BALDWIN & BALDWIN, 819 SANTEE STREET, 
LOS ANGELES, CALIF. 


CHARLES H. CURRY, 420 MARKET STREET, 
SAN FRANCISCO, CALIF. 


Hi ELFRI C Hi Laboratories 
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SALES APPEAL 


by CHUIT, NAEF & CIE. 
IBRANT as sunshine and pulsating as the infusion of 
flowering blossoms with the Spring breeze—such is the 
effect of EXALTOLIDE on your perfume. EXALTOLIDE is 
the most highly developed, purest and strongest fixative 


body of a Musk-Ambergris character yet produced. 


Perfume extracts, powders of any type, and creams 
daily are being improved and rounded by its aid, without 
change of odor character. A test will startle you! The value 


of EXALTOLIDE is priceless—its use economical. 


Your Descriptive Booklet Awaits 


jittotarnh of Caaide crs TA a MY Bo Ot ys -a @ © 
abi er in ata 135 FIFTH AVENUE, NEW YORK, N 


CHICAGO OFFICE: 844 NORTH RIJISH STREFT 








labeled or sealed ty LABELRITES. 



































Neither size nor shape of containers offers an 
obstacle to the smooth, dependable operation 
of the Labelrite units. Labeling and sealing— 
or both can be done on the same machine. 


ef ng! 
ied 


That's an important cost-saving feature as- 
sured by Labelrites. Change-parts are petty 
cash, and interchangeable in very few min- 
utes, which means more use of the machine. 
Get facts, and you'll get Labelrites! 


White for catalog and savings possible! 
NEW JERSEY MACHINE  —- 


CORPORATION 
16th Street and Willow Avenue . . . Hoboken, N. J. 


CHICAGO OFFICE, 549 WEST WASHINGTON BLVD. 
@ Sales and Service Representatives in 12 Industrial Centres! @ 
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Citric Acid 


CRYSTALS - GRANULAR - POWDERED 





MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,000 CITRUS GROWERS 


Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 








IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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NUESTRAS 
ESPECIALIDADES 


ESENCIAS CONCENTRADAS: 
para Aguas Gaseosas 
Confiteria 
y Para Licores 


ESENCIAS COMPUESTAS: 
para Perfumeria 
Aguas de Tocador, Polvos 
Cremas, Lociones y Jabones 


ACEITES ESENCIALES 
PRODUCTOS SINTETICOS DE PERFUMERIA 


GEORGE LUEDERS & CO. 


427 WASHINGTON STREET --- NEW YORK CITY 


SEGURSALES: CHICAGO — SAN FRANCISCO — MONTREAL 


% 
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AN AMERICAN TRAIT 


T# bond of friendship between the Americas 

goes deeper than economic ties. There is a 
heritage of history common only to these two 
great continents that binds them together as 
one family. Because of this relationship, there 
are many common traits. By no means the 
least of these is the tremendously youthful 
outlook. In the Americas there is no senile 
resignation; there is no acceptance that the 
best has already been. On the contrary, there 


is a constant demand for improvement. 


In the cosmetic industry our organization is 
prepared to meet the most exacting demands 
for improvement. We have a staff of highly 
trained chemists recognized as cosmetic au- 
thorities. They assure you of the latest and 
most improved formulas. Our factory facilities 
under experienced management, offering you 
an improved form of production, assure you of 
prompt service and quality products. We 
manufacture every type of cosmetic, from the 
ornamental products such as lipsticks, rouges, 
and nail lacquers, to the beauty aid products 


such as creams and lotions. 


And for your English and European market, 
we have an ‘‘Americanized’’ factory located 
near London. For your convenience, there is a 
director permanently located in New York 
City. We solicit an opportunity to write or 


call on you to explain particulars. 


Evans Chemicals Ltd. Evans Chemetics, Inc. 
Boreham Wood 33 West 46th St., New York 
Herts, England Telephone Bryant 9-6805 
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UNA CARACTERISTICA 
AMERICANA 


os vinculos de amistad entre las Americas 

llegan mas alla que las ligas economicas. 
Existe una herencia de historia que es sola- 
mente comun a estos dos grandes continentes, 
y que entre ellos establece una union, como si 
formaran una sola familia. Debido a esta 
especie de parentezco, existen muchas car- 
acteristicas comunes. Una de esas caracteris- 
ticas, y por cierto no de las menos importantes, 
es un punto de vista inmensamente juvenil. En 
las Americas no existe la resignacion de la 
senectud, ni se acepta la idea de que ya ha sido 
obtenido lo mejor. Por el contrario, existe una 
demanda constante de perfeccionamiento. 


En la industria de los cosmeticos, nuestra or- 
ganizacion se halla preparada a satisfacer las 
mas exigentes demandas de perfeccionamiento. 
Contamos con un personal de quimicos suma- 
mente bien preparados y reconocidos como 
autoridades en materia de cosmeticos. Son 
para Uds. la mejor garantia de que propor- 
cionamos las formulas mas recientes y. per- 
feccionadas. Nuestras facilidades de fabrica- 
cion bajo una administracion que cuenta con 
larga experiencia, al poner al alcance de Uds. 
una forma mejorada de produccion, les asegura 
un pronto servicio y productos de alta calidad. 
Fabricamos cosmeticos de todos los tipos, 
desde los productos ornamentales como lapices 
labiales, coloretes y lacas para las unas, hasta 
los productos que son auxiliares de la belleza 
como cremas y lociones. 


Y para la clientela en Inglaterra y en la Europa 
Continental, tenemos una fabrica ‘‘america- 
nizada’’ cerca de Londres. Para comodidad de 
Uds., uno de nuestros directores se encuentra 
permanentemente en Nueva York. Solicitamos 
que nos den Uds. una oportunidad de es- 
cribirles o de visitarles, a fin de darles ex- 
plicaciones detalladas. 


Evans Chemicals Ltd. Evans Chemetics, Inc. 
Boreham Wood 33 W. 46th St., Nueva York 
Herts, Inglaterra Telefono Bryant 9-6805 
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COSMETICOS 


concentrados, bases absorbentes, y 
sustancios — emulsivos. 


Ademas de todos los sustancios-emulsivos, concentrados 
y bases absorbentes previamente ofrecidos de Europa, 


podemos ofrecer tambien unos nuevos y mejorados. 


En forma concentrada y facil de user, podemos proveer 
una base absorbente que puede usarse en casi cualquier 
cosmetico que se quiera fabricar. Bases diferentes han 
sido desarollado por nosostros, especialmente para cada 


producto cosmetico determinado, tales como: 


crema para la cara, 
s¢ de limpiamiento, 
‘¢ para condicionar el pelo, 
ss de niche, 
‘¢ para ondulaciones permanentes, 
s¢ _y lociones para los manos, 
lociones para ondulaciones permanentes, 
‘¢ para las ondas, 
bases absorbentes de cholesterinas. 


Como resultado de experimentos en nuestros laborator- 
ios, estamos en condiciones de proveer bases en forma 
concentrada, que facilitera la fabricacion de todos cos- 
meticos. Los precios son modicos y hara inecesario la 
compra de varios ingredientes para cualquier cosmetico, 
y eliminera gastos inecesarios de empaquetar varios articu- 
los que a su vez causaria mas manejo, flete maritimo y 


gastos de aduana. 


En muchoscasos, estos bases haran perfectas cremas de 
varios tipos, agregando agua. Si, es facilisimo. Diganos 
que tipo de cosmetico desea hacer o mandenos una muestra 
de la que quiere preparar, y entonces tendremos mucho 
gusto en enviarle una muestra de nuestro concentrado, 


con el precio. 
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CONSTANT EXPERIMENT 


haa put us in position 


lo of fet a Uuew dud | tions 
COSMETIC SPECIALTIES 


ABSORPTION BASES for 
0/W or W/O EMULSIONS 


CONCENTRATES 


LANOLIN DERIVATIVES and 
other CREAM BASES 


Specializing as we do in the produc- 
tion of CREAM BASES and LOTIONS, 
our Cosmetic Laboratory is prepared to 
afford you the full benefit of their re- 
search to further development of your 
CREAMS or LOTIONS. 
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AUXILIARES para a ee de mile 


MODERN COSMETICS—E!I primero y 
mds autorizado libro americano sobre 
formulas y produccién de cosméticos. En 
sus 560 paginas se dan detalles sobre todos 


los cosméticos $6.00 porte pagado. TRUTH ABOUT COSMETICS, es un libro 


que no tiene caracter técnico, en el cual ge 
describen los fines y las funciones de cada 
cosmético. Constituye una respuesta a log 
ataques contra la industria de los cosméticos, 
basados en informes erréneos sobre quimica 9 
fabricacién. $3.00 porte pagadg, 


DRUG AND COSMETIC IN- 
DUSTRY es una revista mensual 
para los fabricantes de cosméticos. 
En sus diversas secciones y articu- 
los se trata de la produccion, de 
la aromatizacién, de la reglamen- 
tacion gubernamental y de las 
demds fases del negocio. Un 
registro mensual de fuentes de 
aprovisionamiento dignas de con- 
fianza $2.00 al aiio. 


DRUG AND COSMETIC REVIEW es el HOW TO SELL COSMETICS es un manua 
tico directorio americano para los fabri- sobre las ventas al menudeo. Aunque se 'e 
cantes de cosméticos. En este libro de 600 preparé especialmente para las tiendas de 
péginas se dan instrucciones sobre la fab- departamentos y establecimientos similares, 
ricacién, con catdlogos completos de las ha resultado utilisimo para muchos fabrican- 
compafiias que suministran materiales. tes y agencias, pues estudia las presenta- 
$3.00 porte pagado. ciones de ventas desde el punto de vista del 
vendedor al por menor y del consumidor. 
$2.00 porte pagado. 


Wlow toe Sell Cosmetics 
. TT a : & 

TOILET REQU ISITES es una yo Bead a 
revista mensual reconocida como a 

la finica de su especie en todo el 
mundo, que se especializa en sus 

articulos y circulacién en los prob- 

lemas para la venta al menudeo de 

perfumes, cosméticos y articulos 

de tocador. $2.00 al ajio. 


DRUG AND COSMETIC INDUSTRY 


101 West 3lst Street Nueva York, E. U. A. 
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Los Productos de la Casa 


MAGNUS, MABEE & REYNARD, Inc. 


de Nueva York han adquirido una reputacion 
envidiable dondequiera que se usen Aceites 
Esenciales y productos analogos. Esta prefer- 
encia se debe a que 


MM&R envia a los rincones mas lejanos del 
globo compradores habiles en busca de materias 
primas de la mejor calidad destinadas a la prepa- 
racion de los productos MM&R 


MM&R mantiene un cuerpo de tecnicos ex- 
pertos, cuya tarea es someter estas materias 
primas a riguroso analisis antes de aceptarlas 
definitivamente para uso en los_ productos 


MM&R 


MM&R cuenta con un cuerpo de empleados 
competentes y obreros concienzudos, cada uno 
especialista en su ramo, asegurando asi a nues- 
tros clientes en el extranjero precision cientifica 
en la preparacion de sus pedidos como tambien 
servicio esmerado y atencion especial a los mas 
minimos detalles relacionados con el embarque 
de los productos MM&R 
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i tecnicos de la casa MAGNUS, MABEE & REY- 

RD, Inc. se distinguen por sus conocimientos 
chetaiiieas y su larga experiencia en el ramo de 
Aceites Esenciales, Esencias Sinteticas, y productos 
analogos. Estos conocimientos y experiencia estan 
siempre a las ordenes de nuestros clientes. 


La elaboracion y el embarque de los productos 
MM@&R, estan a cargo de un personal competente 
usando los metodos mas modernos. 


Entre Los Productos MM&R En Activa Demanda En La 
America Latina Podemos Mencionar Los Siguientes: 


ACEITE DE MENTA PIPERITA ‘“‘MOHAWK”’ 

ACEITE yo 

ANETOL MM&R 

MENTOL EN CRISTALES USP 

BALSAMO DEL PERU NATURAL Y SINTETICO 

BALSAMO COPAIBA CLARIFICADO 

BALSAM TOLU LIMPIO 

ALCANFOR USP 

ESENCIAS DE FRUTAS EXTRA 
CONCENTRADAS MM&R 


‘ESENCIAS COMPUESTAS DE LICORES MM&R 


ESENCIAS COMPUESTAS PARA 
PERFUMERIA MM&R 

COLORES INOFENSIVOS MM&R 

COLORES TECNICOS MM&R 

VAINILLINA EXCELSIOR MM&R 

COUMARINA a 

*A solicitud i te muestras de nues- 
tros productos y i direcciones aaladen para su empleo. 





MAGNUS, MABEE & REYNARD, rnc. 


eA CtTY ESSENTPAL O1LS:, BALSAMS AROMATIC GeEMICALS, ETC...SINCE 1895 


16 DESBROSSES ST. NEW YORK, N. Y. 


Offices and Warehouses in Chicago at 180 N. WACKER DRIVE @ In Canada—RICHARDSON AGENCIES, Ltd. Toronto 
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P. the Importer and Sales Representative who 
wants to keep in close touch with the American Per- 
fume and Cosmetic market, and who likes to know 
what products are being favored and what new ones 


are becoming popular 


There’s an easy, inexpensive way to know just what’s 
going on in American perfume and cosmetic circles. 
For $2 a year you will receive each month for 12 issues 
the magazine Toilet Requisites (Beauty Fashion). This 
beautiful retail journal carries the advertising of leading 
American perfume and cosmetic houses, to the retail 


trade. 


New products, new packages, new companies are 
shown here for the first time. Stories of successful sales 
plans, store displays -- a panorama of what the trade 


is doing and who is succeeding. 

There’s more information, more leads for interesting 
lines before they establish foreign representation than 
you might well get on a personal visit here. 


Let us send you a sample copy. Please write on your 
business letterhead. 


BEAUTY FASHION 


101 West 31st. St. New York, N. Y. 
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The Visible Guarantee of Invisthle Quality 





KIMBLE GLASS COMPANY ...-- VINELAND, N. J. 


MEW YORK:-- CHICAGO:>:PHILADELPHIA~-* OE TR Gumus OSTON 
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FINE CHEMICALS 


AMA ehinckrodt 





SINCE 1867 
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BROMINE COMPOUNDS 


The Mallinckrodt Chemical Works has served 
as a dependable supplier of bromides for 
seventy years. The list of bromine products 
now includes practically all major and minor 
bromides from Ammonium to Zinc. These 
products are suitable for medicine, photog- 
raphy, industry, and laboratory analysis. 
Many Mallinckrodt bromides are available in 
several physical forms such as Potassium 
Bromide U.S.P. XI Crystals, Granulated, or 
Powdered. A variety of grades such as Acid 
Hydrobromic U.S. P. IX Diluted (91,- 
1014%), Acid Hydrobromic Purified 34%, 
Acid Hydrobromic A.R. 40%, Acid Hydro- 
bromic A.R. 48%, are also supplied. In- 
quiries are welcomed for samples, prices 


and information. 


BOTTLE or BARREL... 
MALLINCKRODT spells QUALITY 





MALLINCKRODT 
BROMINE PRODUCTS 


Acid Hydrobromic 
Ammonium Bromide U.S.P. Xi 
Arsenous Bromide 
Barium Bromide Purified 
Barium Bromide A.R. 
Bromine Technical 
Bromine A.R. 

Bromine N.F. V 
Caffeine Hydrobromide 
Calcium Bromide U.S.P. XI 
Camphor Monobromated N.F. VI 
Copper Bromide 
Ethyl Bromide 
Ethyl Bromide A.R. 
Ethylene Bromide 
Homatropine Hydrobromide U.S.P. XI 
Hyoscine Hydrobromide U.S.P. Xi 
Hyoscyamine Hydrobromide U.S.P. X 
Iron Bromide 
Lead Bromide 
Lithium Bromide N.F. VI 
Magnesium Bromide 
Manganese Bromide 
Mercury Bromide Mercuric A.R. 
Nickel Bromide 
Potassium Bromate 
Potassium Bromate A.R. 
Potassium Bromide U.S.P. XI 
Potassium Bromide A.R. 
Quinine Dihydrobromide 
Quinine Hydrobromide N.F. VI 
Silver Bromide 
Sodium Bromate 
Sodium Bromate A.R. 
Sodium Bromide U.S.P. XI 
Sodium Bromide A.R. 
Strontium Bromide N.F. V1 
Strontium Bromide Anhydrous 
Zine Bromide Purified 


MALLINCKRODT CHEMICAL WORKS 


2nd & Mallinckrodt Sts., St. Louis, Mo. * 70-74 Gold St., New York, N. Y. 
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EL COMERCIO Y EL BUEN 
ENTENDIMIENTO 


ES mes expresamos por medio de nuestra 
caratula el deseo creciente por parte de los 
pueblos de Norte y de Sur America, de obtener 
una buena comprension de sus intereses com- 
unes. Que tal deseo no es simplemente una ex- 

resion usada por quienes escriben sobre cues- 
tiones politicas, lo prueban las conversaciones 
que a cada paso se oyen entre personas de este 
pais y entre los muchos sudamericanos que nos 
han visitado. 


Revers facil apreciar como los Estados 
Unidos, por el orgullo y la fuerza que les 
dan su magnitud y su riqueza, han ofendido 
muchas veces sin intencion a sus vecinos del sur. 
Pero como lo han podido descubrir los numer- 
osos visitantes que han venido de esos paises 
meridionales, los norteamericanos aprecian y 
respetan inmediatamente a quienes llegan a 
conocer. Gustan de descubrir intereses recipro- 
cos, personas mutuamente conocidas, asi como 
lugares visitados por unos y otros. 


H** <2 los paises de la America del Sur 
muchas cosas acerca de las cuales debe 
adquirirse conocimiento en los Estados Unidos. 
La musica, el arte y la literatura han sido dados 
a conocer aqui y se les ha apreciado muchas 
veces con verdadero entusiasmo. La cultura 
sudamericana ha afectado ya la tendencia de 
nuestras modas, y creemos que habra de tener 
una influencia cada vez mayor. 


YA QuE el comercio tiene tanta importancia 

en las relaciones entre los pueblos, los nor- 
teamericanos necesitan descubrir que es lo que 
pueden comprar en la America del Sur. No 
debemos dar a entender que compraremos 
aquello de que tenemos excedente. Pero si 
debemos buscar aquello para lo cual tengamos 
ya o podamos encontrar usos adecuados. De 
una manera franca y sobre una base de negocio, 
debemos ofrecer nuestra ayuda para desarrollar 
la produccion de aquellos recursos naturales 
que puedan hallar mercado aqui. En el articulo 
siguiente hemos tratado de hacer una explora- 
cion suscinta de las cosas que podrian comprar 
nuestros fabricantes. Mucho habra de com- 
placernos que personas de la America del Sur 
tengan a bien ensanchar los datos con que con- 
tamos sobre el particular. 


L COMERCIO no es esencial para la amistad, 
para el respeto mutuo y para tener intereses 
€spirituales reciprocos. Nuestro mejor cliente 
No es necesariamente nuestro mejor amigo. 
Por otra parte, el comercio proporciona un 


fuerte vinculo de interes comun, y al crear ese * 


vinculo las Americas tienen que esforzarse por 
conocer la parte que a cada una incumbe. 
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TRADE AND GOODWILL 


Ts month we express through our front 

cover the growing desire of the peoples of 
North and South America for mutual under- 
standing of our common interests. That this 
desire is not just an expression of political 
writers is evident from the talk everyone hears 
from ordinary people in this country and from 
the many South American visitors we have 


had. 


[ Is easy to understand how the United States, 

in the pride and strength of its size and 
wealth, has many times -unintentionally of- 
fended our southern neighbors. But as so many 
visitors from these countries south of us have 
found, Americans are quick to like and respect 
anyone they know. They like to discover 
mutual interests,—people both know; places 
both have visited. 


"TERE are many things in the countries of 
South America about which we in the 
United States should know. The music, the 
art, and the literature that has come here has 
been appreciated often with genuine enthu- 
siasm. South American culture has already 
affected our fashion trends, and, we believe, 
will be an increasing influence. 


SINE trade is so important in national inter- 

course, Americans must discover things 
which they can buy in South America. We 
should not pretend that we will buy the things 
of which we have a surplus. But we should 
seek out those things for which we now have 
use or for which proper uses can be developed. 
We should offer our help frankly, on a business- 
like basis, to develop production of natural re- 
sources that can find a market here. In the 
article that follows we have tried to explore 
briefly the things which manufacturers in our 
industry can buy. We would like to hear from 
anyone in South America who can add to our 
information on this subject. 


TRA02 is not essential to friendship, to mu- 

tual respect, to common spiritual interests. 
Our best customer is not necessarily our best 
friend. But trade does provide a strong bond of 
common interest, and, in forging that bond, 
the Americas must study hard to do their re- 
spective shares. 
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bes United States, with its extensive toiletry, food- 
stuff, beverage and other flavor and perfume con- 
suming interests is an outstanding producer and im- 
porter of essential oils. While many essential oils are 
produced in the United States, particularly peppermint, 
which is renowned the world over for its high quality 
and excellent flavor, others are exotic or are produced in 
insufficient quantities for domestic requirements. The 
imports of essential oils into the United States amount 
to between $6,000,000 and $7,000,000 annually. 

Almost all tropical and semi-tropical countries, as 
well as many countries in the temperate zone, contrib- 
ute to our requirements of essential oils. From the Far 
East we obtain camphor, cassia, cinnamon, citronella, 
lemongrass, ylang ylang, sandalwood, and many other 
exotic oils; Europe supplies orange, rosemary, lavender, 
otto of roses, bergamot, lemon and geranium. 

The United States, with its extensive medicinal and 
other drug consuming interests, is the world’s largest 
consumer of botanical and other vegetable products 
entering into the manufacture of medicinals and phar- 
maceuticals. While large quantities of certain of these 
botanicals are produced in the United States, others are 
exotic or produced in insufficient quantities for domes- 
tic requirements, making it necessary for manufacturers 
to scour the world for their needs. Imports of such 
materials aggregate well over one hundred million 
pounds annually and have a value of between thirteen 
and fourteen million dollars. 

Virtually every country of the world contributes to 
our need of these products. From the Far East we ob- 


. 


a 


Above is a view of Avenida De Janeiro, the Brazilian capital’s 
main street. Below is one of the well paved streets of Lima, the 
capital of Peru. And at the lower left is the fiscal wharf in 
Maracaibo, Venezuela showing freight received from the 
United States. 
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At upper right is Plaza Prado, a shopping street in Guayaquill, 
Ecuador. Directly above is Calle Congalio, one of the narrowest 
and most crowded streets in Buenos Aires, capital of the Argen- 
tine Republic. Below is Avenida de Madera, Mexico City. 








tain ma huang, rhubarb, pyrethrum, menthol, cinchona, 
nux vomica, papain, patchouli, derris, sandalwood, 
senna, psyllium and many others. Europe supplies 
orris, manna, stramonium, licorice, santonin, ergot, 
chamomile, lycopodium and large quantities of other 
products. These items represent merely a small part of 
the requirements of this great consuming market. 

The wars now raging in the countries which are im- 
portant sources of supply for many drugs and essential 
oils make it necessary that the United States seek sup- 
plies of these materials elsewhere. The Latin Amer- 
ican countries present themselves as the most logical 
solution of this problem. Our neighbors to the south 
have climate and soil conditions so varied and apparent- 
ly so ideal for production of these products so vital to 
our welfare, that it is difficult to understand why they 
have not contributed more liberally to this market. 

South American countries have always found a ready 
market here for those products which they have com- 
mercially exploited. The United States has been a 
steady and important customer for guaiac wood oil, 
cocillana bark, paracoto bark, crude beeswax, bois de 
rose oil, balsam copaiba, guarana, ipecac, matico 
leaves, paraguay tea, pariera brava root, quebracho 
bark, rhatany root, tonka beans, boldo leaves, cochineal, 
iodine, pichi leaves, soap bark, balsam tolu, sarsaparilla 
root, candelilla wax, cascara amarga, chicle gum, 
damiana, jalap root, lime oil, linaloe oil, lippia Mex- 
icana, vanilla beans, balsam Peru allspice, angustura 
bark, annato seed, kola nuts, simaruba bark, winter’s 
bark, sabadilla seed, cinchona, aloes, petitgrain oil and 
quassia. With these products we are familiar. It is the 
little known South American products which are now 
likely to prove interesting and which furthermore may 
lend themselves to exploitation in a new and vital 
market. 

There are botanicals growing wild in Argentina which 
might be collected commercially for essential oil distil- 
lation. Citrus trees of the sweet orange, bitter orange, 
lemon and mandarin varieties grow wild or are culti- 
vated in many parts of the Republic, particularly in the 
Provinces of Corrientes, Entre Rios, Misiones, and 
Tucuman. Certain citrus oils such as orange flower and 
petitgrain oils are being produced on a small scale. 
Anise is cultivated for its seed in the Province of Cata- 
marca but no attempts are being made to increase pro- 











duction. Pimento is grown in Cordoba and Catamarca 
to a limited extent. Fennel grows wild along the rail- 
road tracks in the Province of Santa Fe and it is 
claimed that cassia is indigenous to Argentina. Worm- 
seed is very common in certain of the northern Pro- 
vinces of the Republic but is not gathered commercially. 
Guaiacum wood known locally as Palosanto is found in 
the Provinces of Oran and Grande Chaco. 

An official of the Argentine Department of Agricul- 
ture claims that botanicals from which the following 
essential oils are obtained could be cultivated in Argen- 
tina: bergamot, camphor, caraway, celery, chamomile, 
cherry, citronella, coriander, cumin, cypress, dill, estra- 
gon, eucalyptus, geranium, hops, iris, laurel, lavender, 
lemon, lime, marjoram, mustard, origanum, pepper- 
mint, petitgrain, rosemary, rue, sage, spike lavender, 
sweet basil, thyme, vetivert, and wormseed. 

Government experiment stations have cultivated cer- 
tain of these plants but because of the small demand in 
Argentina for those particular varieties, scientific culti- 
vation on a more extended scale has not been recom- 
mended. Geranium rosa oil and oil of citronella have 
been produced in small quantities in Argentina by pri- 
vate individuals and have proved to be very rich in 
quality. However, according to reports, there is very 
limited distillation of essential oils from either domestic 
or foreign raw materials. It would seem that the pos- 
sibilities of export to the great North American market 
have been entirely neglected. 

The cultivation of citronella in Guatemala has been 
noticeably successful. It is stated that the citronellal 
content of this oil is higher than that contained in the 
finest Java citronella. Not only has this Guatemalian 
citronella oil found a ready market in the United States 
but factors here are ready to take increased quantities 
just as soon as available. 

That South America contains a great variety of 
botanical species we know. In 1920-21 Dr. H. H. Rusby, 
then Dean of the College of Pharmacy, Columbia Uni- 
versity, New York, made an extensive investigation of 
South American plants. The expedition was made pos- 
sible through the cooperation of H. K. Mulford Co., and 
resulted in the shipment to the United States of some 
17,000 specimens. Some 300 new species of South 
American plants were described by Dr. Rusby. 

Unfortunately no analytical work seems to have been 
done on these plants with the result that little is known 
as to their constituents or to their possible therapeutic 
value. Undoubtedly in such a botanical profusion there 
are many plants which have proven medicinal value. 
It is also likely that many of them have been used as 
remedies in South America for generations but have 
never been introduced elsewhere. It would seem that 
the dissemination of information regarding them might 
open profitable markets in countries where they are 


relatively unknown. 
The alkaloid ephedrine is a case in point. This is ex- 
tracted from a plant belonging to the genus ephedra. 


388 


The Drug and Cosmetic Industry 


One specie has been used as a drug in China for about 
5000 years under the name of Ma Huang. The first 
pharmacological experiments were carried out in China 
in 2760 B. C. by the Emperor Shen Lung, who tasted 
all the drugs in the pharmacopoeia and classified them 
accordingly. It was not, however, until 1887 that 
ephedrine was isolated by the Japanese worker Nagai 
and given the name by which it is known today. It was 
not until much later that ephedrine was introduced and 
made available to the western world. 

Ephedrine provides an example of the practical appli- 
cation of pharmacological discoveries in clinical medi- 
cine. Fundamental observations on its action were 
made on three separate occasions before ephedrine 
caught the imagination of the world. Once the imagina- 
tion was caught the demand for ephedrine was great, 
and the world now consumes about 10 tons a year— 
corresponding to about 1,000 tons of Ma Huang. 

Psyllium seed is another botanical which lends itself 
to this trend of thought. Strange as it may seem this 
seed has been in use in India for many centuries, and in- 
dications in its use include many conditions other than 
mere constipation. The Persian writer, Abrvi, men- 
tioned the seed in the tenth century. It was not, how- 
ever, until 1719 that its valuable properties were first 
brought to the notice of Europeans. Not until a mere 
ten years ago did it achieve any degree of popularity in 
the United States. When it did, however, the wave of 
popularity swept the laxative seed into such a prominent 
position among the crude drug imports that in one year 
alone more than five million pounds were entered for 
consumption here. 

The natural cinchona trees occur in South America in 
a long but very narrow belt on the slopes of the Andes, 
stretching from Columbia in the north, through Ecua- 
dor and Peru to Bolivia in the south. In 1859 Sir Clem- 
ents Markham organized expeditions to South America 
for the purpose of securing seeds and seedlings of all the 
cinchonas then of commercial importance. It was from 
these seedlings that production was started in India 
and eventually in Java. A summary of sources of bark 
sold in European markets in 1880 indicates that 6,960,- 
000 pounds originated in South America, 1,170,000 
pounds in India and only 70,000 pounds in Java. 

By 1911 the picture had changed to the extent that 
only 35,200 pounds of bark came from South America, 
458,600 pounds from India, while Java was the source 
of 19,778,000 pounds. 

The first attempt at cultivation in Java in 1852 ended 
in complete failure due to the poor alkaloid producing 
characteristics of the varieties of cinchonas of which 
seedlings were secured from South America. In 1855, 
however, Charles Ledger secured some seeds of cin- 
chona calisaya which flourished in Java and which have 
produced a wonderful strain of trees. By skilful scientif- 
ic cultivation, these trees have produced, and are pro- 
ducing, bark containing up to 10 per cent. of quinine. 

While cinchona trees are indigenous to South America 
a great industry has been lost to the western hemi- 
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sphere through neglect and failure to carry on ex- 
perimental work which would undoubtedly have im- 
proved the species naturally available there and, 
through proper cultivation, increased the alkaloid con- 


tent. 
Once again the contribution to medical science 


awaited developments in the Far East which, through 
the centuries, has contributed so fully to the welfare of 
mankind. It seems ironical that developments and con- 
tributions to medical science should have been confined 
so largely to Asia and Europe, especially so when 
natural advantages on this great continent are so 
numerous. 

The earliest knowledge of medical remedies is always 
a part of the folk lore of countries rich in the accumula- 
tions of antiquity. The Indian culture of Ecuador is 
particularly interesting, containing as it does a knowl- 
edge of, and centuries old use of, botanicals which 
might be well worth investigation. 

Curari is the still mysterious, extremely lethal arrow- 
poison employed mainly by the blow-gun users living 
east of the northwestern Andes. Although manu- 
factured in the most primitive way and by means of 
superstitious ritual, modern science has nonetheless 
been unable to find a wholly successful antidote for its 
death dealing qualities. And Curari is only one of a 
score of potent drugs listed in the pharmacopoeia of the 
bujos, the yumbos, the cucucuna—the witchmen who 
haunt the vast tangled greenness of the Amazon Valley. 

Barbasco, used in the form of an infusion, is made 
from the leaves, tendrils and roots of the so-called bar- 
basco plant. It is employed primitively as a fish-poison. 
When introduced into a stream in liberal quantities 
(particularly into a more or less quiet pool) it stunts the 
fish, making them float on the surface. Then they are 
easily gathered up by the eager Indians who consider 
a barbasco fishing party an uproariously festive occa- 
sion. This drug is also finding its place in modern 
science. It is used as an insecticide and, oddly enough, 
has occasionally been used to remove barnacles from the 
hulls of ships. The barbasco imports into this country, 
however, are necessarily limited since the majority of it 
still has to be got laboriously from the jungle by prim- 
itive means. 

Guayusa is a tea-like preparation made by steeping 
the leaves of the plant of the same name in boiling 
water. It is widely used in the Ecuadorian Oriente 
specifically as an anti-rheumatic and generally as a 
restorative. In fact, on the arduous overland route be- 
tween the Pastasa and Napo Rivers there is an over- 
night station called Guayusa Loma (hill) which is 
always welcomed as a night’s camp by the Indian 
porters; the plant grows so abundantly there that they 
can be sure of being able to brew themselves plenty of 


the mildly stimulating drink. There is also a firm 


regional belief that guayusa increases fertility in 
women. 
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Avelina rosada, a pinkish jungle root, when peeled 
and crushed with water, is universally used by the 
Indian women as a hair shampoo. If its effectiveness 
can be judged by the results obtained, the thick and 
lustrous ebony tresses of the jungle women who use it 
should be a good advertisement indeed. The scattered 
whites living in that sparsely settled region employ it 
frequently to remove dandruff (which seems to be rare 
among the Indians) and as a general “restorer.” 

Avelina blanca is a whitish root similar in appear- 
ance, save in color, to the avelina rosada. From a 
sheerly commercial point of view, this is one of the most 
fascinating of all the jungle drugs. Placed in the 
civilized cosmetic market in sufficiently large quanti- 
ties, its money-value would be hard to estimate. The 
Indians claim that it is the most sought after of all cos- 
metic preparations—a permanent, harmless depilatory. 
The root is widely used by the different Indians from 
the Napo River, in a southerly direction, down into the 
Bobonazo-Pastasa region. With it the Indians remove 
all superfluous hair from their bodies, and the results 
seem lasting after only one or two applications. The 
skin, where the depilatory has been applied, looks soft 
and smooth, as if it had never supported a growth of 
hair. 

Guayahuashco is an herb decoction used among cer- 
tain of the Oriente Indians as a narcotic and soporific. 
It is not only employed as a medicine but as a ritualistic 
drug among the Jivaros where it is administered to in- 
duce a state of coma in the witchman and the elder 
warriors. While under the drug’s influence, the future— 
usually of anticipated battles—is prognosticated for 
them in the form of visions and hallucinations. 

Ungurahua, a vegetable “hair oil” is extracted by 
the women and used as a hair dressing after the hair has 
been washed with the avelina rosada. 

Jivijivara is another decoction beverage used as a rule 
as an anti-rheumatic and general anodyne for muscular 
and articular aches and pains. 

Tobacco, aside from its normal use, is widely em- 
ployed among the Napos as a stomachic and carmina- 
tive. 

Copabanga-Membrillo—each word is the name of a 
separate leaf (both from trees)—when mixed together 
and partially stewed form a dressing for wounds and 
tropical ulcers. The membrillo leaf, employed by itself, 
acts as a mild caustic. 

Copa Maria—the word “‘copa”’ is often used by the 
Quechuas to designate “leaf’—when sundried and 
powdered is used as an astringent for wounds, and 
seems to possess unusual healing qualities. 

Another interesting medicament, found not only in 
the Oriente region but also among certain coastal 
aborigines, is a high-vitamin oil rendered from the 
bodies of grubs found in the roots and trunks of several 
species of palm trees. After a crude process of refine- 
ment this “bottled sunlight’’ of the jungle as effectively 
builds the patient’s resistance against pulmonary infec- 

(Continued on page 396) 
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ANOTHER ATTACK 
ON FAIR TRADE 





A oe efforts of the Federal Administration to break 
down the power granted to the manufacturers to 
fix their prices under the State Fair Trade Acts be- 
comes more pronounced as time goes on. The latest 
step in this direction is a complaint issued by the Fed- 
eral Trade Commission charging that the Eastman 
Kodak Company has violated the Federal Trade Com- 
mission Act in fixing the resale prices on its Koda- 
chrome and Magazine film under the State Fair Trade 
Acts. Naturally the F.T.C. can not complain about 
the action taken under the state acts as such, but they 
can complain about action taken under these acts when 
the action extends across state lines. The Miller-Tyd- 
ings Act is supposed to suspend the Federal Trade 
Commission Act and other conflicting Federal laws 
when manufacturers operate interstate under the fair 
trade acts. But let us see how the Commission arrives 
at its decision. 

The Miller-Tydings Act refers to any commodity 
“which is in free and open competition with commodi- 
ties of the same general class produced or distributed by 
others.”” This wording comes from the state acts, the 
New York Fair Trade Act relating to “a commodity 
which bears, or the label or content of which bears, the 
trade-mark, brand or name of the producer or owner of 
such commodity and which is in fair and open competi- 
tion with commodities of the same general class pro- 
duced by others.’’ The Commission says that there is 
only one importing competitor of Eastman in the sale 
of film for making colored still pictures and that the 
sales of this importer are negligible in comparison with 
those of Eastman. “The direct effect and result of the 
respondent’s system, methods and practices,”’ says the 
Commission, “have been to suppress competition in the 
sale of Kodachrome and Magazine film; to prevent 
dealers from selling such products at prices lower than 
those fixed by the respondent, if they so desire, and to 
deprive ultimate purchasers of advantages in price they 
would otherwise obtain under conditions of free 
competition.” 
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Therefore, what this complaint means if it is issued 
as a cease and desist order and finally upheld by the 
courts, is that if a manufacturer produces a product 
that is unique and for which there is no substitute, then 
he cannot avail himself of the right to fix prices under 
the fair trade acts. 

For many years prior to the enactment of the fair 
trade acts, manufacturers were many times able to fix 
their prices by using their patent rights as a basis. In 
this field it will be remembered that insulin and Vios- 
terol had to be sold by manufacturers at certain prices 
specified in the licenses granted them to manufacture 
these products. However, this right to fix prices: using 
patent rights as a basis was recently denied by the U.S. 
Supreme Court in the decision against the Ethyl Gaso- 
line Corporation. Now that the patent right basis for 
fixing prices has been wiped out, the F.T.C. is seeking 
to eliminate any further basis for fixing prices on unique 
products. 

In this industry many new specialties are developed 
and many of the ethical specialties are covered by 
patents. However, these products are, for the most 
part, sold in competition with other products offered for 
the same use. And by and large, so organized medicine 
and organized pharmacy tell us, they are sold in com- 
petition with the U. S. P. and N. F. products. ' For 
example, some physicians use certain hypnotics, while 
other doctors use different ones. We wonder, however, 
what action would have been taken on Prontisil if suf- 
anilamide and its derivatives were not available from 
other manufacturers than Winthrop. 

We can imagine a manufacturer of an entirely new 
product coming on the market today. Supposing that 
Kotex were now being introduced. Here was a product 
that was new and revolutionary. At the time it had no 
competition. Probably price fixing would not be’ 
allowed. But at the same time no one would know 
about it for quite a while and the price fixing could be 
carried on quite a long time before the F.T.C. decided 


to act against it. 
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The F.T.C. now attacks Eastman Kodak 


ice fixing 


hecause they have issued 


contracts on a unique product. There 
must be competition between manufac- 
turers or fair trade cannot be used, says 


the Commission. 


But the ones against which the F.T.C. would act 
quickly would be those marketed by companies already 
marketing many products and well known in the field. 
But in these cases, as in the case of the Eastman Kodak 
Company, the F.T.C. is making itself a little ridiculous. 
For after all, the F.T.C. is really aiding the manufac- 
turer. The Eastman Kodak Company, in this instance, 
or any other manufacturer in a similar instance, is 
naturally anxious to sell as large a volume of this 
unique product as it can. It attempts to fix prices, not 
because of the new product alone, but because of its 
many other products which are highly competitive. It 
must have dealer cooperation to sell the unique or the 
competitive products. However, dealer cooperation to 
promote the sale of the unique product is not nearly so 
important as the public will demand the unique product 
and the dealers will have to carry it and sell it at a price 
competitive with other retailers. This merely means 
that the manufacturer will do a larger business than if 
he were permitted to fix his prices and he will do this 
business at the expense of the retailers who distribute 
his product. So we fail to see how this action on the 
part of the F.T.C. is detrimental to the manufacturers 
or even to price maintenance so far as this industry is 
concerned. 

However, there are angles to this attack on price 
maintenance that are not so pleasant for those who de- 
sire fixed prices. One of these angles is that other lines 
of business might not be able to use price maintenance 
at all if this complaint is sustained. Books and sheet 
music are practically all unique and it might be illegal 
to maintain prices on them under such conditions. 
Generally speaking, all copyrighted and patented prod- 
ucts are unique. However there are many instances of 
competition existing between copyrighted and patented 
articles. But the F.T.C. will probably follow this case 


with a multitude of others and thus stop price main- 


tenance from being used in as many instances as pos-* 


sible. This would greatly weaken the forces who are 
anxious to keep price maintenance legislation on the 
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statute books of the country and consequently strength- 
en those who would like to abolish this type of legisla- 
tion. 

Manufacturers in this industry who are favorable to 
price maintenance, selective distribution, and other 
practices which give them fair control of their products 
in the wholesale and retail markets, well realize that the 
Federal Administration is trying all means of breaking 
down this control. Assistant Attorney General Thur- 
man Arnold, who is conducting the cases against this 
industry and the tobacco industry recently discussed 
one phase of this control by manufacturers through 
the power of their advertising. Said Mr. Arnold, 

“The commonest use of advertising as a weapon to 
destroy competition is found in what is called full-line- 
forcing. It works this way: Suppose you are a liquor 
manufacturer. You spend millions advertising White 
Smoke Whiskey until the nationwide demand is so 
great that every retailer must carry White Smoke or 
lose his customers. There is no possible illegality about 
building up a nationwide demand through advertising. 
On the contrary, that sort of advertising should be 
encouraged because it creates demand for products and 
thus distributes more goods. This is so obvious that it 
hardly needs to be stated. 

“But suppose that after you have created this nation- 
wide demand you go to the retailer and say ‘You cannot 
have my White Smoke whiskey if you carry my com- 
petitor’s whiskey.’ Or suppose you say, ‘You cannot 
have my White Smoke whiskey unless you carry all my 
other unadvertised whiskies because I want to hinder 
my competitor from building up a stock in your store.’ 
This the Antitrust Division calls an unreasonable use of 
a power which has been acquired by a legitimate 
method. It is this unreasonable use that is illegal.” 

From this expression of opinion by Mr. Arnold, it is 
easy to see that the Federal Administration is intent on 
pressing against manufacturers as many cases as they 
can to break down what the Administration believes is 
“unreasonable use of power acquired by legitimate 
means. 
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COLD AND 
VANILLA 


By WILLIAM K. BOONE, JR.* 


hs January of this year the unprecedented cold wave 
sent temperatures in the Mexican Vanilla district 
down to 37° and killed tender tips of the Vanilla vines. 
It also destroyed numerous flower sprouts which were 
just beginning to push out and turned the attention of 
growers to the menace of cold weather to the crop. 
Oddly enough, it was agreed that the blasting of the 
tips of the vines was a positive benefit. The damage to 
flower sprouts was more serious, but might prove bene- 
ficial, as a second flower would follow and provide 
ample blossoms for pollenization. In order to appre- 
*Representative in Mexico for Zink & Triest, Inc. 
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ciate this it is necessary to go into the matter of growth 
of the plants. 

The Vanilla vine, which is a true orchid, does not 
increase in girth with age. Rather, it continues growing 
out at the tip. Left to itself, the vine would probably 
grow as a single shoot forever. But eventually the tip 
is destroyed by wind or other agency, and then auxiliary 
buds in the axils of each leaf where it springs from the 
vine, push out in new shoots which also tend to form 


“long, branchless leaders. 


The plant is prepared to form new branches indef- 
initely, as fast as the tips are destroyed. There are 
many dormant leaf buds in each axil, and any one of 
them may form a new vine. 

Not so with the flower buds, of which there is only 
one in each leaf axil. Each flower bud, when it pushes 
out, forms a long spray of flowers, from a few to more 
than thirty. Theoretically, a flower spray could attain 
gigantic size and hold thousands of flowers, for it can 
never produce anything but flowers as long as it con- 
tinues to grow. 

Actually, the size attained by the stalk is limited by 
the amount of food it receives and the number of other 
shoots which the plant is developing at the same time, 
be they flower stalks or leaf shoots. 

Sap movement in the vines is simple. Mineral ele- 
ments in solution are absorbed by the roots and sent up 
to the leaves for digestion, then stored within the plant. 
When the plant wants to grow, it simply throws sup- 
plies of this digested sap into certain buds and those 
buds push out into growth. 

With these facts in mind it is easy to calculate the 
effects of a cold wave on the Vanilla, considering that 
only the tender, immature growths of the plants have 
been affected by the lowest temperatures prevailing in 
the district—40 to 37 degrees. 

If the cold should come before the flower buds have 
started to swell, along in mid-January, it will only blast 
the growing tips of the vines. This means that sap held 
by the plants for leaf growth will be thrown into flower 
buds until such time as auxiliary leaf buds have pushed 
out and are ready to take over. Since there is a lag, in 
the interval, the flower stalks will receive an extra 
supply of food, and there will be more flowers on each 
stalk. . 

Should the flower buds have pushed out even 
quarter of an inch, when the cold comes, they will be 
destroyed, and in the life of the plant, no flower stalk 
will ever appear from the same leaf axil again. Fortu- 
nately, Vanilla is native to the district and prepared for 
emergencies. 

Not all of the flower stalks push out at one time. 
While ninety per cent. of the flowers are borne on 
growth of the preceding year, there are generally at 
least two distinct flowerings at intervals of several 
weeks. 

If the first flower is destroyed by cold, the result is 
that the second flowering is unusually heavy. That 
happened this year. Food destined for leaf growth and 

(Continued on page 396) 
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PERSPIRATION 


Pyaenaneseee that even the most ancient observers 
recognized the relationship of perspiration to com- 
fort, health and disease, it does seem rather surprising 
that the sweat glands should have been discovered only 
a little over a hundred years ago. True, as early as 
1687, the anatomist Malpighe had noticed that num- 
berless pores were present in the skin, but it was not 
until 1833 that the sweat glands were discovered by 
Purkinje, and described by his student, Wendt. The 
sebaceous glands had been discovered a few years 
earlier. 

Two types of glands are present in the skin, the 
sebaceous or oil glands and the sudoriparous or sweat 
glands. The sebaceous glands secrete sebum, an oily 
semifluid substance, with a special odor, containing 
about fifty per cent. of fatty material such as olein and 
palmatin.' The sweat glands secrete sweat—the sub- 
ject of this discussion. 

The sweat glands, in turn, are of two types—the small 
coil or eccrine glands and the large coil or apocrine 
glands. These differ in many respects, in structure, 
origin, number, distribution, activity and secretion. 
The eccrine glands, which develop directly from the 
epidermis, are capable of functioning even in infancy.” 
These are by far the more numerous and are densely 
distributed all over the body. These are tubular glands, 
the secreting part forms a closed coil from which a duct 
rises to the skin surface, the tube being spirally twisted 
as it passes through the epidermis. 

The apocrine glands, which do not begin to function 
until later in life, are considered secondary sexual 
characteristics and develop at puberty. They are a 
product of the hair follicles and are found on a few re- 
stricted areas of the skin such as the axillae, and about 
the breasts and genitals. This distribution varies, how- 
ever, with race and, more particularly, with sex, the 
apocrine glands being more fully developed in women, 
where they appear to be related to the menstrual cycle 
and pregnancy, than in men.’ The apocrine gland has a 
rather large duct which opens along the hair follicle. 
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By M. A. LESSER 


The secreting portion of these glands is similar to, but 
larger and coarser than, that of the eccrine glands. 

The secretions of the eccrine and apocrine glands dif- 
fer markedly. The eccrine gland secretion is chiefly 
water containing salt and other soluble substances. The 
secretions from the apocrine glands, however, consist of 
many substances—water, soluble salts, nitrogenous and 
fatty substances, and cellular material. These sub- 
stances appear to vary in the different glands, the secre- 
tion usually has some odor which may be of significance 
for the sexual life.’ 

Although most texts give Krause’s estimate of about 
2.4 millions as the number of sweat glands on the body, 
the figure given by Kuno,” based on more recent, exten- 
sive studies, raises this number by at least two million, 
or much larger. The distribution of the sweat glands 
varies with age and with the different skin areas. In the 
adult, they are most dense on the palms of the hands 
and soles of the feet, next on the head, and are con- 
siderably less dense on the trunk and extremities. The 
number of sweat glands per unit area in the skin of 
infants is very much greater than in adults and their 
density is greatest on the extremities where, in the 
adult, they would be fewest. This obvious reversal of 
gland distribution with growth is explained by Kuno, 
who points out that, “the number of the sweat glands 
does not increase after birth while the dimension of the 
skin increases considerably.” 

Physiologically, the chief function of the sweat 
glands and of sweating is to regulate the body tempera- 
ture, since the evaporation of sweat causes heat losses 
from the body. However, during recent years, the ex- 
cretory function of these glands has received wider 
recognition, particularly with respect to the removal of 
lactic acid during muscular exercise. It has often been 
stated that the action of these glands is complementary 
to the kidneys and indeed, from the viewpoint of the 
quality of the constituents, sweat is similar to urine, of 
course, being much more dilute. ? True sweat, if not too 
dilute, has a bactericidal effect, and actually protects 
against harmful organisms.*’* More recently, Peck and 
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his associates’ have demonstrated that human sweat 
has fungicidal properties. Topical applications of 
sweat ingredients, in suitable concentration have proved 
valuable in the treatment of fungous infections. It has 
also been found that the areas of the body exposed to 
the greatest concentration of perspiration seem to have 
less tendency to infection. Perspiration probably also 
helps to maintain the elasticity of the skin.” 

Normal sweating is induced by a variety of factors, 
of which exposure to heat is the most important. But 
aside from high temperatures, sweating is also caused 
by muscular exercise, sensory stimulations, emotional 
or mental stresses and the like. It is not generally 
realized that sweating produced by thermal agents 
differs from that caused by mental or sensory factors. 
“Thermal sweating” occurs on the whole body surface, 
excepting the palms of the hands and the soles of the 
feet, while “mental sweating’”’ usually does not occur 
on any part of the body other than the palms, soles and 
axillae. It is also known that exposure to heat and 
muscular exercise result in an increase of the body 
temperature, while such agents as emotion, mental 
stress and sensory stimulants have little or no such 
effect. Furthermore, thermal sweating appears grad- 
ually after a latent period, but mental sweating occurs 
almost immediately whenever there is a causal factor. 

Although the mechanism by which sweating is con- 
trolled is rather obscure in some respects, studies have 
shown that the secretory activity of the sweat glands is 
under the direct control of the nerves and only indirectly 
dependent on the blood supply in their neighborhood. 
From the foregoing, however, it would appear that 
there is more than one set of nervous apparatus for 
regulating perspiration. Kuno, like other authorities, 
assumes that the sudorific apparatus in man is sepa- 
rated into two sets, each being associated with the 
sweat glands in its respective regions of the skin. Both 
generalized, thermoregulatory sweating and localized 
mental or emotional sweating are of central nervous 
origin.® 

Sweat may be insensible or sensible, depending upon 
whether the sweat evaporates or not. Insensible per- 
spiration is the discharge of invisible vapor from the 
sweat glands and most perspiration passes off in this 
form. Sensible perspiration, in the form of drops of 
sweat, appears when the glandular secretion is very 
profuse or when the air is so humid that it will no 
longer readily take up more moisture. The quantity 
of sweat produced will vary markedly according to such 
controlling factors as temperature, humidity, physical 
activity, fluid intake and the like. The several authori- 
ties do not agree very closely on the amounts of sweat 
secreted, but these differences are no doubt due to the 
variable conditions under which the determinations 
were made. One text! states that the quantity of 
perspiration produced in twenty-four hours usually lies 
between 700 and 2000 cc. A more recent determination® 
indicates that the average secretion is 40 cc. per kilo- 


gram per hour for a normal man in repose. 
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Although sweat is the most dilute of human fluid, 
some solid constituents, about one per cent., are present 
with the eliminated water. The chemical composition 
of these solids varies not only with the individual, but 
their concentration is also believed to vary on the 
different regions of the body surface and with the rate 
of sweating. Much has been learned concerning these 
perspiration solids during the last few years. In addi- 
tion to the ever-present sodium chloride, the sweat also 
contains nitrogenous compounds, fats, fatty acids, 
sterols, lymphoidal cells, cellular nuclei and cellular 
debris. Although the presence of some of these in 
perspiration have long been known, recent analyses® 
have revealed that acetic, propionic, caproic, caprylic, 
butyric, lactic and ascorbic acids, as well as traces of 
urea acid and uric acid, are important constituents of 
sweat. 

The importance of some of these sweat constituents 
can readily be appreciated when it is realized that exces- 
sive loss of sodium chloride via the sweat glands may 
cause attacks of violent and very painful cramps. 
Hence the importance of supplying salt, in one form or 
another, to those who are subjected to severe heat; such 
as is faced by miners, stokers, glass-blowers and the 
like. Bernstein’® has found that a group of gold miners 
exposed to fairly high temperatures excreted about 
2 mg. of vitamin C per hour. This, he believes, may 
account for the relative frequency of scurvy or sub- 
scurvy among these workers. Large fluid losses due to 
copious sweating for a considerable period of time may 
result in an anhydremia. Unless this loss is soon 
remedied, the lack of body fluid may cause many dis- 
orders. It has been stated that dangerous symptoms 
appear when the fluid level is ten per cent. below 
normal. Therefore, to maintain normal life, the body 
fluid must be replenished when profuse sweating con- 
tinues for a long time.” 

Perspiration is normally acid in reaction. From 
McSwiney’s work, cited by Harry,’ it would appear 
that the male perspiration is slightly more acid than the 
female secretion, the pH of male secretion averaging 
6.14 and female 6.57. However, exhausting work causes 
very alkaline sweat.? Hardt and Palmer’ have found 
that both the chloride content and pH of perspiration 
tend to increase with successive periods of excessive 
sweating. 

After their administration, certain drugs are excreted 
in the sweat. Most common are such agents as iodides, 
bromides, borates, phenol, salicylates, antipyrine, 
methylene blue, arsenic and mercury.’ Appreciable 
amounts of sulfanilamide have also been recovered 
from perspiration. This, it is believed, may account for 
lowered urinary sulfanilamide excretion during hot 
weather.’?> While the quantities of these drugs so 
eliminated are insignificant, they may be responsible 
for skin eruptions in susceptible individuals.”* 

Modern standards of personal hygiene and cleanli- 
ness, to say nothing of the awareness created by present 
day advertising methods, have made perspiration odor 
a most pertinent consideration. Perspiration is a 
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transparent, colorless fluid with a peculiar, though not 
necessarily displeasing odor. This odor, or scent, as 
some prefer to call it, varies in different areas of the 
skin. The apocrine glands undoubtedly play a more 
important role in this scent production than do the 


eccrine glands. Probably because there are more 
apocrine glands in that area, the sweat from the axillae, 
for example, smells most strongly and peculiarly. 

The odor of sweat becomes offensive when, under 
favorable conditions such as moisture and warmth, the 
sweat residues on the skin undergo decomposition and 
chemical changes. In the normal individual and under 
normal conditions, such changes can readily be pre- 
vented by regular bathing and personal hygiene. But, 
during hot or humid weather, even such persons will 
benefit from the use of a simple, effective antiperspirant 
or deodorant. When, however, because of a disorder of 
the sweat glands, perspiration is excessive or malodor- 
ous, special consideration and treatment are necessary. 

Hyperidrosis (excessive perspiration) and bromi- 
drosis (fetid or foul smelling perspiration) are usually, 
though not necessarily, associated sweat gland dis- 
orders. These conditions, combined or single, may be 
generalized or localized. As a rule, the treatment of 
bromidrosis, except that of the feet, is essentially the 
same as that for hyperidrosis.’° The treatment of both 
conditions can, therefore, be discussed as one. Foot 
care has already been considered in a recent article in 
this journal.’® 

Generalized hyperidrosis may be a natural condition 
in some individuals, regardless of season, but in other 
persons it may be brought on by such causal factors as 
fevers with their subsequent weaknesses, severe pain, 
shock and collapse, drugs and certain diseases. Such 
conditions usually require general as well as local treat- 
ment. Drugs, such as belladonna or atropine may be of 
occasional value to stop the excessive perspiration but 
are very limited because of their unpleasant side-effects. 
Since profuse generalized sweating is usually a sign of 
weakness, a health-building regimen is a requisite. 

Localized hyperidrosis and bromidrosis are more fre- 
quent, and generally occur in those parts of the body 
where sweat is produced in excessive amounts, such as 
the feet, axillae, groins, anal and genital regions.’® 
Local or generalized hyperidrosis brought on by eating 
has been reported by a number of observers. Sweating 
may also occur in connection with migraine and 
neuroses of various sorts.’” 

Though generalized health-building treatment is in- 
dicated, local treatment of localized excessive, odorous 
perspiration is necessary. Preparations for this purpose 
are usually rather simple products that act either as 
perspiration deterrents or perspiration deodorants, or 
have a combination of both actions. 

In mild cases, powders are generally effective, par- 
ticularly when used in conjunction with an astringent 
lotion; the powders being, of course, used after the lo- 
tions have thoroughly dried. Zinc stearate or talcum, 
freely used, are effective. Where odor is to be overcome, 
the addition of an antiseptic is desirable. Boric acid is 
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mild and usually effective, and, being quite safe, may be 
added to powders in almost any desired proportion.’® 
If a more powerful action is required, especially in 
bromidrosis, about 2 per cent. of salicylic acid may be 
added to talcum or other water-absorbing dusting pow- 
der. The acid is, however, liable to be irritating. One 
preparation’’ which combines both these antiseptics is 
the following: 

Salicylic acid 

Boric acid 

Zinc oxide 

Fantus’® warns against the employment of starches 
in powders used for hyperidrosis, since they form a 
dough with the sweat. 

Sodium hexametaphosphate, commonly used as a 
water softener, when used as either a dry powder or in 
solution, has been found to be effective in treating 
excessive perspiration. Ivy and his associates’? report 
that this chemical reduces invisible perspiration by 50 
per cent. In thirty cases of uncomplicated hyperidrosis, 
localized to the feet, treatment with this compound, in 
both solution and powdered forms, rendered the skin 
dry and normal after a week of care. 

Antiperspirants are usually lotions or creams con- 
taining drugs or chemicals with a marked astringent 
action. Although many astringent drugs are available, 
toxicity and price considerations limit the number of 
such agents for general use. Of these, the various alu- 
minum compounds are perhaps the most widely em- 
ployed. Aluminum chloride, in up to 25 per cent. 
aqueous solution (more would be irritating) is quite ex- 
tensively used. However, it often has a deleterious 
effect on the clothing. Alum is also a frequent anti- 
perspirant lotion ingredient. Other aluminum com- 
pounds have received considerable attention during 
recent years as being superior to the simpler salts. 
Aluminum acetate though effective and safer, has the 
disadvantage of a vinegary odor that is hard to cover. 
Aluminum citrate has also been recommended. One 
aluminum compound that is finding increasing use is 
aluminum sulfocarbolate (or phenolsulfonate).”? Read- 
ily soluble in alcohol and water and slightly so in 
glycerine, this odorless, crystalline salt is now recog- 
nized as a safe, effective ingredient for deodorants and 
antiperspirants. In addition, it has a definite antiseptic 
action. Although it has the usual incompatibilities of 
other aluminum salts, the sulfocarbolate is readily com- 
patible with a long list of cosmetic ingredients. 

Further consideration of antiperspirants and deodor- 
ants is hardly necessary inasmuch as the subject has 
been adequately treated in a very recent issue of “Drug 
and Cosmetic Industry.’ 

Rather rarely encountered are the sweat gland ab- 
normalities known as hyphidrosis, a condition charac- 
terized by too scanty perspiration, and chromidrosis, 
or colored sweat. The former requires medical atten- 
tion. True chromidrosis is rare, usually occurring in 
neurotic woman, the sweat being brown, blue or reddish. 


Treatment, which depends upon finding the cause, is 
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difficult. A more common condition is pseudochromi- 
drosis, usually caused by a fungus which forms a glue- 
like mass encasing the hair on the skin as a cuff or as 
nodes on it. The growth does not form near the skin, 
nor does it enter the follicle. However it does penetrate 
the hair to some degree, causing the hair to become 
brittle and often break. Treatment is fairly simple, an 
antiseptic such as mercury bichloride 1:1000 in alcohol, 
dabbed on once or twice a day soon destroys the 
growth.” 

On occasion, diaphoretic drugs such as pilocarpine 
may be needed to induce sweating. This and other 
diaphoretics or sudorifics are employed in nephritis to 
relieve the kidneys and to remove toxic metabolites, for 
the absorption of edemas and exudites, to relieve in- 
flamed and overtaxed kidneys and to reestablish dis- 
turbed circulation in the skin. Drugs for such purpose 
include pilocarpine, camphor, salicylates, nauseants, 
opium and others. Also valuable are external heat, 
baths and mustard.’ Recent experimental studies”® 
dicate that choline and its derivatives usually increase 
sweating in rabbits for at least twenty-four hours. 
Interesting, too, is a patented skin preparation™* for 
accelerating perspiration, which contains: 


Mineral oil 
Petrolatum 


It is quite evident that while not all problems relating 
to perspiration have been solved, enough has been 
learned to put sweat regulation on a scientific basis. 
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Buyers Look South 


(Continued from page 389) 


tion as do our own carefully prepared high-vitamin 
fish-oils. 

In addition to the drugs and remedies already listed; 
the huge natural storehouse of the Amazon Valley pro- 
vides its bronze-skinned children with scores of other 
remedies and medicines. Some of them are known to us 
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and just as many are yet to be discovered by civiliza- 
tion. 

Mexico, too, has its folk lore and herbal knowledge, 
dating back to the Aztec Indians. The discovery, quite 
by chance, of the Badianus Manuscript, an Aztec herbal 
of 1552, throws light on the medical remedies known to 
these people and indicates quite conclusively that a well 
developed materia medica existed among them. It is 
quite possible that their knowledge of the complex 
formulae of various plant extracts was known to the 
Aztec at the time of their legendary migration into the 
Valley of Mexico. 

With so many valuable consuming markets seeking 
new sources of supply for botanical drugs, essential oils 
and other allied raw materials, and with such an oppor- 
tunity to introduce heretofore commercial unknown 
materials to replace those whose source of supply is 
now in jeopardy, the time is now right for a switch of 
activity to the western world. 

And here is the opportunity for the Latin American 
countries to make a great contribution to their own 
welfare and to the trade and good will which is so vital 
to the future of this continent. A practically unlimited 
and permanent market is available north of the Rio 
Grande. Prices for many raw materials are now high 
because of the difficulties encountered in obtaining 
adequate supplies from abroad. And most important 
of all, the people of the United States are looking to- 
ward South America—not only to sell, but to buy from 
all the Latin American countries the requirements of a 
great industry in ever increasing quantities. 

The references to the Indian culture of Ecuador were ab- 
stracted from ‘Herbs And Simples—Jungle Style” by Richard C. 
Gill, Natural History, Jan. ’38. 





Cold and Vanilla 


(Continued from page 392) 


for two flowerings was made entirely available for the 
second flower. 

In the wild, Vanilla plants attain great size and age 
but mature beans from only one or two per cent. of the 
blossoms. Under cultivation more beans are secured at 
the expense of vitality of the plant. The Vanilla grower 
expects peak crops from the fourth to seventh years and 
instructs his pollenizers to pollenize just as many blos- 
soms as will permit this. The only advantage of a 
heavy bloom is that it enables the grower to space his 
pollenizations over the plant so that adjacent beans will 
not compete for food. 

Should a second cold wave blast the second flower, a 
third flowering is possible from buds which would 
normally have lain dormant for another year or more 
and enough blossoms may be obtained to permit pol- 
lenization of a normal crop. 

The pruning effect of a cold wave on the crop should 
not be underestimated. The Beans usually attain full 
size within 40 days after pollenization. A surplus of sap 

(Continued on page 403) 
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TEN CENT SIZES AND 
SELECTIVE DISTRIBUTION 


I our September issue we published two articles, one 
entitled ““Ten Cent Sizes Again,”’ and the other en- 
titled “Will Selective Distribution Go?’’ The first 
article discussed the situation brought about by the 
Luxor, Northam Warren, and Kotex cases in which the 
Federal Trade Commission ordered these companies to 
sell the ten cent sizes of their products to their custom- 
ers who were buying the larger sizes. From these de- 
cisions of the Commission, we expressed the opinion 
that the reverse is also true, namely that purchasers of 
ten cent sizes can demand that manufacturers sell them 
the larger sizes. We stated that such a situation would 
interfere seriously with manufacturers who are main- 
taining a policy of selective distribution through certain 
retailers on their larger sizes. We did not state nor in- 
tend to lead anyone to believe that the decisions in the 
ten cent size cases made any difference in the right of 
manufacturers to choose their customers. The decision 
did not touch on this point at all, it merely covered the 
practice of manufacturers of restricting the sales of 
different sizes of the same items to different classes of 
retail stores. 

The second article, entitled, ‘‘Will Selective Dis- 
tribution Go?” was an opinion of what might happen to 
the practice of manufacturers choosing their customers 
as a result of the investigation now being conducted by 
the Federal Bureau of Investigation into this industry. 
In this article we indicated that the Federal Govern- 
ment might not think that Eli Lilly has the right to sell 
only some wholesalers and not others, and that the Gov- 
ernment might also question the practice of cosmetic 
manufacturers selling only one retailer in a town and 
not the others. 

In other words, this second article raised the question 
as to whether the present administration in Washington 
would attack the practice of manufacturers choosing 
their own customers. A paragraph from this article 
read as follows: 


“But the old theory that a manufacturer did not 


have to sell anyone merely because he did not like his 
looks or the way he cut his hair might not be in exist- 
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ence within short time. In the future it is possible that 
a manufacturer must have some valid reason why he 
will not sell his goods to a distributor. Naturally, bad 
credit is always a valid reason. From the point of view 
of the government, the fact that a distributor cuts 
prices is probably never a valid reason not to sell goods 
to a distributor. And certainly under present conditions 
when a manufacturer can operate under fair trade acts 
and thus fix his resale prices, the government would not 
consider this a valid reason at all.” 

Despite the fact that these two articles discussed 
different activities of the Government, they were con- 
fused in a bulletin of the Toilet Goods’ Association en- 
titled: “The Robinson-Patman Act and Ten Cent 
Sizes.” This bulletin said in part: 

“Some of the trade appear to take the view that 
effect of the Luxor case is to cancel or to limit the right 
of the manufacturer to choose his customers. For 
instance, the September issue of Drug and Cosmetic 
Industry contains the following statement.” 

The statement which followed in bulletin, is the 
quotation given above which is taken, not from the 
article which discussed the Luxor case and ten cent 
sizes, but rather from the article entitled “Will Selective 
Distribution Go?”’, which article made no reference to 
the Luxor case or to the ten cent sizes or the Robinson- 
Patman Act. 

The conclusion of the bulletin of the Toilet Goods 
Association referred to read: 

“The gist of the Luxor decision is that concerns 
handling a particular product in large sizes are entitled 
to purchase the ten cent sizes. Otherwise, the decision 
does not alter the right of the manufacturers to choose 
his customers.” 

We do not like being placed in the position of having 
drawn an erroneous conclusion from a decision of the 
Federal Trade Commission when such is not the case. 
Furthermore, we believe that we are aiding the industry 
when we are trying to indicate trends in the thinking of 
Government officials, for only by knowing what is 
ahead can manufacturers improve their busines and thus 
aid the entire industry. 
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COSMETIC MANUAL 


H= dressings comprise the group of liquid and solid 

brilliantines (including pomades), hair creams and 
other preparations manufactured and sold to keep the 
hair in place, confer a luster, and in general give the 
appearance of good grooming. Sometimes a “tonic” 
effect is added by the use of irritants and stimulants, 
but these mixtures will not be considered at this point. 
Bandolines, consisting of aqueous solutions of gums, 
usually tragacanth of alginate, are very similar to wave 
set preparations, except that they are of much thicker 
consistency, seem to be declining in popularity and will 
not be further described. 

Brilliantines, either homogeneous liquids, or two- 
layer mixtures, consist of non-aqueous or oily liquids 
which impart luster to hair and keep it in place. In 
their formulation, oils are chosen on the basis of their 
ability to make the hair shine and the possibility that 
might be beneficial to dry scalps. In fact, it may be 
generally accepted that oily scalps and hair require no 
further additions to impart luster or keep the hair in 
place. Thus, mineral oil, of light or medium viscosity, 
suitably tinted and perfumed, is practically ideal for use 
in brilliantines. Nevertheless, vegetable oils which 
must be suitably preserved, can be presumed to be 
more readily absorbed by the scalp and thus have a 
more lasting effect in counteracting scalp dryness. Two 
relatively new ingredients deserve more widespread use 
in brilliantines than they seem to have. These are 
deodorized kerosene which can profitably be utilized to 
reduce the viscosity of other oils commonly used and 
thus produce a lighter mixture, and fatty acid esters 
such as butyl stearate. This last compound is a color- 
less, odorless, stable light oil which is easily absorbed 
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by the skin and scalp without leaving any residual 
stickiness. 

Mineral oil 

Olive oil 

Almond oil 

Castor oil 


Mineral oil 
Deodorized kerosene 
Olive oil 


Deodorized kerosene 85.0 
Castor oil 15.0 

Alcohol mixtures are formulated to reduce the vis- 
cosity of the mixture as it is applied to the hair and thus 
obtain more uniform distribution of the oil. Evapora- 
tion of the alcohol leaves a thin coating of oil on the 
hair. 


44.0 
32.0 
Finally, in the group of liquid brilliantines is a non- 
oily mixture consisting of alcohol, glycerin, and water 
where the effect is to keep the hair in place without 
imparting excessive, oily luster. The diethylene glycol 
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38 HAIR DRESSINGS 


ethyl ether may be used in place of all or part of the 
glycerin. 


Solid brilliantines or pomades are formulated for the 
same purposes as the liquid products, being produced in 
a different form to gain advantages in packaging, ap- 
pearance and application. Spermaceti is often used as 
the solidifying agent in order to give the product a 
good-looking crystalline structure. Occasionally the 
preparation is practically identical in composition with 
a liquefying cleansing cream of the standard type con- 
sisting of mineral oil, petrolatum and paraffin or 
ceresin. 


Petrolatum 
Ceresin 
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Castor oil 
Olive oil 
Alcohol 
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Spermaceti 
Myristic acid 
Mineral oil 
Oleic acid 
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SCR ACE ER 5 ois cee ao ssa oh hoe 
Beeswax 

Castor oil 

Almond oil 


Ceresin 


Coconut oil 
Mineral oil 


Olive oil 
SerIsOG lee sos 3c 4 5ochae cats 
Spermaceti 


Petrolatum 
Castor oil 
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Hair creams make up the final category of hair dress- 
ings. Except for the occasional presence of castor oil, 
published formulas for these products differ very little 
from standard cold and cleansing cream types. They 
are therefore made by the customary cream-making 
procedures, and with the emulsifying agents now 
popular. 


Beeswax 
Mineral oil 
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Mineral oil 

Water 


Mineral oil 
Peanut oil 
Water 


Glyceryl monostearate 


Mineral oil 
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TRADE-MARKS 
IN EXPORT 


— the outbreak of war in Europe last year, an in- 
creasing number of American manufacturers of 
pharmaceutical products and toilet preparations, have 
expanded their activities in foreign markets. Coincident 
with the rising demand for American goods, new en- 
trants into the field of foreign commerce are confronted 
with the evil of trade-mark infringements and other 
unethical practices which come under the heading of 
unfair competition. 

In Commerce Reports, the U. S. Department of 
Commerce has stated: 

“That it is necessary to protect the legal right and 
title to the trade-mark, or other means of identify- 
ing products sold by American exporters in 
foreign markets—especially because of the tend- 
ency to simulate American goods abroad—is quite 
generally known to most American exporters.” 

It is true that many experienced foreign traders well 
know the advisability and desirability of protecting 
trade-marks and other means of identification of their 
products abroad. Unfortunately, the neophyte is not 
always convinced that such action is absolutely neces- 
sary. Frequently too late comes the realization that 
unscrupulous individuals in one or more countries have 
preempted the trade-mark or copied the label and pack- 
age of a product with vast sales potentialities; thereby 
forcing the rightful owners to pay heavily for the privi- 
lege of using their own mark, which might have been 
avoided had the ancient adage “‘penny wise and pound 
foolish” been followed. 

The introduction of spurious goods bearing infringing 
marks and/or deceptively packaged to represent well- 
known American proprietary products, particularly 
dentifrices, face and talcum powders, hair pomades, and 
so forth, in export markets is not confined to any par- 
ticular geographical area. To the contrary, this unfair 
competition is widespread and increasing, though noted 
chiefly in Latin America, Asia and certain European 
countries. 

This simulation of American products has been stim- 
ulated by the failure of some manufacturers to register 
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their trade-marks and, where permissible, labels and/or 
packages in those countries in which the goods are to be 
sold. Furthermore, the high prices of American goods 
generally, expressed in local currencies, ofttimes en- 
courages the manufacture and sale of imitations. And 
the ease with which the original container of many 
products can be refilled is an open invitation to tamper 
with it. 

For instance, in certain countries, which need not be 
mentioned here, it is a regular practice of sales agents 
and other local firms to register in their own name the 
trade-mark of well-known American products before 
such action is taken by the rightful owners. Needless to 
say, the mark thus fraudulently acquired subsequently 
is sold back to the manufacturer at a price which not 
infrequently is several hundreds of American dollars. 

In some countries the trade-mark, label and general 
appearance of the package is imitated in such a way as 
to effectively deceive the buying public. And in still 
other countries the empty containers are accumulated, 
refilled with cheap ingredients and resold to the trade 
at prices materially below those at which the genuine 
products are being offered. This also applies to wrap- 
pers which may easily conceal spurious merchandise. 

Many are the ways in which an imported product can 
be imitated to the detriment of the legitimate owner. 
All this is regrettable but the American manufacturer 
ought to remember that the ethical and moral codes 
prevailing in many countries, especially so-called back- 
ward nations, do not frown on these trade practices. 
The desire of the people to own imported goods, par- 
ticularly of American manufacture, a naturally human 
instinct, makes easy the task of those individuals who 
would trespass and capitalize on the rights and property 
of others, many of whom have expended considerable 
money over a period of years to develop a profitable 
volume of business. 

The manufacturer newly interested in export is gen- 
erally dismayed to find that registration of one or more 
products in a multiplicity of countries is a costly pro- 
cedure; hence frequently decides to take a chance and 
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In these times of increased export de- 


mand for the products of many manu- 


facturers it is well for executives to pap 
attention to the status of their trade- 


marks in foreign countries. 


defers accepting the protection afforded under the law. 
In this connection, the cost of registration in foreign 
countries varies from $50.00 to $150.00 and since there 
are normally some 105 countries in which trade-marks 
may be registered, complete coverage would obviously 
be very expensive, especially for those manufacturers 
who plan to promote and sell several products in each 
country. 

However, the European war has eliminated a number 
of countries from consideration. On the other hand, 
exports to most of the leading countries of Latin 
America, Asia and Africa are steadily increasing, and it 
therefore behooves the manufacturer to protect the 
product in those parts of the world. 

A detailed explanation of the modus operandi of 
trade-mark registration is not within the scope of this 
article. Full information may be obtained from several 
thoroughly competent and reputable attorneys in the 
principal cities of the United States. Suffice to say that 
the countries of the world fall into three general cate- 
gories. These are (1) those in which first usage of a 
trade-mark usually is the basis for ownership, (2) those 
in which “no opposition” to registration within a 
specified time is required in order to acquire ownership 
of a trademark, and (3) those in which registration 
must be effected in order to acquire ownership in and 
protection of a trade-mark. 

It should be noted that in very few countries is there 
any law covering unfair competition. Thus, virtually 
all of the Latin American republics afford the American 
manufacturer no protection in this respect whatsoever. 

The advisability and desirability of registration in all 
or a few countries will, perforce, be decided by the 
nature and sales potential of the product and other 
factors peculiar to each manufacturer. However, where 
permissible the trade-mark, label and package ought 


always to be registered and right of use should be’ 


claimed for all products in a particular classification or 
group. 
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While it cannot be gainsaid that American manufac- 
turers should not fail to register their trade-marks, 
thereby receiving whatever benefit may accrue by 
reason of such action, this step is generally only the 
beginning of the battle to protect the product from 
being imitated. It must be remembered that the mere 
act of registration in foreign countries does not always 
prevent attempts to infringe trade-marks and imitate 
the labels and packages of imported products. The 
practical side is that the manufacturer usually is forced 
to oppose registration of infringing marks and prosecute 
local firms who consistently copy the product. 

A flood of infringements in one or more countries will 
cause irreparable harm to sales volume and it is not 
unknown for such unfair practices to eventually drive 
the original product from off the market. To coin a 
phrase, while it may be true that “to imitate is the 
sincerest form of flattery,” in these instances it means 
grief for the American manufacturer. 

To stop such practices requires the expenditure of 
considerable time, effort and money which could be 
spent to better advantage in advertising and otherwise 
promoting sales of the product. In not a few instances 
total expenditures such as the original cost of registra- 
tion, investigation of and opposition to infringing trade- 
marks, legal proceedings against the sellers of counter- 
feit goods, and so forth, absorb a goodly part of the 
profit derived from the sale of the product. Multiply 
this by identical expenses in a score of more countries 
and the manufacturer may well wonder whether the 
profit is going to be sufficient to warrant continued pro- 
motion of the product. 

While one cannot categorically state that American 
firms or products are discriminated against in foreign 
countries, the fact remains that the great growth in 
imitating imported goods has been in the last 25 years 
coincident with world-wide demand for the many con- 
sumer products of American manufacture. In most 
countries the practical protection and redress obtain- 
able under the law is virtually nil and there is reason to 
believe that some governments are not too anxious to 


401 





bear down on those of their own people who infringe 
American products. 

Generally speaking, unfair practices involving trade- 
marks fall into three main categories. These are (1) the 
name, label and carton, (2) the container or package, 
and (3) refilling of the original container or package 
with spurious goods. 

Needless to say, immediately any of these practices 
are discovered steps should be taken to prevent the 
further manufacture and sale of the spurious product 
and the infringer prosecuted to the fullest extent 
allowed by law in the country in which the owner of the 
genuine trade-mark is transacting business. 

Unfortunately, in far too many countries redress 
under existing laws comes to late to prevent sales of the 
genuine product from being adversely affected and the 
punishment meted out to the offender usually is in- 
sufficient to deter other individuals from further 
attempts to infringe. After all, a nominal fine of a few 
hundred dollars and a court order forbidding the de- 
fendant to manufacture and sell a spurious product is 
no compensation for the rightful manufacturer who 
has already lost thousands of dollars of business because 
of the infringement. 

Moreover, in those instances involving court pro- 
ceedings cases frequently do not come to trial for 
months on end, attorneys for the defendent usually ob- 
taining several stays, during which time the plaintiff is 
likely to be approached to accept a settlement of 
dubious value. Sometimes the guilty party or parties 
conveniently disappear, and it is not uncommon for 
defendants to go into bankruptcy pending trial, there- 
by depriving the plaintiff and the court of being able to 
collect any judgment rendered. 

In a large number of countries, especially Asiatic, a 
legitimate market exists for empty containers of all 
kinds excepting collapsible tubes, and those which are 
fragile and serve no utilitarian purpose. In all the prin- 
cipal cities will be found dealers who do a regular busi- 
ness in empties, prices ranging from a fraction of a cent 
to several cents per unit, depending upon the supply 
and demand. 

In countries where the people generally have a low 
standard of living empty containers are used for divers 
purposes. For example, in the Philippines this writer 
has observed empty talcum powder tins substituting for 
dice boxes in pool games. Moreover, in that country 
five gallon kerosene oil tins are cut down, a handle 
affixed, and serve as standard equipment for the street- 
cleaners of Manila; and a local milk company halves 
the tins, paints them yellow and they are then used 
to deliver milk to house customers. In China kerosene 
oil tins serve nicely as water buckets and in many 
places as a roofing for houses. In a number of Asiatic 
countries pomade jars and similar containers are not 
infrequently utilized as handy boxes in which to store a 
variety of small household objects. 


402 


The Drug and Cosmetic Industry 


On the other hand, the refilling of empty containers jg © 
widespread. When a product is a big seller and the con- 
tainer easily opened, it is almost certain to be the object 
of that kind of infringement. This practice flourishes 
with the unwitting help of the consuming public, who 
allow servants to sell all empty used containers to 
itinerant buyers. 

It is axiomatic that nothing will prevent unscrupulous 
individuals from imitating a product if they are deter- 
mined to make the attempt. For this reason the wise 
manufacturer will make as difficult as possible such 
unethical practices. In other words, the more compli- 
cated the design and appearance of the label and pack- 
age of the product the less possibility there is that it can 
be successfully imitated. 

Needless to say, the refilling of empties can be 
virtually stopped by supplying the genuine product in 
non-refillable containers. All containers, especially 
metal and those of some other durable material, should 
be constructed in such a way that they become severely 
mutilated when any attempt is made to open and refill 
them, thereby rendering them useless. In this respect, 
the manufacturer will do well to observe the following 
points: 

1. The top and bottom of the tin should be double- 

reamed to the body of the container. 

2. The holes of all sprinkler tops should be closed— 
to be opened by only the consumer by pushing in 
the scored holes. 

. Loose lids are always preferable; swivel lids 
should not be used since they effectively conceal 
large holes in the neck through which the con- 
tainer has been refilled. 

The neck of all containers should be countersunk 
and double-reamed so that it cannot be pried up 
without rendering the container useless. 

Outer wrappers, such as those ordinarily used on 
soap and so forth, should always cover the prod- 
uct in such a way that they will be torn when re- 
moved. This also applies to all cardboard cartons 
and/or containers. 

The manufacturer who follows these simple rules will, 
in most instances, prevent infringements and imitations 
of the product. In the last analysis, it is infinitely better 
to pay the original cost of retooling than jeopardize 
thousands of dollars in sales and be ultimately forced, 
perhaps, to take this step. The first cost is always the 
lowest cost. 

In the light of this writer’s experience in investigating 
trade-mark infringements in many countries, the 
American manufacturer is strongly urged to protect his 
product in every possible way when entering export 
markets. Be alert, wary and do nothing to invite un- 
scrupulous individuals to imitate American goods. It 
ought always to be remembered that in so far as trade- 
marks in foreign countries are concerned, the ancient 
warning “caveat emptor’ does not apply. To the con- 
trary, let the seller beware! 
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— and advertising expenses were never in- 
tended to be included in the prices upon which the 
cosmetic manufacturers excise tax is assessed according 
to the decision of the U. S. Circuit Court of Appeals for 
the Seventh Circuit in which the court upheld the de- 
cision of the District Court in the Campana case. The 
decision ordered a refund of additional taxes assessed 
for the month of July 1933 and therefore also includes 
subsequent months. According to this decision, the 
taxes are levied merely on the part of the selling price 
which includes the cost of manufacturing and the profit 
earned thereon. 

About a year after the passage of the cosmetic excise 
tax, the Campana Corporation formed the Campana 
Sales Corporation owned by the same five people as 
owned the manufacturing company although not in the 
same proportions if husbands and wives are not con- 
sidered as one. The manufacturing company sold the 
products to the sales company at cost of manufacture 
plus thirty-nine per cent., and the tax was paid on this 
basis. Thus the sale was not at arm’s length. Still the 
court stated as follows: 

“Selling and Advertising Costs. One more subject re- 
mains to be discussed. The Selling and advertising ex- 
penses of the selling corporation—which pertains ex- 
clusively to the nation-wide process of marketing and 
distributing the taxable product—are not manufactur- 
ing costs. The evidence is that the selling corporation 
sells to wholesalers by promising that it will ‘sell what 
the wholesaler buys’, and that the selling corporation 
does this very thing, in effect selling the taxable article 
three times over. In this regard the taxpayer’s com- 
plaint alleges that the ‘Commissioner erred in failing to 
reduce the price at which Campana Sales Company 
sold said articles by advertising and selling costs and 
expenses paid or incurred by said Campana Sales Com- 
pany during July, 1933, in determining the price of 
articles subject to tax under the provisions of Section 
603 of the Revenue Act of 1932.’ 

“At the trial the taxpayer adduced evidence which 
showed, and the District Court so found, that the selling 
and advertising costs of the Campana Sales Company 
amounted to $29,792.05 for July of 1933. In our discus- 
sion of the statute we stated that non-manufacturing 
charges were to be excluded in computing the tax. 
Further discussion would not add more than what was 
said there: the statute directs the exclusion of the sell- 
ing and advertising costs (of the character here shown) 
from the tax basis. It is only necessary to conclude, 
and we so hold, that although the Commissioner had 
the power under the circumstances of this case to com- 
pute the tax on the established wholesale price, he erred 
in failing to exclude the above described selling and ad- 
vertising costs from the basis employed. 

“Other courts have spoken on situations similar to’ 
the one at bar. Bourjois v. McGowan, 12 F. Supp. 787, 
85 F. (2) 510, Cert. denied, 300 U. S. 682; Inecto v. 
Higgins, 21 F. Supp. 418; Concentrate Mfg. Corp. v. 
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Higgins, 90 F. (2) 439, Cert. denied 302 U. S. 714; 
Luzier’s Inc. v. Nee, 24 F. Supp. 608, 106 F. (2) 103 and 
Albrecht & Son v. Landy, 27 F. Supp. 65. In the other 
cases the taxpayer did not prevail. In the instant case 
the taxpayer does prevail as to two points. We do not 
believe that our decision conflicts with the decisions in 
the other cases. But if a conflict does exist, we are not 
disposed to follow the other courts.”’ 

This case was fought and decided on the original tax 
law which created this tax and has nothing to do with 


amendments to the law enacted in 1939 which amend- — 


ments clearly eliminated sales and advertising expenses. 
Therefore, it would appear from this decision that 
manufacturers who have been paying taxes on the full 
prices at which they sold their goods are entitled to re- 
funds. If the manufacturers passed his tax on to the 
buyer by increasing his price, he is not apt to obtain a 
refund. But in cases where the manufacturer absorbed 
the tax, or at least that amount of the tax which he ex- 
pects to have refunded, a refund can most likely be ob- 
tained. Also claims for refunds cannot be obtained for 
more than four years back according to the internal 
revenue code. Therefore at the present time manu- 
facturers can file claims only for the years 1937, 1938, 
and for the months of September, October, November, 
December, 1936, as well as the first part of 1939 prior to 
the time when the law was amended. Further delay 
will outlaw more of the refunds that can be claimed now. 

This decision of the Circuit Court of Appeals of the 
Seventh Circuit is based upon the intent of the law 
under which this tax was levied. In order to find out 
what the intent of the law was, the court went back to 
the committee reports filed when the law was reported 
out to Congress. That this truly was the intent of the 
law is indicated that the amendments to the law 
enacted in 1939 confirmed this view. 





Cold and Vanilla 
(Continued from page 396) 


in the vines at this time may well result in an increase 
in length of an inch. Taking eight and a half inches as 
the average length of the Beans, this represents an in- 
crease of 1244 per cent., or nearly twenty tons in 
Mexico today. 

“The question naturally suggests itself: if natural 
pruning is so beneficial, why not do it deliberately every 
year? The answer seems to be partly that in Mexico, 
cultivation of the vines is rather haphazard and the gain 
is really a recovered loss. The reason that pruning is 
efficacious is that it is seldom practiced, and when it is, 
the vines are unprepared for it. Were pruning an estab- 
lished custom, the vines would undoubtedly adapt a 
new rhythm of growth to fit it. A yearly application of 
nitrate of soda to the vines would perhaps give the same 
results, but in Mexico today it is unquestionably easier 
to plant ten per cent. more acreage than to intensify 
cultivation of existing plots.” 
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CONTAINER-WISE ... ‘‘NATIONAL” 
tirelessly digs deep into the ‘‘pay dirt’’ of 
Package style... skillfully turning up 
practical essentials and brilliant display 
features that quicken SALES from shelf 


and counter. * “NATIONAL” Container 


Service is deep-rooted in the rich soil of 
Experience. It presents a constantly fresh 
viewpoint on Sales-by-the Package, and 
expert craftsmanship in can-making and 
lithographed decoration adds every refine 


ment of Container production and finish. 


‘“\NATIONAL’’ TAKES OVER YOUR PACKAGING SPADE-WOBE! 





NATIONAL CAN CORPORATION 
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MERCHANDISING NEWS 
and 
PACKAGING NOTES 


LKA-SELTZER SINGLE-DOSE: We hope we’re 
not boring you but five or six years ago we were 
doing a lot of shouting in these pages about the pos- 
sibilities for the single-dose container, medicinal “‘nips”’ 
as we were also pleased to term them. By this time, of 
course we are fully persuaded that we were ahead of our 
time for although nothing happened that month or even 
that year to indicate that our remarks had done any- 
thing but drop into the void, many things have hap- 
pened since to indicate that what we had to say at that 
time were more than idle vaporings. 

The latest is the swell single-dose package of Alka- 
Seltzer made possible by several technical packaging 
advances which were not even available five years ago. 
The new package is formed of two strips of Pliofilm- 
lined aluminum foil. Automatic machinery inserts one 
Alka-Seltzer tablet between the two strips and then 
heat-seals them together, making an air-tight, vapor- 
proof, moisture-proof, light-proof container. The foil- 
covered capsule is then attached by crimp-and heat- 
seal to a book-type label which carries all the necessary 
information and directions. 

Mounted on display card these single-dose containers 
invade a great many new outlets always, however, 
carrying the legend ‘Buy a 30c or 60c Package at your 
Drug Store.”’ 


UR-TONE MAKE-UPS: Make-up shades have 

been keyed to many things, but here seems to be a 
new angle—furs. Jacqueline Cochran has chosen furs as 
her key to five new make-up shades which are blended 
to compliment the complexion and highlight the furs. 
A luxurious satin-lined, night-flight blue box topped 
with a genuine fur ornament, contains special founda- 
tion, face powder, cream rouge, lipstick, eye shadow, 
mascara, and as a finishing touch, a bottle of Jacologne 
is included. The five shades are cleverly keyed to furs. 


Tawny, for example, is for lynx, leopard, ocelot, ete. ;- 


Sleek, for sealskin, Persian lamb, broadtail, caracul, 
etc.; Angel, for the gray furs like chinchilla, platina fox, 
krimmer, kid, etc.; Minx, for the brown range of furs, 
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and Puff, for white furs. The whole idea, of course, is 
aimed at the higher price market and it is not surprising, 
therefore, to find the ensemble retails for $10. The 
luxuriousness of the package is delightful and the 
genuine fur decoration may very well be taken off the 
box and used as some sort of hat or lape: ornament. 


ECORDS FOR SALES RECORDS?: We don’t 
know whether or not this is one of those things 
you can blame on the Food, Drug and Cosmetic Law or 
the F. T. C., or whether it’s just due to the return of the 
phonograph in streamlined form, but anyhow this 
month both Rose Laird and Dorothy Gray turn to 
records in their promotional efforts. The Rose Laird 
record deals with home treatment procedure with in- 
structions for the older woman on one side and the 
“Young Skin” routine on the other. The Dorothy 
Gray record is being issued in connection with a new 
product, a neck cream, and one side will carry home 
massage instructions while the other will deal with 
exercises to be used in conjunction with the cream. The 
Rose Laird record goes along with any purchase of 
$3.50 worth of her products, while the Gray record 
goes with each purchase of a jar of the neck cream which 
retails at $3.50. 
So far as we know these companies are the first to 
use records and the experiment will be watched with 
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U. PO. THA... THE PRINCE OF ELEPHANT TAMERS, RANGOON, INDIA 


Whether it’s taming a wild elephant or making collaps- 
ible tubes, chances are a long experienced specialist 
will do the job better. Up here in New England . .: the 
geographical cradle of the world’s finest precision tool 
makers . . we've been specializing in the manufacture 
of better tubes for over 60 years. Knowledge of the 
superiority of our product has spread to such an extent 
that today we are the largest of all independent manu- 
facturers of collapsible tubes. Many valuable auxiliary 
services are offered our customers. You are invited to 
capitalize upon the resourcefulness of this organization 
of tube specialists. Submit your problems and require- 
ments. Every possible cooperation is assured. 


NEW ENGLAND COLLAPSIBLE TUBE CQO. 


3132 SO. CANAL STREET, CHICAGO e NEWLONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, MICH. @ THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 
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considerable interest. Sales of products in the treatment 
category have suffered by comparison with make-up 
during the past two years, due largely to restrictions on 
claims which made the treatment products unsatisfac- 
tory as promotion items, except on a price basis. 
Records of this type, which in effect carry the demon- 


stration right into the home furnish a new promotional: 


angle for the treatment lines and the results may have 
considerable bearing upon the future of these products 
which have always been considered the staples of the 
cosmetic business. 


NSTITUTIONAL PACKAGE: A most interesting 

new addition to the Solon Palmer American Mem- 
ories line is a package which might well be called insti- 
tutional. This is a reproduction of Solon Palmer’s 
original store which was established in Cincinnati, 
August 13, 1847. The cover of the package cleverly de- 
picts the outside of the store with its show window and 
people passing in the street, all in gay bright colors. 
Through the window may be seen three tiny bottles of 
Palmer’s perfumes; inside on either side rest a bottle of 
Brocade cologne and a box of talcum. A cake of soap 
fits beneath the compartment which holds the dram 
bottles. 





AIL ENAMEL IN TUBES: Under this heading, 

in our August issue we spoke of a new line of nail 
preparations to be packaged in tubes and pointed out 
that this is not only a new departure for this type of 
product but also another market for collaspible tubes 
in this field. 

The line is Pledge and it is sponsored by the Ohio 
Cosmetics Co., Fremont, Ohio. It is now in the syndi- 
cate stores with a range of enamel shades, a polish re- 
mover, a cuticle softener and a nail cream all packaged 
in self-feeding brush-or felt-tip tubes and each priced at 
20 cents. The brush is an integral part of the tube and 


works on much the same principle as the lip brushes. 


which appeared about a year ago. The felt-tip is on the 
remover and nail cream. The molded cap screws down 
on to a rubber gasket at the base of the neck of the 
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tube thus affording what appears to be a good sealing 
job which, obviously, is essential to a product of this 
kind. And the gals tell us that the brush works swell. 


















fT ERCHANDISING CAMPANA: An _ unusual 
insight into the problems of introducing a new 
cosmetic product as well as an example of the rewards 
which attend a successful merchandising effort are 
furnished in the decision of the U. S. Circuit Court of 
Appeals in its opinion holding that advertising and sell- 
ing expenses are properly deductible in estimating the 
cosmetic tax in the case of the Campana Corp. 

In reviewing the evidence the Court said that, “From 
1926 to 1930 the Campana Corporation was operated on 
a losing basis, sustaining an annual average operating 
loss of around $31,000. During this period the sales 
area was confined to several states and the advertising 
outlay totaled around $300,000. Then in November of 
1930 it turned to the radio as a means of reaching the 
public and enlarging its sales area. Thereafter came the 
three successful years prior to July 1, 1933, during which 
time it made an average annual operating profit of 
around $64,000; $28,000 in 1930-31; $129,000 in 1931- 
1932; and $35,000 in 1932-1933. Campana Corporation 
was the first “to take to radio” in the highly competi- 
tive field of cosmetics and toilet preparations, but its 
competitors were not slow to follow. Once started the 
radio advertising race was on, and by 1933 Campana 
Corporation found itself in a position where extensive 
use of the radio was inevitable. Already during the 
three years prior to July 1, 1933 its advertising outlay 
had mounted from $300,000 (for the period from 1926- 
1930) to around $1,000,000 (for the period from 1930- 
1933), and of this latter figure over $600,000 was 
chargeable to radio advertising. 

“For the four years since July 1, 1933 the Campana 
Corporation has earned an average sum of around 
$133,000 per year, as compared with its average profit 
of around $64,000 per year during the three successful 
years period prior thereto. 

“In the cosmetics or toilet. preparations industry, 
radio advertising and similar ‘advertising and selling 
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expenses are known as “selling and advertising costs” 
and are not manufacturing costs. The cost of this na- 
tion-wide process of marketing is high and covers (1) 
the expenses incurred in selling to the wholesalers, (2) 
the expenses attached to selling to the retail outlets, and 
(3) the expenses relative to the radio, magazine and 
other sales promotional plans necessary to create public 
demand for the manufactured article. The cost for the 
month of July of 1933, the first month of the fiscal year 
1933-1934, was around $30,000 and of this around 60% 
was devoted to radio advertising. This cost for the fiscal 
year 1933-1934 amounted to around $700,000 and since 
that time the annual costs have maintained themselves 
at a figure between $900,000 and $1,000,000. 

“These then are the facts and, using the dime size of 
Italian Balm lotion as an example, these facts in essence 
present the following situation to us. Prior to July 1 
1933 the Campana Corporation manufactured its dime 
size lotion and then distributed it to the trade, selling 
in the first instance to wholesalers at approximately 
5 cents (.0525) per article. This sales price reflected cost 
of goods sold (32%), cost of sales (57%), and profit 
(11%). This profit represented a return of around 35% 
of the cost of production (cost of goods sold). After 
July 1, 1933 the Campana Corporation manufactured 
its dime size lotion and then sold it exclusively to the 
Sales Company at approximately 2 cents (.0229), and 
in turn the Sales Company sold this article to the whole- 


salers at approximately 5 cents. The manufacturing 
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1937 I 938° 1939 1940 


Sales of toilet articles and drug sundries by department stores 
in Los Angeles were 14 per cent. greater, in San Francisco were 
18 per cent. greater, in stores of the Pacific Northwest were 3 per 
cent. greater, and averaged 11 per cent. greater in the whole San 
Francisco Federal Reserve District in August 1940 compared 
with August 1939. Corresponding unadjusted index numbers for 
the whole District were 126.2 for August 1940, 105.4 for July 
1940, and 113.7 for August 1939. 
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corporation price reflected cost of goods sold (70%), — 
cost of sales (7%), and profit 23(%). This profit repre- 
sented a return of around 40% of the cost of production, 
The selling corporation price reflected cost of goods sold — 
(33%), cost of sales (51%), and profit (16%). 

“The evidence also indicates,” the decision reports, 
“that the dime size accounted for about 67 per cent. of 
the total sales in the tax month in controversy. 

“According to the inter-corporation sales contract 


the Campana Sales Co. agreed to pay an amount oe 


equivalent to the cost of producing the article plus 39 
per cent. of this cost. a 

“‘During the four years after July, 1933 raw material - 
costs increased as much as 100 per cent. This increased” 
the sales price to the Sales Company about 50 per cent,” 
Naturally this increased the Sales Company’s cost of 
goods sold, the dollar increase in this regard being” 
around $369,000. Because of competition and because” 
the wholesale trade has become acquainted with fixed” 
prices, the Sales Company was compelled to absorb: 
these increased costs. The testimony also indicates that 7 
the Sales Company often was compelled to meet co; 4 
petition by extending cash and extra goods concessions 
to its purchasers. These concessions amounted to around ~ 
$35,000 in 1933-34, $58,000 in 1934-35, and $100,000 in — 
1935-36. These concessions in reality were reductions § 
in the sales company’s sales price. In any event these © 
ifems were absorbed; the price to the wholesale trade ~ 
remained a fixed and constant charge.” 4 


RICHMOND FEDERAL RESERVE DISTRICT 


Department Store Sales of 
TOILET GOODS & DRUGS 


1937 1938 1939 1940 

Sales of toilet articles and preparations by department stores ~ 
in Baltimore were 14 per cent. greater, in Washington were 6 pet 
cent. greater, in the whole Richmond Federal Reserve District 
averaged 10 per cent. greater in August 1940 than in August 1939. 7 
Corresponding unadjusted index numbers for the whole district — 
were 108.9 for August 1940, 109.7 for July 1940, and 99.0 for 


August 1939. 
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TRADS-MARIZS - The prac- 


tice of identifying goods by a maker’s 
mark is ag old as commerce. Some say 


that under* modern merchandising condi- 


tions such symbols are losing their value. 
But Continental suspects that as long as men 
are proud of the products they make, identi- 
fying trade-marks will continue to be used. 


And so Continental presents these sugges- 
tions showing how a trade-mark can be 
attractively featured where it means most 
... on the product's package. Such attention 
to details of design is typical of Continental’s 
complete packaging service, maintained to 
help you send your product to market the 
very best way possible. Are you using it? 


One of a Series Devoted to Packaging Ideas. Copyright 1940 by Continental Can Company, Inc. 








CHICAGO 


NEW YORK 


SAN FRANCISCO 
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: ; SOMETHING 


Non-rolling extra depth sige 
Bakelite cap, non-swell- 
ing Amekine synthetic 
rubber part, without 


yo rang odor. Saftee. ball N O 7 UW i N G 


It is said you can’t get something for 
nothing. Yet, if we look around us 
well, everywhere we discover ways in 
which it can be done. 


There, for instance, is a manufacturer 

—probably yourself—who has a prod- 

uct of unusual excellence. The design 

2 “ / / or formula by which that excellence is 

created, may add little or nothing to 

mounis ar soonet ae the cost of production. If the product 

ior genes aatneier bea / is priced accordingly, the purchaser 
glass. : / profits—gets something for nothing. 


Usually, with such a start, sales grow 
rapidly, bringing other economies, as 
in buying, mass production, more 
efficient organization and other bene- 
fits. If these also are passed on to the 
consumer, again he profits. 


Patented in U. S. A., NEW PERFECTION Dropping Parts 
Canada, Great Britain and ge a age are outstanding 
etaa: examples in their particular field of 
een ee products such as described above: 
Because of high excellence, achieved 
largely through specialization, and a 
price policy favoring the buyer, they 
are used by America's leading manu- 
facturers of drug and pharmaceutical 

preparations. 


With mounting production, it has be- 

come possible to offer the widest vari- 

‘ety of materials, styles, colors, sizes. 

Precision methods, coupled with mass 

production, have also been intro- 

duced, insuring the ultimate assem- 

La. bly of parts into complete dropping 

ei ager ae / iis lt outfits which are tight, stay tight and 


sisting plastic cap; : 4 function perfectly. 
bber part : ‘ 4 poet 
Sereacio: us colors: y As our only reward, we are willing to 


semi-blunt glass. f j take only that which comes with larg- 
o i er volume, passing on to you, the pur- 
chaser, all the benefits of lowered 
unit cost and higher quality, again 
demonstrating that you can get some- 
thing for nothing. 


Write us on your letterhead, outlining 

your needs, and we shall be pleased to 

submit samples, suggestions and 
Single shell metal cap: "a prices which will definitely prove this 
clutch rubber part; j a point. 


PENNSYLVANIA GLASS 
PRODUCTS CO. 


cap: midget rubber 418-20 N. Craig St., Pittsburgh, Pa., U.S.A. 
astiaes (Not affiliated with any other Glass Concern) 


DROPPING PARTS 





TERILIZED COTTON PICKER: An important 

improvement in the “Cotton Picker,” a prize- 
winning package of a few years ago, has been announced 
by Bauer & Black, Division of The Kendall Co., Chi- 
cago. Originally hailed for its refinements in conven- 
jence, utility and neatness, the “Cotton Picker” is now 
steam sterilized to conform to U. S. P. requirements 
and to insure to the ultimate consumer a convenient 
supply of surgically clean absorbent cotton. 

The new package, developed in conjunction with 
W. C. Ritchie and Co. is said to maintain sterility be- 
cause of a sealed transparent cellulose acetate cover 
stretched over the tuft of cotton at the top of the fibre 
can. After filling, the package is sterilized in live steam, 
the cotton remaining sterile until the ultimate consumer 
removes the cellulose acetate seal. Principal production 
problem was said to be the development of package 
strength and sealing methods which would withstand 
the heat and pressure of sterilization. 


HE COSMETIC TREND: Christmas require- 
ments are generally now revised upward. The 
original figure was ten per cent. above last year. Now 
fifteen per cent. and even more appear probable. Best 
opinion on the subject is that orders will not be sub- 
stantially enlarged beyond the expected normal in- 
crease early in the season but may show a last minute- 
increase around November 15th. 
Make-up trends continue indefinite. Consumers are 
willing to test novelties but prefer to play safe by fol- 
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lowing the market rather than leading it. Lipsticks 
have taken a jump ahead of the rest of the line in recent 
weeks; probably in consequence of a desire of the con- 
sumer to experiment with the new shades. This makes 
itself noticeable also in nail polishes where the sales are 
somewhat better since the coming of September. 

The perfume trend now seems to be definitely in 
favor of bouquet combinations which leaves the choice 
entirely to the customers’ taste (gardenia excluded). 
Newcomer customers to the better grade perfumes gen- 
erally ask for a well-known brand. For the rest testing 
facilities are the solution of an increasingly difficult 
counter problem. The drift of the market is decidedly 
upward as to quality but there is a large demand for the 
smaller packages. 

Treatment lines came in for their share of a good 
spurt due probably to returning vacationists who needed 
to replenish stocks. New make-up shades continue to 
be in demand and are especially interesting to the con- 
sumer because they are so diversified. For the late fall 
and early winter, make-up may be put into three major 
classifications—the clear reds, the brown reds and the 
rather purply reds. While manufacturers go from the 
sublime to the ridiculous by featuring the very dark 
almost black reds and then turning around and to 
“natural” tones, it is quite safe to assume that the in 
between shades will be much more popular. The clear 
reds are always good, and with brown holding high 
place in the basic color line, the brown reds in make-up 


are selling. 
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Department Store Sales of 
TOILET GOODS & DRUGS 
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1937 1938 1939 


Sales of toilet articles and drugs by department stores in the 


Chicago Federal Reserve District were 8.0 per cent. greater in 
August 1940 than in August 1939. This corresponds to un- 
adjusted index numbers of 116.2 for August 1940, 105.2 for July 
1940, and 107.6 for August 1939. 
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Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 1.8 per cent. greater in 
August 1940 than in the same month of 1939. This corresponds 
to unadjusted index numbers of 83.4 for August 1940, 83.9 for 
July 1940, and 81.9 for August 1939. 
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of women working for the West’s 
greatest bank use compacts 
made by Scovill customers 


Interviewing women employees at the main San Francisco and Oakland 
branches of the Bank of America, our investigators found that 60% use compacts made by 
firms that have come to Scovill for containers for one or more items in their line. 

Our samplings of representative groups of women have been made in 
New York, North Carolina, Louisiana, and now California. Everywhere the majority use 


cosmetics made by Scovill customers. 


Reasons for Scovill’s Coast-to-Coast Predominance 


Pioneering of new and more salable features in containers and closures, 
is one of the reasons why cosmetic leaders buy from Scovill. Among recent developments 
are the “No-Kap”’ closure, the liquid-and-scratch-resistant “Indurite”’ finish for alumi- 
num products, and an economical process for reproducing multi-colors on: metal. 


Practical help in solving puzzles of design or production, is another im- 
portant reason. Scovill’s engineers can help you work out practical, economical produc- 
tion from an idea, blueprint or model. And Scovill’s unusual mechanical facilities, its 
thorough experience with all kinds of metal and metal-plastic combinations, often mean 


lower cost manufacturing. 


Whether you’re thinking of adding a new item to your regular line or 
seeking to produce your regular items more economically, call in a representative from the 
nearest Scovill office listed below. He will gladly show you interesting jobs done for other 

famous firms throughout the cosmetic industry. 





es € Drug and Cosmetic Container Division 
( OVI 69 MILL STREET, WATERBURY, CONN. 


MANUFACTURING COMPANY Boston, Providence, New York, Philadelphia, Syracuse, 
WATERBURY, CONN. Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles. 
cl IN CANADA: 334 King Street, East, Toronto, Ontario. 
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PARFUM L’ORLE, INC. 


FIORET 


SUZANNE 


Suzanne’s newest fragrance—her first 
in sixteen years—is ‘Tout de Suite.’’ It 
is a haunting fragrance as modern as the 
woman of today. The sparkling, crystal 
flacon has a perky top hat stopper, and 
gay, scarlet illustrations, imaging the 
accelerated speed and whirl o Tieline, 
decorate the gleaming black and white 


of the package. 


KERKOFF 
The Djer-Kiss line has been com- 
letely repackaged by Lester Gaba. 
Busting powder, talcum, perfume, toilet 
water, sachet, face powder, all appear 
in gay, dashing packages in green and 
gold 


PARFUM L’ORLE, INC. 

Parfum L’Orle, Inc. offers handsome 
cameo bottles which contain ‘‘Spirits of 
perfume, described as a potent fra- 
rance between a toilet water and per- 
a This cameo bottle comes in 
beautifully glazed pastel colors, with the 
delicate cameo in bas-relief. The con- 
tainer can be utilized as bathroom or 
dresser bottle after contents have been 
used. Gentlemen’s Bouquet comes in a 
spur bottle with a polo player in action. 


MILK MAID, INC. 

Milk Maid, Inc., has introduced 
“Milk Maid Cleansing Milk—made 
from 80% whole milk.’’ This prepara- 
tion is described as neither a soap nor a 
cream, combining some of the functions 
of both. There is also a Milk Maid Emul- 
sion for dry skin which may be applied 
after cleansing or, if used before make- 
up, serves as a powder base. The milk- 
white jars designed by Josephine von 
Miklos, are decorated with tiny painted 
garlands of pink and blue flowers. 


FIORET 


One of the several interesting pack- 
ages for the season is Fioret’s ‘Purse 
Flac.’ This is a simulated gold purse 
container for milady’s favorite perfume, 
together with a novel glass funnel for 
refilling the purse flac, which eliminates 


spilling. 


G. D. SEARLE & CO. 


G. D. Searle & Co. has announced a 
new product known as Metamucil-2, 
which combines unusual palatability and 
instant mixing properties in the treat- 
ment of constipation. The therapeutic 
action of Metamucil-2 is obtained by 
the use of the purified psyllium mucilloid 
from which all foreign matter, all irri- 
tating particles and the extraneous oil 
have been removed, leaving only the 
refined, bulk-producing agent. The 
process is a patented one, developed in 
the Searle Labs. 
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KERKOFF 


MILK MAID, INC. 


G. D. SEARLE & CO. 














CHARLES OF THE RITZ CORDAY 














SCHIAPARELLI 





PRINCESS PAT 
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FABERGE 


DAGGETT & RAMSDELL 


PEGGY SAGE 
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CHARLES OF THE RITZ 


Charles of the Ritz announces the 
“Moss Rose” line of beauty an 
bath preparations. The motif is 
“Moss Rose”’ the tiny fragile pink 
flowers so often used in the paper 
frilled nosegays typical of the 
Victorian era. The cobiines has 
a nostalgic quality, yet a modern 
sophistication and sparkle. The 
packages were designe y 

Lawrence J. Colwell. 


CORDAY 


Corday’s triplet perfume en- 
sembles in attractive gold brushed 
metal powder box containers, 
make interesting gift packages. 


REVLON 
Revilon’s “Cheek Stick’ is a 


cream rouge in convenient stick 
form, as easy to use and carry as a 
lipstick. It comes packaged with 
little tissues which may be used for 
spreading. 


FABERGE 
“Daytime”’ perfume is a new 
version of Faberge’s four scents, 
Aphrodisia, Woodhue, Tigress and 
Straw Hat. “Daytime,” according 


to Faberge, spans the gap between 
perfume and cologne. 


FRANCES DENNEY 
Frances Denney has introduced 
“Night-Tone,”” described as a dis- 
appearing, greaseless lubricating 
cream in semi-liquid form which 
disappears into the skin as it is 
applied. 


GOLDEN PEACOCK, INC. 
The Golden Peacock line has 


been smartly restyled. The attractive 
packages are priced moderately 
and presented with a full sales and 
merchandising program. 


SCHIAPARELLI 


Schiaparelli’s contribution to 
Christmas is “Shocking Scamp,’ a 
lapel pin which imprisons in the 
orm of a fencer behind its golden 
bars a dram bottle of Shocking per- 
fume. Two other bottles accom- 
pany the gadget. 


YARDLEY & CO. 


Yardley’s gift package has a 
floral design. Its drop-front dis- 
plays a colecll interior with four 
cakes of English Lavender soap 
stacked in the center and guarded 
on either side by perfumed co- 
lognes. 


DAGGETT & RAMSDELL 


Coane & Ramsdell’s Christmas 

ackages are smart and modern. 
Peck were designed by Joseph E. 
Platt. The vogue for colorfu 
stripes is employed in an effective 
manner, giving the packages a gay 
and festive appearance. 


LUXOR 


“Bouquet” is a pleasing fra- 
granes reminiscent of an old- 
ashioned bouquet. 
recently introduced “American 
Beauty’ scent, and joins with 
“Lilac” in Luxor’s new plan of 
coordinating all bath luxuries. 


LENTHERIC 


For the first time Lentheric’s luxu- 
rious fragrance © ‘Anticipation is 
being presented in Bouquet. Thi 
handsome tall, slim edition of the 
perfume bottle carries the same 
odor in a lighter vein. 


PRINCESS PAT 
Princess Pat introduces “Cheek 
Tone,”’ a new rouge for that 
‘natural complexion’ trend. 
small quantity placed on the skin 
and gently spread with the fingers 
is hardly visible—in a few seconds 
the color appears, giving a natural 
color such as that caused by sun or 
wind or by a brisk slap. 


LILI 


LiLi perfumes which have en- 
joyed wide popularity in Ber- 
muda uring the past ten years are 
now available to the American 
market. The line of six perfumes 
has been completely repackaged. 
The bottle of Easter Lily design has 
been adopted in all sizes. 


PEGGY SAGE 


Peggy Sage’s manicure set in a 
tiny pillow is called the Molly- 
coddle set. A silk-finished inner 
pocket full of manicure things slips 
out, leaving a pillow to rest the 
hand on as polish is applied. 


JAMCO CO. 


The Jamco Co. is putting out 4 
new and complete line of vita- 
mins and medicinal capsules, and 
soft gelatin capsules. They are 
packed in a new type of package 
which contains a one-piece paref- 
fined crate which is able to hold 
anywhere from 50 to 100 cap- 
sules in different sizes and shapes. 
This patented feature is manufac- 
tured by the Eastern Box Co., 
Detroit. 


The Drug and Cosmetic Industry 


lt follows the 


FRANCES DENNY 


JAMCO CO. 








The standard forms of Mon- 
santo Aspirin provide the phys- 
ical characteristics which will 
supply by far the majority of 
the requirements of the trade. 
Tablets made with Monsanto 
starch granulations are unsur- 
passed in appearance, finish, 


economical use in the manu- 
facture of compound tablets. 
Monsanto requests the op- 
portunity of supplying your 
aspirin requirements. Samples 
and further information are 
available on request. 
MONSANTO CHEMICAL COM- 


ACETYL SALICYLIC ACID UNS. P. 
- and STARCH GRANULATIONS _ 





PANY, St. Louis, U.S. A. Dis- 
trict Offices: New York, Chicago, 
Boston, Detroit, Charlotte, Bir- 
mingham, Los Angeles, San 
Francisco, Montreal, London. 


disintegration and texture of 
the disintegrated mass. The 
standard forms, shown be- 
low, are also adaptable to 


STANDARD FORMS OF MONSANTO ASPIRIN 


Acetyl Salicylic Acid U.S.P., crystals 20 mesh 

Acetyl Salicylic Acid U.S.P., crystals 40 mesh 

Acetyl Salicylic Acid U.S.P., powder 80 mesh 
Acetyl Salicylic Acid U.S.P., 10% starch granulation, white 12-50 mesh 
Acetyl Salicylic Acid U.S.P., 16% starch granulation, white 12-50 mesh 
Acetyl Salicylic Acid U.S.P.,20% starch granulation, white 12-50 mesh 


MoNSANTO CHEMICALS 


SERV fae INDUS Tea. WH ICH SE RY MANKIND 
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UR GOOD FRIEND, S. L. MAYHAM, Director 

of the Board of Standards of the Toilet Goods’ 
Association, writes us in criticism of our suggestion 
that manufacturers having border-line cases requiring 
answer under the Food, Drug, and Cosmetic Act go 
direct to Washington to the enforcement officials. Mr. 
Mayham says: 

“My experience has been that this invariably brings 
the most adverse decision which the administration can 
make, and for the quite understandable reason that 
when they are put on the spot by the manufacturer, 
they have to take the position of enforcing the law 
right up to the hilt. 

“My suggestion is that questions of this kind be 
handled through the various trade associations. As you 
know we are doing a good deal of this work and the 
Proprietary Association, the American Drug Manu- 
facturers’ Association, and others are just as well, or 
better, equipped than we are for the same service. I 
discourage manufacturers taking their own problems to 
the Administration, and I think you will take the same 
position when you carefully analyze the situation in 
your own mind.” 

Of course we agree with Mr. Mayham on this point, 
and we are afraid that we made an omission in our 
statement which should have been addressed also to 
those who belong to trade associations telling them to 
work through their associations. The trouble is that 
we get many questions asked by manufacturers who do 
not belong to any trade associations, and while we are 
constantly advocating that these manufacturers join 
trade associations and get the benefit of the assistance 
of these associations, too many of these manufacturers 
do not follow our advice in this respect. 


HE FOOD AND DRUG ADMINISTRATION 

has released more of its answers to inquiries made 
by manufacturers as to conduct under the Federal 
Food, Drug, and Cosmetic Act. We advise manu- 
facturers to follow these closely for many of the prob- 
lems bothering them are then possible of immediate 
solution. 
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ADMINISTRATIVE 
PROBLEMS 
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ANGEROUS DRUGS—“Correspondent requests 

a complete and current list of ‘so-called dangerous 
drugs.’ I wish it were possible to comply literally with 
your request. The Administration has not undertaken 
to list drugs which may be dangerous when indiscrimi- 
nately distributed and, as you will readily appreciate, to 
make a complete list of such drugs would be practically 
impossible. Not only the composition of drugs but all 
the surrounding circumstances must be taken into con- 
sideration, so that to a considerable extent each drug 
must be considered on its own merits. The manufac- 
turer or distributor is or should be in a position to reach 
a determination with respect to his various items of 
merchandise and, in case of doubt, it is always possible 
to proceed in the interest of the consumer. The law 
places the responsibility directly upon the manufacturer 
and distributor. In an effort to be helpful the Adminis- 
tration has cited as examples a number of such drugs in 
publishing announcements***. We have expressed the 
opinion informally that thyroid, barbiturates, benze- 
drine sulfate, sulfapyradine, aminopyrine, cinchophen, 
neocinchophen, sulfanilamide, such anthelmintics as 
carbon tetrachloride, tetrachlorethylene, aspidium, san- 
tonin, chenopodium oil and thymol, products contain- 
ing therapeutically effective proportions of digitalis, 
squill, strophantus or other pharmacologically related 
drugs, and ointment containing more than 0.2% of mer- 
curic chloride or more than 5% of ammoniated mercury 
may not be safe for indiscriminate distribution.” 


OAL-TAR COLOR AS DRUG—“Correspondent 
inquires regarding the status under the Act of cer- 

tain coal-tar derivatives. Section 504 provides for the 
listing and certification of coal-tar colors for use in 
drugs for coloring purposes only. Section 501 (a) (4) 
provides that a drug shall be deemed to be adulterated 


- if it ‘bears or contains, for purposes of coloring only, a 


coal-tar color other than one from a batch that has been 
certified in accordance with regulations as provided by 
section 504’. You will note from this that a dye used 
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for its therapeutic value and not for coloring purposes is 
placed in the same class as any other drug product and 
is subject to all the provisions of the Act except those 
relating to the certification of colors.” 


CTIVE INGREDIENT STATEMENT: ‘The 
Food, Drug and Cosmetic Act, as you know, does 

not require a complete formula disclosure nor even a 
complete listing of all ingredients in a drug product. It 
does, however, specifically call for a revelation of the 
common or usual name of each active ingredient. 
While, of course, there is no legal objection to disclosure 
of all the ingredients, we think there is no doubt but 
that if the label purports to give the entire list,*** all 
constituents including sugar and water should be 
named. Manifestly such a complete list does not in it- 
self meet the requirement that the active ingredients be 
named unless they are definitely set apart and desig- 
nated as active and clearly and unmistakably dis- 
tinguished from inert constituents and solvents. The 
incomplete list on the*** label not only fails to segre- 
gate and designate the active ingredients but is inter- 
mingled with such non-required statement as ‘pleasant 
tasting,’ ‘scientifically blended’,***. ***The adult dose 
recommended is one tablespoonful. This contains an 
average dose of fluid extract of senna, somewhat less 
than one-half an average dose of aromatic cascara 
sagrada fluid extract, and considerably smaller propor- 
tions of the average doses of rhubarb and jalap fluid 
extracts. The active principle of jalap, as you know, is 
a resin. Whether or not this resin remains in solution 
when the fluid extract is diluted with water is a matter 
the manufacturer should ascertain. In any event, we 
suggest that the active ingredients be listed in the order 
of their importance and that consideration be given to 
the question of whether or not, under the provision of 
section 201(n), some explanation is in order to the com- 
paratively negligible effect of some of the listed in- 


gredients. ***” 


HLOROBUTANOL: “Under section 502(e) of the 
Act chlorobutanol, which is regarded as a deriva- 

tive of chloroform, must be declared quantitatively on 
the label regardless of the amount contained in the 
preparation. Between its declaration in the title of the 
preparation and declaration otherwise, I would be in- 
clined to draw the following distinction: (1) When 
chlorobutanol is added for its preservative effect and in 
amounts commensurate with this purpose, its presence 
and amount should be indicated on the label but not as 
a part of the designation. It would be most informative 
if such a declaration of chlorobutanol or any other pre- 
servative were followed with the parenthetical state- 
ment ‘preservative.’ (2) When chlorobutanol is present 
as an active ingredient contributing to the active phar- 
macological properties of the preparation and it is pres- 
ent in amounts commensurate with this purpose, it 
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should, in my judgment, be declared as a part of the 
designation of the article. In the light of the above, I 
think that all manufacturers of bismuth subsalicylate 
in oil and containing analgesic amounts of chlorobutanol 
should be asked to include this active ingredient in the 
name.” 


“¢ NASCARIN” NOT COMMON NAME: 

the absence of any common knowledge of the sig- 
nificance of the term ‘cascarin,’ we have objected to the 
use of this as the name of an active ingredient on the 
labels of drugs containing such a constituent; moreover, 
we have refused to offer final comment on labels for 
drugs containing this ingredient because we know noth- 
ing of its physiological effects.*** If users of the product 
want to list the drug by the name ‘cascarin,’ it would 
be necessary not only for this Administration but for 
the public at large to have some source of information 
as to what the article is.” 


‘KEY 


ABELING PRESCRIPTION DRUGS: “Quoted 
below are pertinent paragraphs of a letter discuss- 

ing our understanding of the manner by which com- 
pliance with section 503(b), from the standpoint of sec- 
tion 502(f), can be assured. You will note Congress 
has given consideration to exemptions to drugs dis- 
pensed on physician’s prescription under section 
503(b) and in doing so made no exemptions whatsoever 
from the requirements of section 502(f). Regulation 
(b) (2) under that section, as the regulations now stand, 
exempts under certain conditions drugs which are to be 
ultimately dispensed on prescription; but the regulation 
does not appear to exempt from such requirements the 
prescriptions filled from such drugs. In other words, 
there seems to be no exemption of prescriptions from 
bearing (1) adequate directions for use, and (2) such 
adequate warnings against probable misuse as may be 
necessary to protect the user. However, what con- 
stitutes adequate directions for use and adequate warn- 
ings against probable misuse on the labels of prescrip- 
tions may be much less than what would be adequate 
on drugs sold under other conditions. Certainly, it may 
be assumed that the prescribing physician has given 
orally full directions for use and any warnings against 
probably misuse that the situation may require. If such 
transactions are within Federal jurisdiction, either in 
the District of Columbia or the Territories of elsewhere, 
then it would seem that the Act requires some direc- 
tions for use, however sketchy they may be, but that 
ordinarily it would not require label warnings against 
misuse because presumably the physician will have 
given such warnings orally and they will not be neces- 
sary on the label to protect the user. However, as I 
mentioned on a previous occasion, if a drug is dispensed 
in such form and manner and under such labeling as will 
enable the user to repurchase the article and continue 
to use it indefinitely and recommend it to friends, ob- 
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viously then under such circumstances only such direc- 
tions for use and warnings will be adequate which will in 
themselves fully protect the consumer.*** It is my 
understanding that the purpose of Congress in referring 
to a serial number in section 503(b) was to provide a 
means by which the drug dispensed could be accurately 
tagged and identified in the event that any question 
concerning the drug or the prescription arose. This 
presumes that the dispensor either retain the physi- 
cian’s prescription, as is ordinarily done, or a satisfac- 
tory record of the prescription. While we doubt that 
Congress intended that the physician should fill out his 
ordinary prescription blank to himself when he dis- 
penses the drug, nevertheless in lieu of this the physi- 
cian shall retain in his possession a record of the article 
prescribed and dispensed which is linked to the drug 
through the serial number, date and name of the physi- 
cian which appears on its labeling. This record kept by 
the physician will, we believe serve as his prescription to 
himself and satisfy the intent of Congress.” 


IBUTYL PHTHALATE: “Correspondent asks 

whether it is permissible to use dibutyl phthalate 
as a solvent for certified color to be used in cosmetic 
preparations. We assume that you wish to use this sub- 
stance in the manufacture of a coal-tar color mixture 
for coloring cosmetic preparations. Such a substance 
would be classified as a ‘diluent’ under the coal-tar color 
regulations. Section 135.06 of these regulations re- 
quires that diluents used in the manufacture of coal-tar 
color mixtures intended for coloring cosmetics be harm- 
less for such use. This Administration will not refuse 
certification of EXT. D & C colors because of the use 
of pure dibutyl phthalate as a diluent for such color 
provided the concentration of color in the mixture is 
such that the dibutyl phthalate will not comprise a 
substantial proportion of the finished cosmetic. Final 
decision in the case of any particular batch of color will, 
of course, be made when batches***containing dibutyl 
phthalate are submitted to the Administration for a 
certification along with the required accompanying 
information.” 


YROLIGNEOUS ACID: “Correspondent’s letter 

relates to the labeling of a product manufactured 
and sold under the name of ‘***Substitute for Smoke.” 
This product, when shipped in interstate commerce, is 
subject to the requirements of the Federal Food, Drug, 
and Cosmetic Act***. You will note that section 
403(i) (1) provides for a statement on the label of the 
common or usual name of the product. It is our opinion 
that the common or usual name of a product such as you 
describe would be ‘artificially colored pyroligneous 


M] ’ . ee . 
acid.’ In accordance with the provisions of section. 


403(i) (2) the ingredients of the preparation, that is, 
pyroligneous acid and caramel coloring, should be con- 
spicuously set forth on the label. ***” 
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ALOMEL: “Replying to your inquiry***we are 
of the opinion that the statement “‘Calomel and 
Soda Tablet, N. F., 1 grain’ may create the impression 
that the tablets contain one grain of the combination 
of calomel and soda. We think your proposed phrase- 
ology, namely, ‘Calomel and Soda Tablet, N. F., Mild 
mercurous chloride 1 grain’ is unambiguous and con- 
forms to the spirit of the requirement of the Act.” 


OAL-TAR COLORS: “In reply to your inquiry as 

to the sale of color mixtures under names other 
than the name specified on the application for certifica- 
tion, you are advised that no objection will be raised 
against the use of a limited number of other names to 
describe a certified mixture. However, these names 
must be submitted on the application for certification 
in order that their propriety and acceptability may be 
determined by us, a record made of them as being ap- 
plicable to the mixture in question, and the certificate 
covering the batch so worded to show that permission 
has been granted to dispose of the batch, or any portion 
thereof, under any of the several names proposed. Your 
distribution records would have to show the quantities 
sold or distributed under each of the certified names.” 


GAR-AGAR, PSYLLIUM SEED: “There have 
been no changes in the views expressed by the 
Administration with respect to warnings which should 
appear in the labeling of laxatives. We have not, how- 
ever, suggested that warnings need appear in the label- 
ing of products like agar-agar and others that contain 
only the gelatinous material from psyllium seed.*** 


OMMON CARRIER: “A transportation company 
asked for information concerning the responsibility 
of a common carrier in connection with the relabeling 
of merchandise which for one reason or another, had 
come into its possession for disposition. The proviso in 
section 703 grants immunity from prosecution to car- 
riers by reason of their receipt, carriage, holding, or de- 
livery of products subject to the Act in the usual course 
of business as carriers. The immunity does not extend 
to relabeling and this would, accordingly, be considered 
a function outside the duties of a carrier. Irrespective 
of whether or not a carrier has any title or interest in 
the goods, such carrier would be subject to the same 
responsibility as any one else applying a label to goods 
shipped in interstate commerce and in violation of the 
law. It is not believed that a carrier in relabeling goods 
can claim exemption as an agent or employee of the 
original shipper, nor is it likely that the carrier can pro- 
tect itself by a guaranty, as mentioned in section 
303(c). Our answer to the inquiry is that a carrier act- 
ing otherwise than as specified in section 703 incurs the 
same responsibility as any one else shipping or receiving 
goods in interstate commerce in violation of the law.” 
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Complaints 
Tracey Not English 


Misrepresentation of toilet articles and 
soap is alleged in a complaint issued 
against John J. Tracy Company, Chicago. 

Complaint alleges that respondent sells 
soap bearing the labels “English Lilac,” 
“English Honeysuckle,” “‘English Orchid,” 
“English Carnation” and other names 
which include the word “‘English,’’ there- 
by representing that its soap is of English 
origin or is made in England. 

Pointing out that many purchasers pre- 
fer English made soaps, the complaint 
alleges that, in fact, none of the respond- 
ent’s soaps labeled ‘‘English” are made in, 
or imported from, England, nor are they 
of English origin, but are made by a soap 
manufacturer in the United States. 

Certain soaps sold by respondent, ac- 
cording to the complaint, are packed in 
cartons bearing the label ‘Cold Cream 
Soap—More than a Soap, a Beauty Treat- 
ment,” the words ‘Cold Cream Soap”’ also 
appearing on the individual cakes. Com- 
plaint alleges that respondent thereby 
represents that such soap is made of cold 
cream or contains a sufficient amount of it 
to possess additional detergent or emol- 
lient properties by reason of the inclusion 
of such ingredient, when, in fact, the cold 
cream content is insufficient to have bene- 
ficial or emollient effects in excess of those 
possessed by soaps not containing that 
ingredient. 


Liquor Habit Product 

Alleging false and misleading advertise- 
ment of drugs represented as cures for the 
liquor habit, the F. T. C. has issued a com- 
plaint against Gates Medicine Company, 
Inc., Charleston, W. Va. 

Respondent has advertised ‘‘White 
Ribbon Remedy” as a competent, effec- 
tive, safe and reliable cure for the liquor 
habit and “Improved White Ribbon 
Remedy” as a competent, effective and 
reliable cure for the liquor habit and as a 
remedy or cure for nervousness, fatigue, 
illness and other conditions caused by ex- 
cessive drinking of alcoholic beverages. 

The complaint alleges that respondent’s 
preparations will not accomplish the re- 
sults advertised and further charges that 
the respondent’s advertisements are false 
in that they fail to reveal that use of its 
White Ribbon Remedy, under conditions 
prescribed by the respondent and under 
such conditions as are customary and 
usual, may result in serious illness. Ac- 
cording to the complaint, White Ribbon 


Oct. ’40: 47, 4 


F.T.C. ACTIVITIES 


Remedy contains tartar emetic which pro- 
duces expectorant, nauseant and depres- 
sant effects, which may be harmful and 
dangerous to health. 





Crazy Water Crystals 

The F. T. C. has issued a complaint 
against Crazy Water Company, of Mineral 
Wells, Tex., and Carr P. Collins, H. H. 
Collins, W. W. Woodall, and J. A. Pon- 
drom, officers of the company, alleging 
misrepresentation in the sale of ‘‘Crazy 
Mineral Water,” “‘Crazy Water Crystals” 
and ‘‘Crazy Fiz.” 

Complaint alleges that respondents 
falsely represents that their mineral waters 
and derivatives will cure or be beneficial 
in some 30 ailments or conditions of the 
alimentary and urinary tracts and other 
parts of the body. 

Complaint further alleges that respond- 
ents have represented that constipation 
and ‘‘faulty elimination’’ are the cause of 
some 50 diseases of the alimentary and 
urinary tracts, and other parts of the body, 
and that their products have therapeutic 
properties with respect to curing or 
remedying and effectively treating con- 
stipation and “faulty elimination’? and 
therefore the various diseases mentioned. 

However, the complaint continues, re- 
spondents’ products possess no therapeu- 
tic properties in excess of those of a cathar- 
tic or laxative and serve no purpose other 
than to assist in the temporary evacuation 
of the intestinal tract. The various 
diseases mentioned by the respondent are 
not necessarily due to constipation or 
“faulty elimination,” according to the 
complaint, and the use of the respondents’ 
products, it is alleged, will not serve as a 
remedy or cure for, or eliminate, or in any 
way affect any tendency to constipation, 
nor will they be of beneficial value in the 
treatment of these ailments when due to 
causes other than constipation. 





Eczema Remedy 

McK. Edwards, Valley, Wash., adver- 
tised that “McK. Edwards’ Eczema 
Remedy” constitutes a cure or remedy for, 
and has substantial therapeutic value in 
eczema, poison oak and poison ivy; that 
eczema is caused by microbes in the skin 
and that a cure may be effected by de- 
stroying such microbes through the ex- 
ternal application of the respondent’s 
preparation, and that the product is en- 
tirely safe and harmless for use except in 
the case of infants, when such are not the 
facts. 


The Drug and Cosmetic Industry 





the com- 


Respondent’s preparation, 
plaint continues, is not safe or harmless in 
that it contains an unusually high per- 
centage of salicylic acid and its frequent 
and repeated application to the skin, as 
directed, has the effect of dissolving and 


destroying skin tissues. Moreover, the 
complaint continues, the use of the prepa- 
ration is highly irritating and painful in 
cases where the surface epithelium is de- 
nuded, raw or inflamed. 

Complaint further charges that the re- 
spondent’s representations constitute false 
advertisements in that they fail to reveal 
that use of the preparation under the con- 
ditions prescribed in the advertisements or 
under such conditions as are customary or 
usual, may result in injury to health. 





Mrs. Bee Femo Caps 

Judge Paul of the U. S. District Court 
for the Western District of Virginia, has. 
issued an injunction restraining Max Cap- 
lan, doing business as Capital Drug Com- 
pany, Roanoke, Va., from advertisements 
representing that ‘“‘Mrs. Bee Femo Caps” 
is a safe, competent and effective prepara- 
tion for use in the treatment of delayed 
menstruation, and that there is no risk in 
its use. 

Judge McClintic of the U. S. District 
Court for the Southern District of West 
Virginia, has issued an order restraining 
Sherry’s Cut Rate Drug Company, Inc., 
Bluefield, W. Va., from further dissemina- 
tion of advertisements representing that a 
drug preparation advertised as ‘‘Mrs. Bee 
Femo Caps,” is a safe, competent or effec- 
tive preparation for use in the treatment 
of delayed menstruation, or that there 
is no risk from its use. 





Reducing Products 

Gene Hughes Drug Stores, Inc. and 
Eugene P. Hughes, its president, both 
trading as Sacramento Pharmacal Com- 
pany, represented that “Slendoids,” also 
known as ‘‘Slendoids Nu-Form Capsules,” 
is a cure or remedy and a safe, competent 
and effective treatment for obesity, and 
that its use will tone up the entire system, 
turn ugly fat into energy, and relieve the 
body of excess fat without harmful effects, 


when such are not the facts. Complaint 
alleges that the preparation’s properties 
are limited to effecting weight reduction 
because of the cathartic dehydration re- 
sulting from its use and that because of 
such action its use may irritate the colon 
and rectum and tend to produce an irrita- 
tion of the nervous system resulting in 
serious injury to health. 
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Porous nail enamel is a new scientific develop- 
ment based on the proven principle that to 
5 } dis AS function normally finger-nails should have ac- 
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Stipulations 


Battle Creek to Stop 

The Battle Creek Food Company, 
Battle Creek, Mich., agrees to cease repre- 
senting that ‘Food Ferrin,” or any prod- 
uct of similar properties, is a blood builder, 
except in cases where an iron deficiency in 
the blood exists; that it is beneficial for a 
tired, nervous or irritable condition, or for 
lack of coloring in the cheeks, except when 
such conditions are due to iron deficiency; 
and that it imparts new life, pep or free- 
dom from nervousness, except in cases 
where lack of these is due to iron 
deficiency. 

Among representations respondent 
agrees to discontinue are: that it has been 
scientifically determined that the chloro- 
phyl content of “Food Ferrin” is utilizable 
in the building of blood, and that it is 
known that a majority of women do not 
get as much iron as their system requires 
from their ordinary food supply. 

A further representation respondent 
agrees to stop is that in any cases other 
than extreme anemia, when the hemo- 
globin is diminished to approximately one- 
third the normal amount, does a blood 
deficiency in iron cause the tissues to 
starve or suffocate for lack of oxygen or 
skins to wither or pale or lose elasticity. 





Silicon Tea 

Janet Warfel, trading as Nutritional 
Service, Chicago, agrees to discontinue 
certain representations of foods designated 
“Wyd-E-Wake Silicon Tea,’”’ and ‘‘Vita- 
min B Food Cons.” 

Respondent stipulates that she will 
cease representing that ‘“‘Wyd-E-Wake 
Silicon Tea”’ is a health beverage; an ex- 
cellent source of calcium, silicon and man- 
ganese; an antiseptic, or an invigorating 
agent of the generative system. The re- 
spondent also agrees to desist from claims 
that “Wyd-E-Wake Silicon Tea” per- 
forms many important functions in the 
body; has any influence on the body’s re- 
sistance to disease, or possesses qualities 
conducive to mental peace, contentment 
or contemplative pleasure. 

Further representations which the re- 
Spondent agrees to discontinue are that 
“Vitamin B Food Cons” supply the body 
with mineral elements; bring one vigor or 
youthful zestfulness, or are highly potent 
or readily assimilated into the system. 

Janet Warfel also agrees to cease adver- 
tising that the human body is deficient in 
silicon; that mental lethargy or dullness 
are symptomatic of silicon scarcity; that 
silicon is helpful in all cases where eyes, 
hair or nails are in poor condition, or that 
pimples or boils are cleared up when 
silicon lacks have been restored to the 


body. 
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Hair Preparations 

The Peerless Products Company, Jersey 
City, agrees to cease representing that 
“Nu-Nile Double-Strength Tar Hair 
Grower” is medicated or contains a sig- 
nificant amount of tar, will aid in the 
growth of hair in any way, will contribute 
any food or nourishment to the scalp, is an 
effective or competent treatment for 
dandruff, for stopping the falling of hair, 
for prevention or correction of thin tem- 
ples, or for eczema of the scalp or any 
other kind of eczema. Respondent further 
agrees to cease advertising that its ““Nu- 
Nile Pressing Oil Glossine and Special 
Hair Grower”’ or any similar preparation 
has any special value as a hair grower, and 
that it will keep the hair soft, smooth or 
glossy or do other than impart an oily sub- 
stance to the surface of the hair shafts to 
temporarily make them feel soft and 
appear smooth and glossy. Respondent 
also agrees to cease using the word 
*‘Grower”’ or any simulation or abbrevia- 
tion thereof to describe either of its prepa- 
rations, implying by spelling, sound or 
meaning that such preparation is a hair 
grower. 


Nature's Laxative 

Richard O. Mills, sole trader as R. 
Mills & Co., Chicago, agrees to cease repre- 
senting that Nature’s Laxative is mild or 
soothing and is a cleansing agent for the 
promotion of internal hygiene generally. 
He also agrees to desist from advertising 
that it stimulates or tends to stimulate the 
kidneys or liver; that its use is indicated 
for the stomach, kidneys or liver; that it is 
a carminative, a tonic-laxative or tonic; or 
that it is different from other preparations 
containing the same laxative ingredients. 
Respondent also agrees to cease using the 
words and phrases “Best to Aid Nature” 
or “The Ideal Laxative’ in any manner 
tending to imply that the preparation is 
indicated for all types of constipation, or 
that it contains laxative principles or in- 
gredients not present in other preparations. 
Respondent stipulates he will desist from 
other similar representations and will dis- 
continue using the phrase “R. Mills & 
Co. Makers of Nature’s Laxative” or 
other use of the word ‘Makers’ which 
may have a tendency to convey the im- 
pression that he manufactures the product 
he sells or owns and operates the plant in 
which it is made. 


Pep Stimulators 

W. J. O’Neil, operating under the trade 
names Owl Stimulators Co., O. S. T. Co., 
and Owl Stimular Tablet Co., Boston, 
stipulates that he will cease advertising 
“Owl Stimulators”’ or “Owl Stimulars”’ as 
being capable of stimulating pep, vigor 
and vitality, or as having tonic, nutritive 
or stimulating properties. Respondent 
further agrees to desist from representing 
that “Owl Stimulators”’ is a systemic tonic, 
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or by any other terminology representing 
that it has any effect upon the system as a 
whole, or upon any part of the body except 
the intestinal tract. He also agrees to 
cease advertising that this product will 
assure good health or the return of normal 
strength, energy, stamina or nerve force, 
and that it is a special preparation or a 
remedy generally or for any specified con- 
dition or disease. 


Hair Tonic 

Henry Charambura, trading as Silver 
Pine Manufacturing Company, New York, 
agrees to cease representing that his “Sil- 
ver Pine Hair Tonic” retards or stops fall- 
ing hair, stops the loss of hair, develops 
healthy scalps, keeps scalps healthy, re- 
vitalizes the scalp, grows hair, or elimi- 
nated or destroys dandruff. Respondent 
also stipulates that he will desist from 
using the word “Tonic” alone or in con- 
nection with other words to describe any 
preparation which does not contain in- 
gredients capable of stimulating scalp 
circulation by means of a rubefacient 
action. 


Spencer's Cold Ointment 

Brown Drug Company, Sioux Falls, 
S. D., agrees to cease representations of 
“Spencer’s Cold Ointment.” 

Respondent stipulates that it will cease 
advertising its preparation as having a 
wool fat base, as containing double 
strength or extra strength medication, and 
as being capable of penetrating the skin. 

Respondent corporation also agrees to 
stop saying that its preparation is manu- 
factured by a laboratory; that it is a com- 
petent remedy or an effective treatment 
for colds, and that cold ointments made 
with a mineral jelly base stay on the sur- 
face of the skin because of the presence of 
the mineral jelly. 


Rux Compound 

Agreeing to cease representations of two 
medicinal preparations, H. L. Williams, 
trading as Williams SLK Laboratories, 
Milwaukee, has entered into a stipulation. 

In the sale of ‘““Rux Compound” re- 
spondent agrees to cease advertising that 
its alkalizing or salicylating effect is differ- 
ent from old fashioned or modern salves or 
liniments; that it is absorbed by the blood- 
stream, or salicylates the system; that 
physicians say it is a proven method of re- 
lieving rheumatic pain; that it acts on 
congestion of rheumatic pain, or helps 
flush acids out of the body or kidneys, and 
other similar representations. 

Respondent agrees to cease advertising 
that the “Williams Formula’ will stimu- 
late digestion, or act upon the whole 
digestive mechanism, or do more than 
promote the flow of urine as a mild 
diuretic, eliminate waste material from the 
kidneys, or help build up the quality of the 
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LUSTEROID 


Through days, months, years, Lusteroid rigid cellulose vials 
and tubes stand up and sell under the toughest merchan- 
dising conditions. They come through difficult sampling 
assignments with flying colors. And they survive all the 
rigors of modern transportation and shipping without 
breaking or spilling. 


Their great strength allows Lusteroid packages to be 
shipped with a minimum of wadding and packing. Their 
extremely light weight means further savings on express 
and freight bills. They come in all the colors of the 
spectrum—and multicolor labels are processed integrally 
to the packages during their manufacture. You get the 
benefits of color packages, color labels that are permanent 
for the life of the package at no extra cost. 


Write or phone for further information on the many ad- 
vantages and economies of Lusteroid packages, without 
obligation. 


LUSTEROID CONTAINER CO., INc. 


Formerly Lusteroid Division of The Sillcocks-Miller Company 
12 Parker Avenue, West 
SOUTH ORANGE, NEW JERSEY 
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blood, or that it has any therapeutic value 
in excess of a laxative for the temporary 
relief of acute constipation, a_ bitter 
stomachic, a very’ mild and _ limited 
diuretic, or that it acts in any other way, 
or to any greater extent upon the stomach, 
bowels or kidneys. 

Respondent further agrees that he will 
not make any therapeutic claims for any 
ingredients in either of his preparations, 
when such drugs are not contained therein 
in quantities recognized by science and the 
medical profession as sufficient to give 
significant therapeutic value. 


Physicians Formula Cosmetics 

Physicians Formula Cosmetics, Inc., 
Los Angeles, has entered into a stipulation 
in which it agrees to discontinue the use of 
the letters ‘““Rx’’ or other letters, signs or 
symbols which may create the impression 
that its cosmetic or toilet goods are in fact 
medicinal preparations or that each parcel 
is individually compounded in accordance 
with a specific prescription. 

Respondent will also discontinue imply- 
ing that dermatologists, skin specialists, 
plastic surgeons or other medical special- 
ists, or that physicians or general practi- 
tioners on the Pacific Coast or elsewhere, 
have frequently sent their patients to the 
respondent’s studios for treatment or pre- 
scriptions or have generally prescribed or 
recommended its cosmetic preparations. 

Among other representations to be 
stopped are that “cholesterin” or any 
other ingredient in its cosmetic prepara- 
tions restores or replaces or has the capac- 
ity to restore or replace natural oils in the 
skin or that it effectively combats or pre- 
vents crowsfeet, wrinkles or dry skin by 
means of oils applied to the skin or in any 
other manner, that the ingredients in its 
products penetrate the skin deeply or 
effectively; that its “Cleansing Cream’’ re- 
moves every particle of make-up grime 
and dirt; or that its ‘Facial Masque’”’ or 
its product heretofore designated ‘Tissue 
Cream” can be depended upon to clear up 
blackheads, whiteheads or enlarged pores 
or to keep the skin youthful or free from 
lines. 


Rathke to Stop 

The F. T. C. has accepted stipulations 
from Walter C. Rathke, trading as W. C. 
Rathke Laboratories, St. Paul, and The 
Continental News, Inc., Minneapolis, in 
which they agree to cease representations 
of cosmetics. The respondent Rathke is a 
cosmetics dealer and Continental News, 
Inc. publishes a magazine called “True 
Mystic Science” and sells cosmetic prod- 
ucts under the trade designation ‘‘Mystic 
Glow.” 

Each respondent agrees to cease quoting 
any marked-up or fictitious prices for 
products; advertising an article as being 
“free” when the cost is included in the 
price charged for a combination offer of 
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such article with some other commodity, 
aS a magazine subscription; designating a 
complexion cream as a “tissue cream” or 
representing that any of the creams sold by 
the respondents is a skin ‘‘normalizer’’ or 
that it “penetrates deep”’ into the pores or 
promotes skin health, or otherwise that it 
has any beneficial effect upon the tissues 
of the skin cell structure. 

Respondents also agree to cease repre- 
senting that a cleansing cream ‘“‘re- 
vitalizes’’ the skin or otherwise affects it 
beyond the normal result of cleansing its 
surface, and to discontinue representing 
that the cactus plant has any recognized 
curative or mystic healing properties; that 
an “oil’’ extracted from cactus has been 
known since ancient civilization to possess 
any unusual healing qualities; that such 
cactus product or any other ingredient in 
the respondents’ preparations lubricates 
withered skin to suppleness, stimulates 
fatigued glands into releasing the precious 
drop of moisture confined at the bottom of 
each pore, or penetrates into sluggish or 
atrophied glands or nourishes them into 
activity. 

The respondent Rathke stipulates that 
he will cease using the word ‘‘Labora- 
tories’ as part of his trade name or as 
descriptive of his business. The stipula- 
tion points out that the respondent neither 
owns, operates nor controls any laboratory 
for making the preparations he sells, but 
compounds them in his home. 


Orders 


Sekov Reducer 

The F. T. C. has ordered Sekov Cor- 
poration, and Edwin H. and Hazel Ruth 
Vokes, its officers, trading as Sekov Re- 
ducing Studios, Hollywood, Calif., to 
cease misrepresentations of ‘‘Sekov Re- 
ducer” and “‘Sekov.” 

Commission findings are that the prepa- 
ration is not a scientific treatment for 
obesity when administered without a 
thorough medical examination and with- 
out scientific care and observation; that it 
does not guard the health of the user, does 
not act on a corrective principle, and does 
not reduce by normalizing the body, and 
that, contrary to such representations, the 
preparation does contain cathartics and 
dangerous drugs. 

Findings are further that “Sekov Re- 
ducer” constitutes a treatment for obesity 
only when used by persons suffering from 
hypothyroidism. Obesity, the findings 
continue, may be due to several causes, in- 
cluding the dysfunctioning of the pituitary 
gland and to excess intake of food, in which 
cases the use of the respondents’ prepara- 
tion would be improper and ineffective. 

Further, the findings continue, the use 
of the preparation, although it may result 
in taking off fat by accelerating the rate of 
metabolism, may seriously weaken the 
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body and its organs, including the heart, 
and the preparation contains the danger- 
ous drug, extract of thyroid. 

The Commission order further forbids 
dissemination of advertisements which 
fail to reveal that use of the respondents’ 
preparation under conditions prescribed in 
the advertisements or under such condi- 
tions as are customary or usual, may re- 
sult in serious or irreparable injury to 
health. 





Lady Lydia Capsules 

Louis, Sol and Marvyn Cohen, trading 
as Cohen’s Cut Rate Drug Store, as Cohen 
Drug Co., and as Cohen’s operators of a 
chain of drug stores in’ West Virginia, 
Charleston, W. Va., have been ordered to 
cease misrepresentation of ‘Soluble Gela- 
tin Capsules No. 5, Apiol and Ergotin 
Compound,” sold as “Lady Lydia Cap- 
sules.” 

Respondents have represented that the 
preparation is a competent and effective 
treatment for delayed menstruation, and 
that it is safe and harmless. These state- 
ments are false, as the preparation is not a 
competent or effective treatment for de- 
layed menstruation, and contains certain 
drugs in quantities sufficient to cause 
serious and irreparable injury to health if 
used under the conditions prescribed in the 
advertisements or under such conditions 
as are customary or usual. 

Respondents are ordered to cease further 
dissemination of any advertisements which 
represent that the preparation is a com- 
petent or effective treatment for delayed 
menstruation or that it is safe or harmless, 
or which advertisements fail to reveal that 
its use may result in serious or irreparable 
injury to the health of users. 


American Drug & Chemical 

American Drug and Chemical Company, 
Minneapolis, has been ordered to cease 
misrepresentations of ‘‘Ardanol,” “‘Chloro- 
Zol” and ‘‘Germ-I-Tabs.” 

The order directs that respondent cease 
representing that ‘“Ardanol,” which has 
been advertised for use in cases of Vitamin 
E deficiency, is a cure or remedy fcr steril- 
ity or will restore or beneficially aftect fer- 
tility or possesses any value as a preven- 
tive of abortion; that ‘‘Chloro-Zol’’ and 
‘““Germ-I-Tabs” constitute competent or 
effective antiseptics or germicides or a re- 
liable or effective means of feminine hy- 
giene, and that ‘“‘Chloro-Zol’” constitutes 
a competent or effective treatment for 
bromidrosis, tetter, itching and irritations 
of the skin, blisters on the feet, acne, boils, 
halitosis or body odors. 

Commission findings are that the re- 
spondent’s products do not generally 
accomplish the results claimed and that 
while “‘Chloro-Zol” and ‘‘Germ-I-Tabs”’ 
possess antiseptic properties of a low 
toxicity, they are not competent or effec- 
tive antiseptics or germicides. 
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Answers 
Colonial Drug Co. 


M. A. Younkman and Alice Younkman 
of Tulsa, Okla., trading as Colonial Sales 
and as Colonial Drug Company, have 
filed an answer to the complaint charging 
them with misleading representations of 
‘Natural Mineral Extract.” 

Respondents deny that they are now 
using any false, deceptive or misleading 
statements or are in any way injuring the 
public and allege that Natural Mineral 
Extract is not a compound, but is a 
natural product obtained by passing 
water through the clay or shale of mineral 
deposits found in the earth and that no 
ingredients are added to or taken from the 
product thus obtained. The answer states 
that the product is harmless and that no 
ill effects have ever resulted from using it 
and further states that the respondents, 
some time ago, discontinued the use of cer- 
tain advertising set forth in the complaint 
when this advertising was criticised by the 
Food and Drug Administration and have 
never since used it; that all representa- 
tions made since that time are true and 
that long experience in the treatment of 
human diseases shows that the product is 
valuable in treating the diseases for which 
it is recommended; that the product is 
valuable in the treatment of eczema, 
athlete’s foot, skin diseases, burns, scalds, 
cuts, scratches, old sores, cold sores, bleed- 
ing gums, fever blisters, stomach dis- 
orders, ulcers, carbuncles and other skin 
infections. 


Jacks or Jacque 

Lambert Agin, trading as Jacks Chem- 
ical Company, Cincinnati, has filed an 
answer to a complaint charging him with 
misrepresenting a medicinal preparation 
called “JACKS” sometimes called 
“JACQUE,” as a cure or remedy for gall, 
kidney and bladder stones, diabetes, rheu- 
matism, swollen limbs, hives, and excess 
acid conditions, and as having therapeutic 
value in the treatment of such ailments. 

Respondent’s answer denies that his 
representations are false, misleading, or 
grossly exaggerated and denies having 
claimed his product as a cure for the vari- 
ous diseases mentioned, but avers that the 
product is represented as a treatment for 
such diseases and has therapeutic value as 
such. 


Terpezone Generator 

Terpezone, Incorporated, Chicago, 
against which a complaint was recently 
issued charging misrepresentation of ‘“Ter- 
pezone Generator”’ has filed its answer. 

According to the complaint, respondent 
corporation falsely represented that its de- 
vice would generate a vapor known as 
“Terpezone,” the inhalation of which 
would increase vitality, kill disease germs, 
and constitute an effective remedy for 
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anemia, hardening of the arteries, heart 
disease, colds, hay fever, tonsilitis, pneu- 
monia, tuberculosis and diseases having a 
toxic origin. 

The answer admits all jurisdictional 
facts, but denies the dissemination of false 
advertisements and claims that, while 
some of respondent’s former advertise- 
ments have been discontinued, neverthe- 
less they were founded upon actual clinical 
or practical tests, or based upon excerpts 
from scientific reports by physicians, 
chemists and laboratory experts and upon 
bona fide testimonials by users. 


American Lecithin Co. 

The F. T. C. issued a complaint alleging 
that the American Lecithin Company, 
Inc., its officers and directors; The Glidden 
Company, of Cleveland, Ohio; Archer- 
Daniels-Midland Company, of Minnea- 
polis; its president, Shreve Archer; Amer- 
ican Lecithin Corporation, of Atlanta; 
Ross & Rowe, Inc., of New York; Hansa- 
Muehle, a German corporation of Ham- 
burg, Germany, and Aarhus Oliefabrik, a 
Danish corporation of Aarhus, Denmark, 
entered into a combination to monopolize 
trade and commerce in lecithin, and that 
they had pooled certain of their interests 
in lecithin; attempted to disparage com- 
petitors’ lecithin products; stopped im- 
portation and exportation of lecithin; 
ceased to compete amongst themselves; 
and had attempted to handicap and hinder 
competitors in the conduct of their 
business. 

It was alleged that the Archer-Daniels- 
Midland Company and The Glidden Com- 
pany were both domestic producers of 
lecithin; that Ross & Rowe, Inc., were 
sales agents for Aarhus Oliefabrik; that 
American Lecithin Corporation was sales 
agent for Hansa-Muehle; and that in 1934 
these several parties accounted for prac- 
tically the entire lecithin trade of . the 
United States; that together they formed 
the American Lecithin Company, Inc., 
pursuant to a written agreement whereby 
they allocated its stock amongst them- 
selves and also its directorships; and that 
the American Lecithin Company, Inc., is 
used by its organizers as a vehicle for 
furthering their mutual interests and con- 
trolling the sale and distribution of lecithin 
in the United States. It was alleged that 
the agreement provided that the American 
companies should not export to Europe 
and the European companies should not 
export to the United States. 

Respondents American Lecithin Com- 
pany, Inc., its officers, Ross & Rowe, Inc., 


The Glidden Company, Archer-Daniels- 
Midland Company, its president, Shreve 
Archer, and American Lecithin Corpora- 
tion, answered jointly through their attor- 
ney Roger Hinds of New York on August 
Hansa-Muehle 
Aarhus Oliefabrik answered jointly on 
September 14 through their attorney. 


17. Respondents and 
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The formation of the American Lecithin 
Company, Inc., is admitted by both 
groups of respondents, but the allegations” 
to the effect that the respondents haye: 
thereby and in other ways attempted to 
secure a monopoly in trade and commereeg 
in lecithin and drive competitors from the - 
field is denied. 4 

The first group answers that it was to. 
the interest of the several parties to the 
alleged agreement to enter into it and to. 
form the American Lecithin Company, 
Inc., because The Glidden Company and 7 
Archer-Daniels-Midland Company were — 
at that time just beginning to produce 
lecithin and in order to develop a business, © 
needed the use of the patents held by the 
European countries, and that as a result” 
of the alleged agreement and the forma- ~ 
tion of the American Lecithin Company, 
Inc., a substantial: domestic production of ~ 
lecithin has been developed and instead of 
trade being restrained it has been pro-_ 
moted. They deny having attempted to | 
disparage competitors’ products; per-— 
suade the public into mistaken beliefs re- ” 
garding the product lecithin; or having | 
made use of any other acts, methods or 
practices of the character alleged. They — 
aver that they have not refrained from — 
exporting lecithin pursuant to the agree- - 
ment. 4 

The second group, the German and | 
Danish corporations, challenge the juris- © 
diction of the Commission on the grounds ~ 
that they are foreign corporations and are © 
not engaged in business in this country ~ 
and state that they operate under an ~ 
agreement in the nature of a cartel with © 
other European countries, legal in their © 
countries, whereby all sales of lecithin by © 
cartel members are allocated among such 7 
members; that about the year 1934 it was — 
reported to them that two large American ~ 
companies were contemplating the pro- | 
duction of lecithin and desired to obtain — 
rights to the use of certain patents held by © 
them: and that as it appeared to them that ~ 
domestic production would lead to pro- 
tective tariffs which would make it impos- 
sible for foreign companies to do business © 
profitably in the United States, they ~ 
entered into the alleged agreement in an ~ 
effort to protect themselves and gain the ~ 
benefits of their patents so as to be able ~ 
to meet their cartel obligations. They deny ~ 
the allegation that they ceased to export 7 
to the United States pursuant to the — 
alleged combination and state that ex- ~ 
portation to the United States has been a 
rendered impossible due to war conditions. 7 

Both groups in substance allege that the 4 j 
agreement of 1934 is mutually beneficial q 
to all parties to it, that it does not operate q 
to restrain trade and commerce in lecithin 4 
in the United States and that they have © 
not done any acts or engaged in any unfair = 
practices to promote a monopoly in trade a 
and commerce in the United States in © 
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lecithin for themselves. 
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SUPER-PYRO ANTI-FREEZE SUPERIOR 





Tests Show It Surpasses Methanol 





Since exhaustive tests made by an impar- 
tial laboratory prove that methanol anti-freeze 
loses its protection at a much faster rate than 
Super PYRO, U.S.I. for the 1940-41 winter 
season recommends that motorists use_ its 
Super PYRO anti-freeze for better and more 
economical protection. 

Retailing for $1 a gallon, Super PYRO is 
advertised to protect most cars in most cli- 
mates for the entire season at a total cost of 
$1.50. For example, a 1940 Buick with 3%- 
gallon radiator capacity at -—-10° F. would 
require 1% gallons of Super PYRO costing 
$1.50. Most cars have thermostatically con- 
trolled cooling systems; therefore very little, 
if any, replacement has to be made during 
the winter. 

According to a certified report of an inde- 
pendent research organization, “. . . the rate 
of anti-freeze protection loss is 2.6 times faster 
with methanol than with Super PYRO... .” 
After repeated hourly observations, under con- 
ditions duplicating those of a cooling system, 
with the engine shut off and the temperature 
rising to 180° F., 22.2 milliliters of methanol 
had distilled off, but only 8 milliliters of Super 
PYRO. It was found, too, that the freezing 
point of Super PYRO was lower than that of 
methanol, also that even with only 7% mix- 
ture of Super PYRO no solid freeze can occur 
in the cooling system to cause costly and 
dangerous failures. 

Thousands of billboards reaching 16,000,000 
motorists in over 500 cities and towns will be 
employed this fall to advertise the “No Boil- 
Away” feature of Super PYRO. 


U.S.I. PURE ALCOHOL CHOSEN 
BY MANY LEADING HOSPITALS 





Exceptionally high quality of U.S.I. Pure 
Alcohol is the chief factor in its wider use by 
leading hospitals. Because U.S.I. Pure Alcohol 
exceeds U.S.P. standards, it is preferred also 
by the manufacturers of drugs, pharmaceuti- 
cals, and food flavorings, and by scientific 
and research institutions. Ample stocks of 
U.S.I. Pure Alcohol are carried in conven- 
iently located warehouses. 
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Tests conducted by an independent laboratory indicate clearly the superiority of Super PYRO. It was 
found that the rate of anti-freeze protection loss is 260% faster with methanol than with Super 
PYRO. Super PYRO offers the motorist better, more economical protection. 





TECHNICAL DEVELOPMENTS 


For further information write U.S.1. 


A perfume oil has a floral-spicy fragrance, 
dissolves readily in mineral and sulfonated 
oils and in alcohol-water mixtures, is use- 
ful in hair preparations and many cosmetic 
preparations, according to the maker 
(No. 380a) 


A heavy permanent waving oil is said to 
penetrate readily and produce tight curls 
of high luster. Available also in heavy 
cream form suitable for packaging in 
tubes, it is reported. (No. 381a) 


Alcohol odor in perfumes and toilet waters 
is removed by a new product without af- 
fecting the fragrance of the perfume oils 
used, it is claimed. (No. 382a) 


A synthetic wax is described as self-emul- 
sifying in alkaline, acid, and neutral me- 
diums, stable in ‘the presence of many 
acids and a number of electrolytes, such 
as aluminum sulphate. (No. 383a) 


A bergamot substitute is said to duplicate 
the odor of the natural product very close- 
ly, to have a higher odor value on a pound 
basis, and to be suitable for partial or 
complete replacement. (No. 384a) 


A filling machine is reported to handle 
liquids, semi-liquids, and pastes in unit 
capacities ranging from 2 ounces to 5 gal- 
lons. (No. 385a) 

White neoprene gloves are said to be espe- 
cially suitable for use in the cosmetic, 
pharmaceutical, and food industries. Mak- 
er says that they resist deterioration by 
oils, fats, greases, and acids. (No. 386a) 


A vegetable stearic acid is said to be very 
pure, edible, suitable for use in drugs, cos- 
metics, foods. (No. 387a) 
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ASTRINGENCY OF ALCOHOL 
USEFUL IN AFTER-SHAVES 


Secs 


aera 2 é 


Astringent properties necessary in after- 
shave lotions are easily obtained by the use of 
alcohol. At the same time, alcohol contributes 
antiseptic properties, acts as a solvent for 
other ingredients, and by its rapid rate of 
evaporation produces a desirable cooling effect. 


IN ALL PRINCIPAL CITIES 





FERMENTATION CONTROL GUARDS 
QUALITY OF U.S. 1. ALCOHOL 


NO. 4 OF A SERIES ON THE CONTROL 
AND TESTING OF U.S.1. ALCOHOL 


os step in the actual manufacture of alcohol, the 


fermentation process is carried out by U.S.I. under 
carefully controlled conditions that safeguard alcohol 
quality. The molasses is made into mash with the acidity 
adjusted to the value necessary for satisfactory yeast 
performance. The yeast cultures developed under labora- 
tory control are added to mash sterilized to prevent the 
entry of alien yeasts. The fermentation process is carried 
out under precisely regulated temperature conditions— 
and the products of fermentation are tested before they 
pass to the stills for rectification and purification. 

This constant supervision at every step in produc- 

(Above) Yeast cultures are added to sterilized mash in these tanks holding more 


; ; ; than 11,000 gallons. Samples are drawn from the tank for a final check by the 
skill and experience in alcohol laboratory before fermentation begins. 


tion assures you of the alcohol qualities you need in 
your product. U.S.I.’ 
manufacture help you to formulate products that will 


please your most discriminating customers. 


U. S. INDUSTRIAL CHEMICALS, INC. 





(Above) Mixtures of molasses and yeast are fermented in the first step in 
alcohol production. Each of U.S.I.’s 18 fermenters has a capacity of 
134,000 gallons. 


(Left) The product of fermentation contains about 812% alcohol. Sam- 
ples are drawn from the fermenters and tested by the laboratory for acid- 
ity and alcohol content. 
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Companies 


Marshall-Cunningham Merger 

The Marshall Drug Co., operator of 
forty-two stores in the Cleveland area, 
has entered into an agreement with Cun- 
ningham Drug Stores, Inc., Detroit, where- 
by the control of the management of the 
Marshall stores will be assumed by Cun- 
ningham. The financial structure of the 
Marshall Drug Co. is being readjusted and 
a statement has been filed with the Securi- 
ties and Exchange Commission for the 
issuance of 7,000 shares of preferred stock. 

W. J. Marshall has been elected presi- 
dent of the Marshall Drug Co., which in 
1939 did a business of approximately 
$3,000,000. It is estimated that for the 
fiscal year ended September 30, business 
in excess of $10,000,000 was done by Cun- 
ningham Drug Stores, Inc., which operates 
a large chain of stores in Michigan, Ohio 
and Pennsylvania. 


V. P. McManus Jr. Heads Henning 

V. P. McManus, Jr., son of the late V. P. 
McManus, will direct the business of 
H. W. Henning & Son, 80 John st., New 
York. H. W. Henning & Son, broker and 
agent for chemicals, crude drugs, gums, 
balsams, spices, essential oils, menthol, 
vanilla and tonka beans, was established 
in 1857. It is a member of the American 
Spice Trade Association and the American 
Drug Import Agents’ Association. 

Mr. McManus, Jr., was graduated from 
Holy Cross College in 1927 and from Ford- 
ham Law School in 1930. He was ad- 
mitted to the bar in 1932. 


Watkins and Centaur Build in Rahway 

A four-story U-shaped factory is being 
built at Elizabeth and Lincoln avenues, 
Rahway, N. J. by R. L. Watkins Co. and 
the Centaur Co. The new factory will 
Contain about 172,800 square feet of floor 
space. 
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Fraenkel—Stearns President 

E. V. Fraenkel, who was made general 
manager of Frederick Stearns & Co., 
Detroit, last spring, has been elected presi- 
dent of the company, succeeding Frederick 
S. Stearns, who becomes chairman of the 
Board of Directors. A native of Australia, 
Mr. Fraenkel received his education in that 
country, and started his career as a detail 
and salesman there. He has been con- 


E. V. FRAENKEL 


nected with Frederick Stearns & Co. for 
many years, serving successively as assist- 
ant sales manager, general sales manager, 
vice-president, general manager and now 
president. His promotion is in line with 
the firm’s policy of developing and pro- 
moting outstanding executives within the 
organization. 

Mr. Fraenkel states that several new 
professional products will be announced 
to the drug trade within the near future, 
and will be promoted to the medical pro- 
fession through intensive detailing, direct 
mail and journal campaigns. 

Cyanamid Expands in Kalamazoo 

American Cyanamid & Chemical Co. is 
adding two new units to its plant at Kala- 
mazoo, Mich. One will manufacture wax 
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sizes for the paper industry and the other 
will produce casein for use in coating 
papers. 


Dr. Verwey Joins Sharp & Dohme 


Dr. Willard F. Verwey has joined the 
staff of the medical-research division of 
Sharp & Dohme, Philadelphia. He was 
born in Walkhill, N. Y., in 1913, majored 
in bacteriology at Rutgers University and 
following his graduation in 1934 with a 
B. S. degree, studied at Johns Hopkins 
School of Hygiene and Public Health re- 
ceiving his D. Sc. degree in 1937. 

Dr. Verwey then joined the bacteriology 
staff at the New York University Medical 
School, and continued research on staphy- 
lococci which he had started while at 
Johns Hopkins. At Sharp & Dohme, he 
will direct a new division of the bac- 
teriological research department and will 
devote his time to advanced studies and 
research in this field. 


Continental Can Expansion 

A three-year expansion program which 
calls for the expenditure of $25,000,000 has 
been approved by the board of directors of 
Continental Can Co. The program calls 
for the expansion and improvement of the 
research, engineering and manufacturing 
facilities of several of the company’s fifty- 
eight plants in the United States, Canada, 
and Cuba. 

Carle C. Conway, chairman of the 
board, stated that since the beginning of 
1930 Continental Can Co. has spent ap- 
proximately $50,000,000 for increasing and 
improving its facilities. 


Carlova in St. Louis 

The Carlova Co., Inc., cosmetic manu- 
facturer, 426 Adelaide Ave., St. Louis, has 
leased a two-story building at 912 North 
Market st., that city. The new building 
which contains 36,400 square feet of floor 
space, will be used for storage purposes. 
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; 25 Years of 


y PHENOL 


0... ?. 


Production 


AN YOU LOOK BACK 25 years? Do you 
remember, long before the era of the 
“talkies,’” when the moving picture sensation 
of the hour was “The Birth of a Nation’’? 
That was in 1915, the year of the Panama- 
Pacific International Exposition at San Fran- 
cisco; also the year when Dow started the 
manufacture of synthetic phenol. 


The original phenol plant Dow built to supply 
phenol for medicinal and industrial uses be- 
came obsolete as the demand increased 
through the expanding use of phenol in the 
manufacture of salicylates and indus- 
trial products. 


This led in 1922 to the development 


by Dow of an entirely new process and 


the erection of the largest plant in the world 
for the manufacture of synthetic phenol. 


The growth of Dow phenol production is due 
to the fact that leading makers of antiseptic, 
germicidal, and deodorizing preparations 
for the drug trade and disinfectants for sani- 
tary, medicinal, and surgical purposes re- 

gard Dow Phenol, U.S.P. 

as the preferred product. 


Dow Phenol, U.S.P., is 
water white; has a con- 
gealing point of 40° C. 
Shipped in 25-gal. drums 
(galvanized); 29-gal. 
drums (tinned); and 55- 





ANTISEPTIC 


gal. drums (galvanized). 








PRODUCERS OF OVER 300 CHEMICAL PRODUCTS 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 


Branch Sales Offices: New York City, St. Louis, Chicago, 
San Francisco, Los Angeles, Seattle. 
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Sharp & Dohme Names Cooke 

Sharp & Dohme has announced that 
Philip C. Cooke has been appointed 
director of engineering and maintenance. 
Mr. Cooke, who was born in Kalamazoo, 
in 1902, received his bachelor of science 
degree in civil engineering at the Univer- 
sity of Michigan in 1925. 

He engaged in mechanical and civil 
engineering until 1930 when he was em- 
ployed as engineer for a pharmaceutical 
manufacturer in both a construction and 
maintenance capacity. 


Amirol-Admiracion Bankrupt 

Termination of the franchise contract 
granted by Admiracion Laboratories, Inc., 
to Amirol-Admiracion Sales Corp., New- 
ark, N. J., was announced September 18 
by Charles P. Gulick, president and chair- 
man of the board of National Oil Products 
Co., Harrison, N. J., parent company of 
Admiracion Laboratories, Inc. 

Amirol-Admiracion Sales 
ceased operations and has filed a petition 
in bankruptcy. Mr. Gulick stressed that 
there never has been any financial interest 
either on the part of National Oil Prod- 
ucts Co. or Admiracion Laboratories, Inc., 
with the Amirol-Admiracion Sales Corp. 
which latter company was_ separately 
owned and operated as a distributing 
agency only. 

Amirol-Admiracion Sales Corp. dis- 
tributed Admiracion to the professional 
field only, Mr. Gulick explained. Here- 
after, this field will be supplied by Ad- 
miracion Laboratories directly. 


Corp. has 


New Abbott Branch Managers 


R. E. Horn, vice-president and general 
sales manager of Abbott Laboratories, 
North Chicago, Ill., has announced the 
appointment of new managers for the 
company’s branches in Philadelphia, In- 
dianapolis and St. Louis. At the Phila- 
delphia branch, Charles W. Moyer as- 
sumes the management; at Indianapolis, 
C. W. Hacker, and at St. Louis, Ben L. 
Bear, Jr. In addition to their duties as 
branch managers, each has supervision 
over sales districts adjacent to these cities. 








Walter Hans Lindquist has joined 
Strong, Cobb & Co., Cleveland, as repre- 
sentative in the Central-Eastern states. 
He was formerly with the Wm. S. Merrell 
Co. Strong, Cobb & Co. has transferred 
James Dunn, who previously covered the 
territory to the western states. He will 
make his headquarters in Chicago. 


Olwyler Named Chairman 

John M. Olwyler, president of Zonite 
Products Corp., New York, has been 
made chairman of the drug and pharma- 
ceutical trade division of the United States 
Committee for the Care of European 
Children, Inc. 
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Sales Staffs Merged 


Sterling Products, Inc., Wheeling, W. 
Va., has announced the consolidation of 
the national sales organizations of Cum- 
mer Products Co., Bedford, Ohio, and 
Wells & Richardson Co., Inc., Burlington, 
Vt. Sterling acquired Wells & Richardson, 
maker of Diamond Tints and Dyes, sev- 
eral years ago and purchased Cummer 
Products Co., manufacturer of Energine 
Cleaning fluid, Molle shaving cream and 
Kling, last spring. 


Pyrex is Walid Trademark 

The U. S. District Court of Appeals in 
St. Louis has amended a ruling handed 
down a few weeks ago. The amendment 
rules that the word “Pyrex,” a trade- 
mark of Corning Glass Works, is not 
public property. In reversing its original 
opinion the court stated: “We are not 
holding that the word has ceased to exist 
or lost its validity as Corning’s trade- 
mark.” This confirms Corning’s owner- 
ship and exclusive right to the use of the 
word ‘Pyrex’ which it adopted in 1915 
and has subsequently spent millions of 
dollars to advertise throughout the world. 

The case thus settled originated in a suit 
brought by Obear-Nester Glass Co., St. 
Louis, which charged infringement of its 
trade-mark ‘“‘Rex.’’ The Federal District 
Court ruled in favor of Obear-Nester. 
Corning carried the case to the United 
States Circuit Court of Appeals which has 
now ruled that Corning’s trade-mark 


‘*‘Pyrex”’ is not public property. 















McKesson Appoints O'Connell 

Barney O’Connell has been made man- 
ager of the proprietary department of the 
Langley-Michaels division of McKesson & 
Robbins, San Francisco. In this position 
he succeeds Joseph Laughlin who has re- 
turned to his old position with the Port- 
land division of M-Kesson & Robbins. 
W. M. Turner will be Mr. O’Connell’s 
assistant. 
Fiedler Back from Coast 

J. G. Fiedler of Kelton Cosmetic Co. 
has been to the west coast on a business 
trip. He spent about two weeks in Los 
Angeles, making his headquarters at the 
Kelton office on Santee street. 


Drum Advanced by Owens 


Charles L. Drum, Chicago branch man- 
ager of Owens-Illinois Glass Co., has been 
promoted to the position of western sales 
manager of the ccmpany. In his new 
position he will have charge of sales activi- 
ties in branches of the company in Mil- 
waukee, Chicago, Peoria, St. Louis, Kan- 
sas City, St. Paul, Omaha and Denver. 

Mr. Drum went to work for the Illinois 
Glass Co., at Alton in 1906 in the mold 
shop. He was later transferred to the com- 
pany’s newly established corrugated paper 
plant there, later becoming a salesman 
specializing in corrugated cartons. He 
later became a general line salesman for 
the company working successively in St. 
Louis, Cincinnati and Cleveland. 

In 1916 he returned to Cincinnati as 
branch manager where he remained for 


















Continental Can Co. directors and officials starting survey in considering $15,000,000 
national expansion program. Left to right, front row: J. P. Louderman, Sales Division; J. L 


Heinlein, Factory 
Manufacture; H. F. 


anager; Sherlock McKewen, Sales; W. W. Hodgson, District Manager of 
Bayer, Ass’t District Manager of Manufacture; J. J. Engleman, Ass’t 


District Manager of Manufacture; E. B. Dullinger, Ass’t Factory Manager. Left to right, 


second row: H. Bartow Farr, Miller, Owen, Otis & Bailly; M 
Steele, Executive Vice President; J. F. Hartlieb, President; 


Texas Railroad Company; S. J. 


S. Sloan, Missouri-Kansas- 


C. C. Conway, Chairman of Board; O. C. Huffman, Chairman of Executive Committee; F. J. 
O'Brien, Vice President; F. G. Searle, Vice President; J. B. Jeffress, Jr., Secretary and 


Treasurer. Left to right, third row: H. A. 
Assistant Secretary; J. S. 
Norton 


Conway, Norton Conway & Company; 


Goodwin, Advertising Manager; L. R. Dodson, 
Snelham, Vice President; A. V. 


Crary, Vice President; Director 
E. J. O’Connor, Manager Gen'l Line Can 


Sales; H. A. Fink, Supervisor Packer's Can Factories; J. E. Baldwin, Ass’'t Mgr. Packer’s Can 
Sales; George Muth, Mgr. Commercial Research. 
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Your product may have many 
things incommon with the KOALA 


The little Australian Teddy Bear (Koala) would 
be a pet the world over except for one thing—it can 
only live in Australia. Its entire diet is made up 
of the leaves and twigs of the variety of Eucalyptus 
Trees found in Australia. You, too, may find 
that Australian Eucalyptus, and only Australian 
Eucalyptus, is highly essential for your product. 


Demand KOALA Brand 
GENUINE AUSTRALIAN OIL EUCALYPTUS u.s.P. 


Although other countries supply Oil Eucalyptus, none has the unique 


properties characteristic of the oil distilled in Australia and refined by 
Orbis in our Newark factory. 

Its extensive use in nationally advertised products proves its recognition 
by discriminating users who appreciate its quality. 

Koala Brand Oil Eucalyptus is available containing 70% to 75%, and 
80% to 85% Eucalyptol. Specify Koala Brand Oil Eucalyptus when in 
need of this important essential oil. 


7 Samples gladly supplied on request 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.t 7 
C NATI MEMPHIS, TENN. 
831 Se et Ans. et mae 89 Breed Sheet 505 W. MeMillan St. 1620 Carr Ave. 








‘ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 


Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil lrish Moss 
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nine years until he was promoted to the 
branch managership in Chicago in 1925. 
He is president of the Chicago Drug and 
Chemical Association. 


Corrugated Containers 

Wilbur F. Howell has written a 60-page 
history of the corrugated shipping con- 
tainer industry in the United States. The 
book which is attractively printed and 
illustrated has been published by the 
Samuel M. Langston Co., Camden, N. J. 

Starting with the earliest patent for a 
corrugated shipping case, issued to A. L. 
Jones, December 19, 1871, Mr. Howell 
traces the development of the industry up 
to the present time. He lists as the 
pioneers in the use of corrugated paper for 
packing cases Robert H. Thompson, 
Henry D. Norris, and Robert Gair who, by 
means of the early patents and others de- 
veloped, maintained a manufacturing and 
sales monopoly of corrugated paper until 
the late 1890’s. 

Mr. Howell is well qualified to deal with 
the subject, having been with Robert 
Gair Co., Inc., New York, since 1908. He 
has been secretary of the company since 
1930. 





Commercial Solvents’ Riboflavin 

Commercial Solvents Corp. is producing 
Riboflavin synthetically through a new 
biochemical process, it has been announced 
by Theodore Y. Walker, president of the 
company. 

Riboflavin, or Vitamin Bz, also known 
as Vitamin G, is now being synthetized, 
according to Mr. Walker, at a cost low 
enough to permit its restoration to foods 
which have been stripped of it in process- 
ing. The new process makes possible the 
extension of the vitamin’s use to foods, 
whereas hitherto, it has been largely con- 
fined to pharmaceutical use. 


Owens Offers New Glass 


Owens-Illinois Glass Co. has announced 
a new type glass, known as Duraglas, 
which is said to be stronger, lighter and 
more durable than other kinds and there- 
fore more suitable for use in making con- 
tainers. Its manufacture is said to require 
the use of an entirely new technique, in- 
cluding the use of a radio beam to deter- 
mine the fluidity of the molten glass. 


Fisher Joins Millmaster 

J. Robert Fisher has been appointed 
manager of special products for the Mill- 
master Chemical Co. 

Mr. Fisher was with National Aniline & 
Chemical Co. for eleven years. He ma- 
triculated at St. John’s University and 
Brooklyn Polytechnic Institute. 

The Millmaster Chemical Co., New 
York, specializes in chemicals for the cos- 
metic and allied processing industries. 
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Merck Defense Cooperation 

George W. Merck, president of Merck & 
Co., Inc., has announced the company’s 
plans for cooperation with the National 
Defense Program and for the protection 
and security of employees who are called 
under the Selective Training and Service 
Act of 1940. 

Employees called under the act will be 
given a week’s pay if they have been em- 
ployed continuously by the company for 
six months, two weeks’ pay if for one year, 
and three weeks’ pay if for two years or 
more. Employees called out will be re- 
employed after receiving honorable dis- 
charge, if they are physically and mentally 
suitable for re-employment and provided 
the circumstances of the company have 
not so changed as to make such re-employ- 
ment impossible or unreasonable. Senior- 
ity will not be forfeited. 

The company will also undertake to pay 
the employee’s as well as its own share of 
the premium for group insurance while the 
employee is in active service up to a period 
of fourteen months. 


Crane Named Bank Director 

Winthrop M. Crane, Jr., president of 
Crane & Co., Dalton, Mass., who has been 
a director for many years of Dodge & 
Olcott Company, New York, was recently 
elected a director of the Guaranty Trust 
Co., New York. 



















G. W. Beeman, president of Beauty Counselers, holding a trowel prior to setting the corner 


Higdon and Irwin Speak 

H. J. Higdon, advertising manager of 
the Phoenix Metal Cap Co., Chicago, and 
editor of ‘“The Phoenix Flame’”’ was one of 
the speakers at the twenty-second annual 
meeting of the Employees Publication Sec- 
tion of the National Safety Council held 
October 8-9 at Hotel Stevens, Chicago. 

Mr. Higdon’s subject was, “An Invita- 
tion to Read,” and he discussed typo- 
graphical design and make-up, illustrating 
his talk with pages from ‘The Phoenix 
Flame.” 

Another speaker was James W. Irwin, 
assistant to the president of Monsanto 
Chemical Co., who defined the place of the 
employee publication in industry and the 
challenge that it now faces. 





Winthrop Buffalo Branch 

Winthrop Chemical Co., New York, has 
established a branch office in the Rand 
Building, Buffalo. Elmer E. Buckley, who 
was formerly manager of the New York 
office is in charge of the new branch office. 





Beauty Counselors Corner Stone 

G. W. Beeman, president of Beauty 
Counselors, Inc., laid the corner stone of 
the new and larger headquarters at 
Cadieux and Mack Avenues, Grosse 
Pointe, Mich., September 5. Sealed in the 
corner stone was a copper can containing 
the orders received on that day. 

























stone of their new building. With Mr. Beeman is N. P. Nef, representing the Mayor of 


Grosse Pointe, Mich. 
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Your customer asks “What's new?” But she demands assurance that each 
new product be safe, pleasing, a valuable beauty aid. That’s why Kolmar 
Laboratories, originators of outstanding merchandising ideas, test each 
product . . . times without number. So that Kolmar leadership, based on 
sound research, may help you to greater success. Contact your nearest 


Kolmar representative, today. Let him show you why Kolmar News are 


KULMAR 


LABO RAT OR | ES 


Contact any of these Kolmar representatives: 
M. C. Boyd, Quinby Building, Newark, N. J. 


always Good News! 


Private Label manufacturers. We never compete Douglas Haggerty, 122 East 42nd St., New York City 


with our clients. We protect your interests with 


Warren Curry, 3950 Club Drive, Atlanta, Ga. 
Norman Kole, 980 Merchandise Mart, Chicago, Ill. 


Products Liability Insurance. R.F.G. Byington, 155 N. Vermont Ave., Los Angeles, Cal. 
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Waterbury Joins White 

The S. S. White Dental Mfg. Co., Phila- 
delphia, has appointed C. H. Waterbury 
sales manager of its mouth specialties 
division. 

A graduate of Columbia University, Mr. 
Waterbury has been associated with the 
drug and allied industries for many years, 
having served as secretary of the National 
Wholesale Druggists’ Association, sales 
manager for Lehn & Fink, special repre- 
sentative for the Pepsodent Co., manager 
of Field Staff, and recently manager of 
middle Atlantic division for Harold F. 
Ritchie & Co. Mr. Waterbury will now 
make his headquarters at the S. S. White 
Dental Mfg. Co. home office in Philadel- 
phia. 

Anchor Starts Coast Plant 

Anchor Hocking Glass Corp., Pacific 
coast closure division, will start manu- 
facturing operations in its new and first 
western closure factory, 4494 East 49 St., 
Los Angeles, about November 1. 

Anchor opened its first west coast sales 
office in San Francisco in 1913, followed 
with another in Los Angeles in 1922 and 
with a third in Seattle in 1924. Since then 
the Pacific coast business of the company 
has expanded to the point where it has 
become necessary to operate a west coast 
plant more efficiently to serve the needs of 
customers in the eleven western states. 

The new factory, a modern, one-story 
fireproof structure, occupies a quarter of a 
city block. It has its own railroad siding 
and is equipped with the newest type of 
machinery for the production of plain and 
decorated metal caps. 

Hugh Crawford, associated with Anchor 
on the west coast for seventeen years, has 
been made Pacific coast closure sales man- 
ager. He will maintain his headquarters 
at the San Francisco office, 230 California 
st. The Los Angeles office will continue 
with the same personnel in a new and 
larger office in the Transportation Build- 
ing, 122 East Seventh st. The new tele- 
phone is Trinity 6616. 

W. H. Kushnick, formerly superintend- 
ent of Anchor Cap & Closure Corp., Long 
Island City, N. Y., becomes manager of 
the new west coast plant and T. A. Hoff- 
man, formerly assistant office manager of 
the Anchor Hocking Glass Corp., Lan- 
caster, Ohio, becomes auditor. 


Owens Appoints Runnels 

Faustin J. Solon, vice-president and 
general sales manager of Owens-Illinois 
Glass Co., Toledo, has announced that 
J. A. Runnels of Atlanta, Ga., has been 
appointed southern sales manager for 
Owens-Illinois Glass Co. 

From 1915 to 1919, Mr. Runnels was a 
salesman in the field covering the entire 
southern territory for W. B. Bayless Co. 
Since January 1, 1919, he has been in 
charge of the Atlanta office, first for Bay- 
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less, from 1926 to 1929 directly for Owens 
and in more recent years for Owens-Illinois. 

As southern sales manager, Mr. Runnels 
will have charge of Owens-Illinois branches 
in Atlanta, Memphis, Nashville and New 
Orleans. 


Drugs for England 

The Medical and Surgical Supply Com- 
mittee, 420 Lexington Ave., New York, 
has reported that over $25,000 of medical 
supplies have been donated in three weeks. 

International Vitamin Corp. has 
donated 116,093 vitamin capsules which 
together with the contribution from 
Crookes Laboratories, Inc. of “Cro B”’ 
vitamin BI ampoules, will supply the need 
of thousands of children in England. 
Hynson Westcott & Dunning sent $600 
worth of mercurochrome direct to the 
docks, packed for immediate shipment to 
Great Britain. Premo Pharmaceutical 
Laboratories, Inc., sent 25,000 tablets of 
sulfanilamide and the Bayer Co., Inc. 
200,000 aspirin tablets. 

Others making contributions were Beth- 
lehem Laboratories Inc., Seeck & Kade 
Inc., Takamine Laboratory Inc. and Pop- 
per & Klein Inc. 

Mrs. Ronald B. Balcom is executive 
chairman of the committee which is an 
entirely independent organization which 
specializes in medical and surgical relief 
only. All shipments are carefully sorted, 
examined and classified by experts and re- 
ceive the approval of the committee which 
is composed almost exclusively of doctors, 
before being sent abroad. 


Bruce Puffer with Kimble 

Bruce Puffer, formerly of Commercial 
Solvents Corp. is now in charge of the 
Chicago office of Kimble Glass Co. 


Tuvache Appoints Moore 

M. de Tuvache of New York, perfume 
manufacturer has appointed John Hudson 
Moore, Inc., New York, as national sales 


agent. 
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Goldblatt Sells Mfg. Business 

Products Corp. of America, a subsidiary 
of the Goldblatt chain of department 
stores, which has been making all the 
drugs and cosmetics sold under the Gold- 
blatt name, has been sold to National 
Package Drugs of St. Louis. 





Eimer & Amend Sold to Fisher 

The business of Eimer & Amend, New 
York, has been acquired by Fisher Scien- 
tific Co., Pittsburgh. Eimer & Amend was 
established in 1851 to deal in laboratory 
apparatus, chemicals and drugs. 





Raymond Gogarty With D. & O. 

Raymond Gogarty, son of the late 
“Barney” Gogarty, is now employed by 
Dodge & Olcott Co. 


Pfizer Ball Teams Tie 

Baseball teams composed of employees 
of Charles Pfizer & Co. were winners in 
both the A and B divisions of the Brooklyn 
Industrial Twilight League. The A team 
finished the season with an average of 
1,000 having won every game played, 
while the B team won the championship 
in its division, defeating the team of the 
Brooklyn Edison Co. by a narrow margin. 

A play-off game to determine the cham- 
pion of the league was arranged for 
September 21 at Bear Mountain. Charles 
Pfizer & Co. chartered a boat and sixteen 
hundred employees, their families and 
executives of the company went to Bear 
Mountain for the day. In the eighth inn- 
ing of the game between the A and B teams 
with the score tied at 1 to 1, it was neces- 
sary to call the game on account of rain. 
Charles Pfizer & Co. is champion of the 
league but whether the credit should be 
given to the A or the B team will never be 
known. 

F. W. Mead is sports manager for the 
company. The pitching of Charles Boss 
and Joseph Powers and the hitting of 
Albert Pepe, Bill Ludwin and Riccardo, 
Zeis and Messner were responsible for the 
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Two hundred and fifty people attended the Testimonial Dinner tendered Turner F. Currens, September 19 at the Hotel Pennsylvania, New ~ 
York. The dinner was sponsored by the Drug, Chemical, and Allied Trades Section of the New York Board of Trade, and Ralph E. Dorland, ™ 
chairman of the Section acted as toastmaster. Speakers were Dr. E. F. Kelly, secretary of the American Pharmaceutical Association; Dr. E. L, ” 
Newcomb, secretary of the National Wholesale Druggists’ Association; Charles L. Huisking, Walter Quinlan, of Pro-phy-lac-tic Brush Co,; 
Earl A. Means, of Bristol-Myers Co.; F. J. McDonough, of New York Quinine & Chemical Works; R. D. Keim, of E. R. Squibb & Sons; 


Fred Griffiths, of the National Association of Chain Drug Stores; Ray C. Schlotterer, secretary of the Federal Wholesale Druggists’ Association; ” 
and Frank L. McCartney, president of the Norwich Pharmacal Company. The dinner was tendered to Mr. Currens upon his retirement from ~ 
active service with the Norwich Pharmacal Company. 4 


A team’s success. Charles Haag, who 
pitched nine winning games for the B team 
was credited with the victory over the 
Brooklyn Edison Co. team. 

On the trip to and from Bear Mountain 
music was furnished by the Pfizer plant 
orchestra. A feature of the return trip was 
a jitterbug contest. 


Schofield-Donald to Newark 

Schofield-Donald Co., Inc. moved its 
executive offices and laboratory October 1 
to 88 Shipman st., Newark, N. J. The new 
telephone is Market 2-3191. As hereto- 
fore, the company will maintain ware- 
house facilities in New York City. 

Daniel H. Reheis, secretary of the com- 
pany, reports that the new location pro- 
vides adequate facilities for the manu- 
facture of chemical specialties which will 
be added to the company’s regular line of 
magnesia products, kaolin, talc and other 
products used in the pharmaceutical, cos- 
metic and allied industries. 


Associations 


Quinlan Addresses DCAT 

Walter Quinlan, Pro-phy-lac-tic Brush 
Co., Florence, Mass., was the speaker at 
the first Fall luncheon meeting of the 
Drug, Chemical and Allied Trades Section 
of the New York Board of Trade on 
September 19 at the Hotel McAlpin, New 
York. 

Mr. Quinlan’s subject was “Cooperation 
in Industry”’ and he pointed out the way 
that fair trade legislation and sounder 
competition have improved relations be- 
tween manufacturers and wholesalers dur- 
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ing the past ten years so that, in his 
opinion, the drug industry now has a 
better understanding of the importance of 
trade relations than any other industry. 


Root Represents Associates 

L. R. Root, Scovill Manufacturing Co., 
Chrysler Building, New York, has been 
appointed to represent the associate mem- 
bers of the Toilet Goods’ Association at 
meetings of the executive board of the 
association. 


Chemical Salesmen's Golf 


The Salesmen’s Association of the Amer- 
ican Chemical Industry held its final golf 
tournament of the season at Pomonok 
Country Club, Flushing, on September 17. 
Approximately 165 members and guests 
were on hand to make it the largest attend- 
ance on record. Paul A. Dunkel, Paul 
Dunkel & Co., won first prize; F. W. 
Green, National Aniline & Chemical Co., 
won second, and J. R. Eldridge, Virginia 
Smelting Co., third. Other winners were: 
W. F. George, Chemical Industries; Ira 
Vanderwater, R. W. Greeff & Co.; R. L. 
Hutchins, Commercial Solvents Corp.; 
J. J. Alverez, Grasselli Division, E. I. du 
Pont de Nemours & Co.; W. Berry; S. P. 
Cragen; C. F. Alexander, Seldner & 
Enequist; Bart Sheehan, Grasselli Divi- 
sion, du Pont; H. P. Weirman; J. J. 
Cudahy, R. & H. Division, du Pont; H. H. 
Finn, Standard Oil of New Jersey; H. 
Kranich, Kranich Soap Co.; F. McHugh, 
New York Quinine & Chemical Works; 
George Bode, R. & H. Division, du Pont; 
A. L. Weiner, Standard Naphthalene; A. J. 
Higgins, and R. G. Von Bermith. 
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BIMS Golf Winners 


Over seventy buyers, importers, man 
facturers and salesmen attended the 
BIMS golf tournament at Cherry Vall 
Golf Club, Garden City, L. I., on Septem- 
ber 10. Charles W. Darr, Harriet Hubbard 
Ayer, distributed prizes to the following 
winners: Harold Altschul, Ketchum & 
Co.; Augustus H. Bergmann, Oxzyn Sales 
Co.; Louis Mocq; John E. Gabrielsen, 
Allied Products; Frank A. Nicholson, 
Richardson-Taylor-Globe Corp.; Harry 
Leyser; John S. Baker, National Can Co.; 
Charles C. Bryan, Fritzsche Bros.; Frank 
Mahr, Blake Mfg. Co.; Walter Fretz, 
Dodge & Olcott Co.; Alexander D. Hender- 
son, Dr. Swett’s Root Beer Co.; Edward 
F. Neimeth, National Magnesia Co.; Bur- 
ton T. Bush, Bush Aromatics, Inc.; and 
S. E. Umensetter, Topics Publishing Co. 


Bode Heads Drug Bowlers 

George A. Bode, R. & H. Chemicals 
Division, E. I. du Pont de Nemours & Co 
was re-elected president of the Wholesale 7 
Drug Bowling Association of New York at ~ 
its annual meeting September 9. John F. 7 
Nubel, Jr., Church & Dwight Co., was re 
elected vice-president; Frank Zachmann, ~ 
E. R. Squibb & Sons, secretary-treasuref. ~ 
A tournament on September 30 opened the 
forty-eighth season of the association. : 


Detroit and Chicago Golfers 

The inter-city golf match between the 
Allied Drug & Cosmetic Association of 
Michigan and the golf auxiliary of the 
Chicago Drug & Chemical and Chicago 


Perfumery, Soap and Extract associations 
was played at the Olympia Fields County 
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DEEP-ROOTED QUALITY 


Like the sturdy roots of a giant oak, Baker Quality goes deep. 


The Baker Chemical Co. was founded — and achieved its first success — 
on quality. That was 35 years ago when Baker pioneered Analyzed 
C. P. Chemicals—boldly printing on the label the actual analysis (purity 
analyzed to the decimal). Baker was the first company and still is the 
only company in this country to take this quality step. 


Baker’s achievement of quality in Fine Chemicals, purity by the ton, has 
been equally interesting. Because of their unusually high standards of 
purity, their uniform quality, Baker’s Fine Chemicals are sought by hun- 
dreds of pharmaceutical manufacturers. 


You, too, may have a manufacturing problem where a quality Fine 
Chemical can enable you to offer more selling advantages. It may be a 
refinement of a U.S. P. Chemical. It may be a special chemical made 
especially for you to rigid specifications. Whatever it is—let Baker 
discuss your problem with you. Baker has had the privilege of helping 
many pharmaceutical manufacturers achieve their goal. 


Look at the list of tonnage Fine’ Chemicals on this page. These are 
only a few of the many Baker Fine Chemicals that have won us a host 
of friends from large pharmaceutical and drug houses. 


Wherever Fine Chemicals are used, the name, Baker, is known. 
So be sure to get samples of Baker’s, and compare. It is on 
this basis alone that we ask you for your business. 

Your inquiries and interest are invited. 


" ) _— 
AICAL CO., Phillipsburg, "New Jersey 
PHILADELPHIA... CHICAGO 


420 Lexington Avenue 220 South 16th Street ». 435 North Michigon Avenue 
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Ne You me Me 


IN MANUFACTURING 


__A SOAPLESS SHAMPOO 
__A Liquip DENTIFRICE 
__A BrusHLess SHAVING CREAM 


In short, a product where a non-toxic wetting and detergent 
agent of minimum by-odor or taste should be used? 


If so, investigate PRODUCT GL 4C a protein derivative 
fulfilling all of these requirements. 


Protect your source of supply by using the above product 
manufactured in the U. S. A. 


Requests for samples on your firm’s letterhead will be 
promptly answered. 


V 


AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick St., New York 9 S. Clinton St., Chicago 
907 Elliott St., W., Windsor, Ont. Transportation Bldg., Los Angeles, Cal. 
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Club September 13. Chicago was the 
winner and the series has now been 
evened with three victories for Chicago 
and three for Detroit. 

Arrangements were in charge of Joseph 
A. Gauer, Chicago manager for Fritzsche 
Brothers, Inc., and W. I. MacDonald of 
Harry Holland & Son, Detroit. 

The golf tournament was followed by a 
dinner attended by 85. Robert Hereford, 
Chicago manager of Kimble Glass Co., 
presided. Charles L. Drum, western dis- 
trict manager of Owens-Illinois Glass Co. 
and president of the Chicago Drug and 
Chemical Association and Harry L. Elwell, 
president of the Pennsylvania Oil Co., 
golf chairman for the Perfumers group 
responded to the speeches of the Detroit 
officers. 

Prizes were awarded as follows: Class 
A—Ist, Harry Larson; 2nd, David K. 
Olin; 3rd, Ray Vicary; 4th, James Leavitt; 
5th B. Walmsley; Class B—lIst, A. J. 
Ratz; 2nd, H. J. Edmon; 3rd, G. Snyder; 
4th, Walter Johnson; 5th, G. Carlysle; 
Class C—Ist, W. Elliott; 2nd, W. I. 
MacDonald; 3rd, Donald Melville; 4th, 
R. K. Snow; 5th, R. Stoddard; Class D— 
Ist W. Russell; 2nd, Joseph Wolff; 3rd, 
Walter Daniel; 4th A. S. Bedell; 5th, 
Robert Gugler; Guests—Ist, G. Comer- 
ford; 2nd, C. H. Taylor; 3rd, F. K. 
Thayer; 4th, G. Driscoll; 5th, Harold 
Cummings; 6th, H. Dunning; 7th, D. 
Sappenfield; 8th, O. A. Nelson; and 9th 
H. J. Hoole. 


N.A.R.D. Want Isopropyl Control 


At the forty-second annual meeting of 
the National Association of Retail Drug- 
gists held at the Hotel Pennsylvania, 
September 23 to 27, it was recommended 
that the sale of isopropyl alcohol rubbing 
compound, for which no labeling require- 
ments or sales restrictions exist, be con- 
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trolled through inclusion in the next issue 
of the National Formulary. 

It was also decided to ask the Food and 
Drug Administration to eliminate the 
names of diseases from warning notices re- 
quired in the labeling of drugs on the 
ground that they have a tendency to en- 
courage self-diagnosis. 

The convention went on record as favor- 
ing an amendment to Army and Navy 
regulations whereby pharmacists who 
qualify for the armed forces in the national 
defense program be given a commissioned 
rank in a separate unit of the Medical 
Corps, equal to that accorded to allied 
medical professions. 


Containers in U.S.P. and N.F. 


The Combined Pharmaceutical Contact 
Committee of the American Drug Manu- 
facturers’ Association and the American 
Pharmaceutical Manufacturers’ Associa- 
tion met September 26 and 27 at the 
Washington Hotel, Washington, D. C. 
Definitions of terms describing packaging 
and storage of drug products were dis- 
cussed. Tentative definitions were arrived 
at for such terms as “immediate con- 
tainer,” “‘closure,”’ “well closed container,” 
“tight container,’ ‘hermetic container,” 
“light protective container,” “avoid ex- 
cessive heat,’’ and “‘keep in a cold place.’ 

Final definitions will be arrived at at 
later meetings or through correspondence. 
The definitions will then be submitted to 
the U.S. P. and N. F. revision committees 
for possible inclusion in those volumes. 
They will also be recommended for use on 
non-official drugs. 

Under the new Food, Drug and Cos- 
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metic Act official drugs must be packed in 
a way to avoid deterioration and if the re- 
vision committees fail to establish stand- 
ards, the Food and Drug Administration 
will do so. Regulations for the packaging 
and labeling of non-official drugs in a way 
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to avoid deterioration will be established 
by the Food and Drug Administration. 
As the Food and Drug Administration has 
not established such standards as yet, it is 
quite likely that the definitions arrived at 
by the Combined Pharmaceutical Contact 
Committee will be given serious considera- 
tion. 


Trade-Marks 

The Toilet Goods’ Association has just 
published Supplement No. 1, “Trade- 
Marks for Perfumes, Toilet Preparations 
and Soaps.” Copies are available through 
the offices of the association, 30 Rocke- 
feller Plaza, New York, at $5.00 to non- 
members and $3.00 to members. The 
original volume plus the supplement can 
be purchased by non-members for $25 and 
by members for $10. 

The first edition of ‘““Trade-Marks for 
Perfumes, Toilet Preparations and Soaps” 
was published in 1936. This work afforded 
manufacturers a complete record of all the 
registered trade-marks and most of the 
unregistered ones in use. Since 1936, over 
3,000 new trade-marks have been regis- 
tered or first used in the field. The supple- 
ment just published, therefore, is intended 
to bring the first edition up to date. 


People 


Moore Retires from D. & O. 

William G. Moore, who joined Dodge & 
Olcott Co. in 1886 and spent the next 
fifty-four years of his life with that com- 
pany, the last twenty-one as manager of 
the Chicago office, has retired. 

On a recent visit to New York, he was 
honored by his many friends and asso- 
ciates at a dinner given by Frank Dodge, 
president of the company, at the Hotel 
Lafayette. Mr. Moore now plans to spend 















Build Your Cosmetic Formula 
With SAFETY BASE 


KREMOL 


the 10 point WHITE OIL 


A purer base that undergoes rigid, rou- 
tine checking on these quality essentials: 


viscosity 

specific gravity 

color 

odor 

taste 

moisture 

solid paraffines 

acid or alkali 

sulphur compounds 
carbonizable substances 


10 good reasons why manufacturers trust 
their creams and cosmetic preparations 
to this accepted White Oil—KREMOL. 


KREMOL Saybolt Viscosity* 70/80 
KREMOL No.50 Saybolt Viscosity* 50/60 
KREMOL No.90 Saybolt Viscosity* 80/90 
KREMOL No. 100 Saybolt Viscosity* 95/105 


*At 100° F. 


For complete information write DCI-10 


SHERWOOD PETROLEUM COMPANY, INC. 


Refiners of Medicinal and Technical White Mineral Oils; 
U.S. P. and Technical Petrolatums 


ENGLEWOOD NEW JERSEY 
Branches Throughout the Nation 


Refinery, Warren, Pa. 
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No one soap can suit the needs of the many formulas 
used by dentifrice and cosmetic manufacturers. That is 
why POWCO BRAND Neutral Soaps cover a wide 
range of titres, etc., to meet the requirements of 
your special formula. This POWCO versatility insures 
your receiving a soap that will meet the physical and 
chemical characteristics of your particular needs. Let 
us send you samples of POWCO Soaps in either 
powdered, flake or chip form. This will give you the 
best means of comparing POWCO BRAND Neutral 
Soaps with other soaps on the market. 

POWDERED NEUTRAL SOAPS 


TESTED PERSIAN QUINCE SEED 
CONCENTRATED SHAVING CREAM BASE 


ee 


JOHN POWELL & Co. 
114 East 32nd Street, 
New York City. 
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nine months of the year at his home in 
Bradenton, Fla. 

Starting with Dodge & Olcott in New 
York City, Mr. Moore later covered upper 
New York State and Eastern Canada be- 
fore becoming manager of the Chicago 
office. For many years he was second vice- 
president of the company and was one of 
the few members of the organization who 
had worked under Richard J. Dodge, the 
grandfather of the present president. 

F. S. Topper, who has worked with Mr. 
Moore for several years, becomes the new 
manager of the Chicago office. 


Fairhurst Loses Appendix 

William S. Fairhurst, Tombarel Prod- 
ucts Corp., New York, was operated on 
for appendicitis at the Orange Memorial 
Hospital, September 24. According to the 
last reports Mr. Fairhurst is making good 
progress. 


Karl Voss Hunts Moose 

Karl Voss spent ten days ’way up in 
Canada on a moose hunt. Karl reports 
good fishing but so far is very non-com- 
mittal on that moose. 


Conklin a Delegate 

Walter Conklin of Helfrich Laboratories 
was a delegate to the New York State Re- 
publican Convention from the fifth as- 
sembly district of Yonkers. 


Stephen M. Murphy Marries 

Stephen M. Murphy of the sales staff of 
National Can Corp. and son of Edward D. 
Murphy, vice-president of that organiza- 
tion, was married August 29 to Thelma 
Elizabeth Corwin of Brooklyn, N. Y. 


G. W. Ferguson Marries 


George W. Ferguson, of the solvent 
sales division of the New York office of 
Dow Chemical Co., was married October 5 
to Jessie Uppercu. The couple will make 
their home in Pearl River, N. Y. 


Lloyd Fischbeck Marries 

Charles Lloyd Fischbeck, son of Charles 
Fischbeck, long known in the trade, was 
married to Edith Caroline Southgate at 
the First Presbyterian Church, East 
Orange, N. J. on October 10. 

Lloyd Fischbeck is employed by P. R. 
Dreyer, Inc., the company with which his 
father is associated. 


Dilworth Wins Lightfoot Trophy 

Jack Dilworth’s score for 36 holes of golf 
at the get-together held at Pine Valley, 
Pa., October 1 and 2, won for him the 
Lightfoot Silver Trophy. Mr. Dilworth is 
with Anchor Hocking Glass Corp. 
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Financial 


Merck Six Months Report 

Merck & Co. which has been issuing 
financial statements on an annual basis 
has issued a report for the first six months 
of 1940 in response to requests that re- 
ports be made at more frequent intervals. 

According to this preliminary report, the 
income of the company, exclusive of its 
Canadian subsidiary, for the first six 
months of 1940, is approximately $2,200,- 
000. The Federal income taxes thereon, 
under the statutes now in force, would be 
approximately $470,000. 

It should be born: in mind that this re- 
port has been issued without an audit by 
Independent auditors; with a factory in- 
ventory and without appropriation to the 
special reserve for contingencies. 


Dow Chemical Dividends 

At a meeting of the board of directors of 
Dow Chemical Co., Midland, Mich., on 
September 24, dividends were declared as 
follows: on preferred stock 114 per cent.; 
on common stock without par value, 75 
cents per share. 


National Oil on Exchange 

The common stock of the National Oil 
Products Co., Harrison, N. J., is now 
listed on the New York Stock Exchange. 
The stock has been listed on the Curb Ex- 
change since June 24, 1936. The company 
declared a dividend of 35 cents a share, 
payable September 26 to stockholders of 
record September 16. 


Crown Cork Calls Bonds 

Crown Cork & Seal Co., Baltimore, 
called for payment October 1, at 100 and 
interest $360,000 of its ten-year 414 per 
cent. debentures due July 1, 1948. 


Obituaries 


Bernard H. Berning 

Bernard H. Berning, for the past seven 
years associated with the Drug Products 
Co., Long Island City, died at Great Bar- 
rington, Mass., September 21. He was 
forty-nine years old. 


Oscar L. Biebinger 

Oscar L. Biebinger, president of Mal- 
linckrodt Chemical Works, St. Louis, died 
in that city September 17. He was eighty 
years old. 

Mr. Biebinger was born in St. Louis and 
educated in the public schools of that city. 
He was first employed by a wholesale 
wood and willow ware company and then 
entered the employ of the Fourth Na- 
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tional Bank of St. Louis of which his father 
was president. In 1884 he went to Texas 
where he engaged in banking and com- 
mercial pursuits. He returned to St. Louis 
and joined the Mallinckrodt Chemical 
Works in 1888. He became secretary of 
the company and a member of the board of 
directors in 1893. He was elected presi- 
dent of the company in March 1925. 


V. P. McManus 

Venerando Paul McManus, of H. W. 
Henning & Son, New York, and president 
of the American Drug Import Agents’ 
Association, died at his home in Brooklyn, 
September 23, after a week’s illness. 

Mr. McManus had been associated with 
the drug and chemical industry for forty- 
nine years, having started with McKesson 
& Robbins. He always took an active 
part in trade association work and was 
elected president of the American Drug 
Import Agents’ Association two years ago. 

He is survived by two sons, the Rev. 
E. G. McManus, S. J., and V. Paul, Jr.; 
a daughter, Mrs. Katherine Bruni; two 
brothers, Edward J. and George J.; and 
two sisters, Mrs. Mary Angela Hall and 
Mrs. Francis A. Young. 


Orient Pinckney 

Orient Pinckney, president and chair- 
man of the board of Himrod Co., Jersey 
City, died at his home, the old Outpost 
Farm, Hopewell Junction, N. Y., Sep- 
tember 21. He was sixty-seven years old. 

Mr. Pinckney went to sea as a young 
man. In 1903 he became secretary of the 
Himrod Co. and in 1910, president. He 
resigned during the World War to serve in 
the United States Navy as an ensign, re- 
turning to the company after the war. 


Adolph Stahl 

Adolph Stahl, one of the founders and 
at one time vice-president of Manhattan 
Drug Co., Brooklyn, died in Miami, Fla., 
September 13. He was _ seventy-nine 
years old and had been living in Miami 
since his retirement from active business 
fifteen years ago. 
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PLYMOUTH CRYSTAL “E” WHITE OIL 


This oil is specially refined for the cosmetic industry. It is absolutely water-white, odor- 
less and tasteless, free of fluorescence and is of U. S. P. Acid Test. It is as pure as a 
Mineral Oil can be made. It has been the standard of some of the oldest cream manu- 
facturers in this country since they started business. It is a very light oil and will produce 
the soft, light, fluffy creams so much in demand today. 


We also offer other mineral oils of heavier body if desired. 


PLYMOUTH PETROLATUMS U.S.P. 


All our Petrolatums are refined from Pennsylvania Crude and are straight filtered Petrola- 
tums not acid treated. They are long fiber and all are U. S. P. grades. We have both 
soft low melting point consistencies and pharmaceutical grades and also the regular 
grades for the drug and cosmetic industry. All grades are offered from Snow White to 


Amber. 
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A complete line of Cosmetic Raw Materials 


Are you having 1, 
any trouble with your ! 








Over 35 years ago, the first Neutral Powdered White Soap was intro- 
duced to the ac oe srg of eee 4 ——— by 
the House of Hopkins. Though perfected through the years b 
various technical Pies CHECK YOUR PRESENT SOAP 
Hopkins’ Rajah Brand Neutral Pow- FOR THESE QUALITIES 
. : dered White Soap is today made 
Earth ha under the same original process. For Pure whiteness 
Conribues ie completely 7 able ng 

for perfect performance, standardize Profuse, lasting lather 
ALHOPANSE. “a on Hopkins’ Rajah Brand Powdered ' 
‘ Neutral White Soap. You will Good meshing qualities 
greatly appreciate its extreme 
snow-whiteness, thoroughly neutral Freedom from free alkali 
taste, its complete freedom from 
free alkali, low moisture content, Uniformity 
and its very low residue of alcohol, 
water and sodium carbonate. Hop- Resistance to varying tem- 

kins’ Neutral Powdered White Soap perature 
will not turn rancid or harden on 
the shelf. Try it yourself. Fine appearance of finished 

product 





" Send for a Free Sample to use in a trial batch—also prices. 








J.L.HOPKINS & COMPANY 220 Broadway new YoRK 
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Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 


Perfumes and Spices Including an Account of 
Soaps and Cosmetics, by A. Hyatt Verrill, 304 pp., 
Illus., L. C. Page & Co., Boston, Cloth, $3.00. 

This is the story of the history, source, preparation, 
and use of the spices, perfumes, soaps, and cosmetics 


which are in everyday use. It is of general reader 
interest, telling, as it does, the little known facts about 
these products. Naturally this book takes on a sem- 
blance of romance. It would be impossible to write on 
this subject without becoming romantic in telling the 
story. Cassia, cinnamon, sandalwood, musk, civet, 
ambergris and frankincense. These names are in them- 
selves as exciting as the places they come from—China, 
Ceylon, India, Tibet, Ethiopia. Spices and perfumes 
and soaps—articles of daily usage, but as their story is 
here told they are no longer matter-of-fact articles to be 
found in our shops and stores, but have become prod- 
ucts of all the far-away countries our imagination has 
so often dwelt upon. 


Legal Medicine And Toxicology, by Thomas A. 
Gonzales, M.D., Morgan Vance, M.D., and Milton 
Helpern, M.D., 754 pp., Illus., D. Appleton-Century 
Co., New York, Cloth, $10. 

The aim of the authors has been to prepare a book 
which would be sufficiently complete to use as a satis- 
factory source of reference but brief enough to serve as 
an introduction to medicolegal science. The method of 
presentation employed is the usual one of dividing the 
subject matter into legal medicine and toxicology. The 
section on legal medicine is concerned with the principal 
pathologic conditions encountered in cases of forensic 
importance, special technical processes used in investi- 
gation, and medical jurisprudence or that part of the 
law which deals with the practice of the physician. The 
subjects which are considered a part of medical juris- 


prudence, such as the corpus delicti, the responsibility , 


of the physician to the government, malpractice, insan- 
ity, and insurance are discussed as problems which may 
arise in the professional life of a physician, and the prin- 
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INDUSTRY at regular publisher’s price. 
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cipal complications attending each are indicated. 
Toxicology, the study of poisons, is one of the sub- 
divisions of legal medicine, but as it is a highly special- 
ized subject it is considered in a separate section. The 
text has been written from the point of view of the 
physician and the pathologist, and describes the 
method of administration, the clinical symptoms, the 
pathologic lesions, the treatment and the way in which 
to preserve material for toxicologic examination in cases 
of poisoning. A scheme of classification has been 
adopted which arranges the different toxic substances in 
logical sequence as they would be catalogued by a 
pathologist who encountered their effects at autopsy. 


Organic Reagents Used in Quantitative Inorganic 
Analysis, by Wilhelm Prodinger, Ph.D., 203 pp., 
Nordeman Publishing Co., Inc., New York, Cloth, 
$5.00. 

Because organic reagents have proven of such utility, 
numerous publications have appeared in the technical 
literature concerning their use. This monograph is a 
fine attempt to correlate this widely scattered material 
into a concise, usuable form. This book has a particular 
appeal because it is filled with valuable procedures and 
ideas that offer a great deal of opportunity for develop- 
ment both by the practical analyst and the research 
chemist. It is hoped that the availability of this book 
in English will stimulate and nurture this new move- 
ment in analytical chemistry. The book is divided into 
two main parts with the following classifications: Gen- 
eral Part—A. Introduction, B. Reagents Which Form 
Normal Salts, C. Reagents Which Form Complex 
Salts, D. Reagents Which React With The Formation 
Of Insoluble, Metallic Absorption Compounds: Special 
Part—A. Practically Insoluble Normal Salts of Organic 
Acids As Determination Forms, B. Inner Complex 
Salts As Determination Forms, C. Penetration Com- 
pounds As Determination Forms, D. Metal Adsorp- 
tion Compounds As Precipitants, E. Guanidine Car- 
bonate. 
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The new 1Y4U-41 edition ot th: 
DRUG AND COSMETIC REVIEW | 


A LARGER BOOK, BETTER ARRANGED. 
WITH VALUABLE NEW DEPARTMENTS 


Over 4,500 copies of the last edition wer 
distributed to buyers, chemists, perfumers, 
plant managers in the United States and 
to drug and cosmetic manufacturers in over 
32 foreign countries. 


Here are some of the features in this new 
edition which will make it a must for ready 
reference in your office— 


Directory in three separate, but consecutive 

l sections, on different color paper for quick 
reference for: Packages, Equipment, Chemicals 
and Raw Materials. 


The cream of formulas, manufacturing methods, 
practical articles, assembled from the last two 
years of Drug and Cosmetic Industry and other 
literature. 


Statistics—10 year range in prices on over 1,000 
materials, imports, etc. 


Laws affecting this industry, enforcement 
officials, and members of associations in the 
trade. 


The most complete reference of sources of sup- 
ply for this trade ever published. Full story, 
many in catalog form, of where to buy and who 
to buy from. : 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 
ORDER AT ONCE! 


Please send me at once “Drug and Cosmetic Review” for which I enclose 


thee dellees. Drug and Cosmetic Review 
SETI iat apt 75 2h a0 NSO a et a RE 1940-41 Fdition 
NOIRE EN NG OR ELS Sy PT ORION TOLD TSE AE ATEN OO OTERO SSB -00 


Postpaid 


Company. pee Re CaaS ear Beautifully Bound 


If after 24 hours examination I wish to return “Drug and Cosmetic Review” 530 Pases 
it is understood that my money ($3.00) will be refunded at once, on pub- 3 
lisher’s receipt of the book. 











The Federal Financial System, by Daniel T. Selke, 
606 pp., The Brookings Institution, Washington, 


Cloth, $3.50. 
This is a comprehensive discussion of budget-making, 


revenue administration, treasury management, and 
accounting with particular reference to four basic prob- 
lems now facing the federal government: How to im- 
plement Congress for intelligent action on the budget— 
How to eliminate politics from revenue administration 
—How the treasury system can be simplified and im- 
proved—and How control of the purse can be effectively 
maintained. Many students today believe the existing 
distribution of financial authority and responsibility to 
be defective and in conflict with the principles of 
democratic government asset forth in the federal con- 
stitution. The purposes of this book are (1) to examine 
closely the nature of these principles as they relate to 
financial organization and the conduct of financial 
operations, (2) to define the essential elements of a 
financial system adapted to our form of government, 
(3) to bring sharply into focus the issues presented by 
current problems of financial legislation and adminis- 
tration, and (4) to offer practical suggestions for resolv- 


ing these issues. 


The Chemical Composition of Foods, by R. A. 
McCance & E. M. Widdowson, 150 pp., Chemical 
Publishing Co., Inc., New York, Cloth, $2.50. 

The nutritional and dietetic treatment of disease, as 
well as research into problems of human nutrition, de- 
mand an exact knowledge of the chemical composition 
of food. A system of analysis has been evolved by 
which all the important organic and mineral constit- 
uents of foods have been determined with the exception 
of the vitamins. The foods have been analyzed, not 
only in the raw state, but also as prepared for the table, 
and studies have been made of the losses made by cook- 
ing. The investigators have also examined the question 
whether all the constituents of a food are really avail- 
able for the body’s use; whether they are decomposed 
in the alimentary canal or fail to be absorbed. This 
book should therefore contain all the quantitative data 
likely to be required for practical work involving de- 
tailed knowledge of the chemical composition of foods. 


Health In Handcuffs, by John A. Kingsbury, 210 pp., 
Modern Age Books, New York, Paper Cover, 75c. 
John A. Kingsbury has long been a prominent figure 

in the field of public health. In the present volume he 

treats fundamental issues in the field of health, dis- 


cusses the very controversial socialized and group’ 


medicine proposals, shows us what medical science can 


do for modern Americans if it is allowed to operate 
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freely for the benefit of all, describes the program em- 
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bodied by the Wagner Health Bill, and in general gives 
a complete picture of the nation’s ills and health assets. 


An Introduction To Materia Medica and Pharma- 
cology, Second Edition, by H. A. McGuigan, 
Ph.D., M.D., R. A. McGuigan, M.D., C.M., and 
Elsie E. Krug, 871 pp., Illus., C. V. Mosby Co., St. 
Louis, Cloth, $3.50. 

Dr. Hugh A. McGuigan, the senior author of this 
book, is now and has been Professor of Materia Medica, 
Pharmacology, and Therapeutics at the University of 
Illinois School of Medicine. This position automati- 


cally indicates that Dr. McGuigan has had a wide back- 
ground of experience with all phases of drugs and in the 
teaching of students. The action of drugs can be under- 
stood only when approached from the animal ex- 
perimentation standpoint. The author has continued 
to use this approach in the current edition. Every 
effort has been made to keep this method as simple and 
logical as possible. Contents: History of Materia 
Medica; Pharmacy; Animals and Animal Products; 
Doses and Their Preparation—Posology; Arithmetic 
Review; Weights and Measures; The Administration of 
Medicines; Common Poisons and Antidotes; The More 
Important Chemistry of Drugs; Inorganic Acids; Alka- 
lies; Metals; The Aromatic or Benzene Series; Common 
Active Principles of Plant Drugs; Solutions; Thera- 
peutic Action of Drugs; The Site of Action of Drugs; 
Pharmacology of the Skin; Antiseptics and Disinfect- 
ants; Astringents; Pharmacology of the Eye; Pharma- 
cology of the Digestive Tract; Drugs Which Act on the 
Central Nervous System; Drugs Which Act on the 
Peripheral Nerve Endings; Pharmacology of the Mus- 
cular System; Pharmacology of the Heart and Circula- 
tion; Pharmacology of Respiration; Pharmacology of 
the Kidneys; Pharmacology of the Liver; Pharmacology 
of the Uterus; Drugs Affecting Metabolism and Nutri- 
tion; Serums and Faccines; Drug Legislation. Some 39 
text illustrations and 38 color plates help materially. 
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As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 
regular publisher’s price. 


DRUG AND COSMETIC INDUSTRY 
101 W. 31st Street New York, N. Y. 























60,000,000,000 Packages 
tell the story 


Over Sixty Billion packages are wrapped by our 
machines every year. This takes in approximately 
80% of all the machine-wrapped goods produced in 
this country, plus many leading products manufac- 
tured abroad. 

The figure 60,000,000,000 carries more weight 
than words—implies a long and varied experience in 
many fields of packaging. Taking advantage of this 
experience, prominent manufacturers from all over 
the country do not hesitate to come to us regularly 


for help in developing a new packaging idea—for in- | _aqQNigs 14 / : ai 
formation on new ways of saving—for advice on : an hi th 
anything to do with the packaging of any kind of g" ps do 

product. \ 
/ . or 
We want you to feel free to call on us at any ; sod SF, fe 
time. Without obligation, we will be glad to give C0 
you all the help we can. mg Oe Nin, & “@ m 
“3 : ia er 
Consult our nearest office. | wit la 
PACKAGE MACHINERY COMPANY E " ; BoP ZY ni 
Springfield, Massachusetts di 
NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO / ce 
Mexico, D. F: Agencia Comercial Anahuac, Apartado 2303 ; > ” 11 IK. ad « 

Buenos Aires, Argentina: David H. Orton, Maipu 231 2 { gee | 
Peterborough, England: Baker Perkins, Ltd. ; ~ : q 
Melbourne, Australia: Baker Perkins, Pty., Ltd. ; SS \ ao k 
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TABLET COATING 


Tablet and pill coating is one of the ancient arts of 
the trade about which little scientific work has been 
done, the procedure being about as follows: 

The first step is to seal or glaze the uncoated tablets 
or pills with a moisture resisting material such as con- 
fectioners’ glaze (shellac). This shellac should be of a 
concentration which will inhibit the penetration of 
moisture into the center for a period of time only long 
enough to permit adequate drying of the successive 
layers of coating material. If the shellac coating is too 
heavy, the tablet will not dissolve quickly enough and 
may even pass through the intestional tract without 
dissolving at all. On the other hand, if the tablet 
centers are not primed beforehand, water will be ab- 
sorbed from the priming syrup and the coating subse- 
quently will crack. Some firms apply only one coat of a 
low percentage shellac; some apply two coats. Again 
some firms allow the glazed coat to dry for twenty-four 
hours before adding the priming syrup. Others dry the 
glazed coat for a short time so that it will be tacky at 
the time the priming syrup is applied. 

Next the priming syrup which is simple syrup with 
gelatin is added while the pan is rotating. When the 
priming solution has been thoroughly distributed, dry 
powder base is added, this being chalk or a mixture of 
chalk and sugar or cocoa powder. It can be any suitable 
inert material. This is allowed to dry for fifteen or 
twenty minutes and then more priming solution is 
added. The process of alternately priming and adding 
dry powder is continued until the tablet has been built 


up to within one grain of the proper weight. The © 


coated centers are then finished off or glazed with 
straight syrup and allowed to dry thoroughly. This 
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glazing is added in small quantities in ten or fifteen 
applications and is for the purpose of avoiding a pebbly 
surface. If the tablets are to be colored, the color is 
dispersed in some syrup and applied in small quantities 
in order to insure a perfectly uniform color. 

Our experience indicates that air maintained at a 
relative humidity of 35% at a temperature of 120° F. is 
most suitable. There are on this point, however, differ- 
ences of opinion among coaters. In one plant the pans 
were furnished with hot and cold air and the coater 
mixed the air at various stages of the operation. At 
intervals he used cold air and sometimes hot air. His 
method of determining when the air was of the proper 
temperature was to stick an elbow into the air stream! 
When we supplied dehumidified air at constant tempera- 
ture, this particular pan man had a hell of a time making 
coatings that would not crack. He had been so long 
accustomed to operating by guess and by God that 
when constant conditions were provided, he almost had 
a nervous breakdown before he finally succeeded in 
turning out perfect work. 

In another instance we found that the air exhausted 
from an adjacent battery of granulation dryers was used 
for the coating pans. This meant that the humidity and 
temperature of the air coming to the coating pans 
fluctuated according to the number of dryers in opera- 
tion and the character of the material contained in 
them. That the coaters in both instances succeeded in 
turning out perfect work gives substance to the theory 
that coating tablets is an art. 

In other words, a manual art may be defined as the 
result of a period of experience long enough to have en- 
countered all possible variables in the pursuit of a cer- 
tain activity and to have learned how to reconcile all 
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these’variables to produce a uniform result. I can think 
of some other fields of endeavor in which the same 
theory might be applied with equal force, but I don’t 
want to take your mind off your work. 


LEVAL FILTERS 

I would like to call your attention to the LeVal stone 
filters made by LeVal Filter Co., 1319 S. Michigan Ave., 
Chicago. The mention of stone filters will make some of 
you snort because you will recall experiences which you 
have had in attempting to get a satisfactory rate of 
flow out of old-fashioned stone filters. I say old- 
fashioned advisedly because the LeVal filters are quite 
different from old type stone filters although have an 
extremely limited filter area. In fact, I have witnessed 
flow rates from a LeVal filter which had only a couple of 
square feet of filter area equal to that of other filters 
having ten times as much area. 

The LeVal filter consists of a tank, a pump, and a 
porous filter stone suspended within the tank. The 
liquid is pumped into the tank and passes through the 
stone to a centrally located outlet. In operating the 
unit, it is necessary to use an adequate quantity of filter 
aid such as Celite or some similar material. In operating 
this type of filter, as in operating every other type, it is 
desirable to use a substantial quantity of the filter aid. 
Depending upon the sliminess of the precipitate to be 
removed, the amount of filter aid should run up to five 
or six pounds per hundred gallons. 

The portably mounted units are completely equipped 
including a precoating tank with which the stone may 
be coated. The liquid contained in the filter tank at the 
completion of the run may be recovered in one of two 
ways. It may be forced through the stone by means of 
compressed air or it may be discharged into a small 
finishing up unit with which all types of LeVal filters 
may be equipped. The stone itself may be back-washed 
with water or other appropriate solvent by introducing 
the washing liquid into the outlet and back-washing 
into the filter tank. These little units are very compact. 
They may be set up in a few minutes and cleaned with 
equal facility. 


AIR CLEANER 

Improvements made in the Model EZ two-tube air 
cleaner, introduced to the bottling and packaging trade 
a few months ago, have been announced by the U. S. 
Bottlers Machine Co., 4009 Rockwell St., Chicago. 
The cleaner is recommended for the removal of carton 
lint, dust, etc., from new containers received in shipping 
cartons. Improvements made in the cleaner are in the 
motor mounting and the compressor which furnish the 
air supply necessary for the removal of the foreign 
materials. 

One of the major improvements in the cleaner is the 
installation of a 100 per cent. oil free compressor. This 
new compressor, like the one previously used, is a V- 
twin of the diaphragm type. It insures clean oil-free air 
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because it has no oil pumping pistons, cylinder walls, or 
other oily surfaces with which the air comes in contact. 
The new compressor crankshaft is equipped with pre- 
cision ball bearings which have been grease-packed and 
sealed at the factory. This construction replaces the old 
sleeve type bearings running in a bath of oil in the 
crankcase of the compressor. The mounting of the 
motor and compressor on a common base and the sus- 
pending of them from the sides of the cleaner by means 
of springs have eliminated all of the compressor vibra- 
tion and belt noises formerly transmitted to the cleaner 
base. 

An automatic belt tightening device has been incor- 
porated in the new unit to keep a constant belt tension 
on the compressor drive. On the older models, the slack 
in the belt was taken up by loosening the motor and 
moving it farther away from the compressor. The new 
method of taking up slack is accomplished by mounting 
the motor on a pivoted base. The base is attached to 
the main compressor base and the action of a tension 
spring keeps the belt tension constant at all times. The 
spring tension against the pivoted base of the motor 
holds the motor back on the pivot, thus increasing the 
distance between the belt pulley and the motor pulley, 


and keeps the belt taut. 


SHORT INTERVAL TIMER 

Photoswitch Electronic Timer, type T15, is a uni- 
versal interval timer extremely accurate over ranges 
from 1/20.of a second to two minutes made by Photo- 
switch Inc., 21 Chestnut St., Cambridge, Mass. Con- 
trol is accomplished through a specially designed snap- 
action relay of 1,000 watts capacity, which results in an 
accuracy hitherto unapproached in simple and rugged 


timers. 


The equipment is flexible with reference to actuating 
control, permitting both momentary push button and 
sustaining contacts control. It is universal for six timing 
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NEW ELECTRIC DRIVE STAND 
ELIMINATES DIRT AND NOISE 


1. In Sugar Coating Pills and Tablets. 
2. In Polishing Pills and Tablets. 


Enclosed Master Back geared motor plus direct 
drive mechanism eliminate all belting and counter- 
shafts ... providing absolute cleanliness and quiet 


operation using copper and galvanized iron pans. 


You get greater sta- 
bility from stand’s ex- 
tra-wide base. Pans are 
set at standard angles 
though, for easy coat- 


ing and polishing. 
> No. 4 Stand With Copper Pan 
Pan equipment is iden- 


tical in value with nationally-famous Colton Copper 
Sugar Coating and Galvanized Iron Polishing Pans. Metal 
thickness is efficiently 
distributed. Shape is ideal 
for perfect coating results. 


Galvanized Iron Pan 
as well as Copper Pans are 
available in all sizes to 
meet your capacity re- 
quirements. Interchange- 
able on new stand. Get 
complete facts on this 
amazingly-advanced ap- 


paratus. Write today. Galvanized Iron Pan 


ARTHUR COLTON CO. 


2620 East Jefferson Ave., Detroit, Michigan 


Headquarters for a complete line of 
Pharmaceutical Machinery. Established 1884 
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ROSS 6x14 THREE-ROLL MILL 


NEW MODEL - MOTOR DRIVEN 


CONVENIENCE QUIETNESS 


Apron adjust- V - Belt 
ment permits . drive. 
quick release 
of apron ten- 
sion and reset- 
ting to insure 
same tension 
under all con- 
ditions. 


APPEARANCE 


Improved frame. 
Better than ever for fine color dispersion of lipstick bases; 
for milling shaving creams and tooth pastes; for grinding 
small batches of deodorant compounds and ointment bases. 


Send for Catalog No. 10A 


CHARLES ROSS & SON COMPANY 





— NOW! Fill Rontetners | To A. 


New Filling Machine CUTS COSTS! SPEEDS PRODUCTION! 


Underfilled containers... hand finishing...overflow...smearing of 
jars, labels, belts and capping machines . ..you face all these prob- 
lems UNLESS your Fillers eens compensate for 
unavoidable variations in jar capaci 
The new FMC per ale 8 a Filler 
fills containers to a uniform level, at speeds up 
to 100 or more 1 ounce jars per ‘minute! 
Eliminate the waste of over-filling—the cus- 
tomer dissatisfaction resulting from underfill- 
ing! Tell us the product and size of container 
and we'll send detailed information. 
FOOD MACHINERY CORPORATION 
(Sprague-Sells Division) HOOPESTON, ILLINOIS 

















HORM 
BOTTLE FILLER 


Now—the new Model J. Portable Vacuum Bottle 

Filler. Fast, even filling, non-dripping, all size 

bottles. Extra Value, Extra Profits, Extra Low Price. 
Arrange for Trial today. 

F. RR. HORMANN & CO. INC. 


18 Bergen Street @ Brooklyn, N. Y. 
EQUIPMENT ENGINEERS 


TANKS MIXERS FILLERS 


FILTERS 
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AsBE-LENART MIXER 
Does the Job of 
DISPERSING 
GRINDING 
MIXING 
EMULSIFYING 


Better—Faster 
in One Machine 
at One Time 


Drug and cosmetic plants all over the Americas 
use this unusual mixer because its unique, patent- 
ed processing mechanism produces lotions, oils, 
creams, fats, ointments and pastes of better qual- 
ity in less time and cost, all in one unit, instead 
of in separate milling and premixing equipment. 

Abbe-Lenart Mixers may be built of any metal; 
capacities from 14 to 330 gallons; operated under 
vacuum or pressure, heat or cold. They are quiet, 
fast, easy to clean and sterilize. 


Write for Bulletin No. 48 





SIFT & BLEND 
3 to 5 Times 
as Fast 


For sifting powders from 6 to 300 
mesh you can get a more uniform 
product, a minimum of “tailings”, 
better dispersion of blending colors 
in 40 to 80% less time with 


ABBE 


TURBINE SIFTER 


than with other types of sifting equipment. It operates 
faster, takes less power and space, eliminates shaking 
vibration or brushes. The quality of powder is better; 
there is no clogging of screen or balling up. Screens 
are easy to clean or change. Operation is quiet and 
dustproof. 


Capacities from 30 to 5000 lbs. per hour. 
Write for Bulletin No. 41A 


ABBE ENGINEERING Co. 


56 CHURCH STREET 


NEW YORK, N. Y. 








Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER" 





e Durable 


¢ Moderately 
priced 


e Simple to operate 
e Convenient sizes 


e Eliminates e Light construction 


spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 

















ARE YOU FILLING YOUR 
BOTTLES EFFICIENTLY? 














The ERTEL Portable Vacuum Bottle Filler fills at 
the rate of 3 gallons per minute. It fills any type 
bottle, is air cooled, self oiling and does not drip. 


Write for an illustrated booklet on the well known 
Ertel American Made Liquid Handling Equipment. 


ERTEL ENGINEERING CORP. 
EXECUTIVE OFFICES AND FACTORY AT 
42 MILL STREET, KINGSTON, N. Y. 
SALES OFFICE AND SHOWROOM 
40 WEST 48th STREET, NEW YORK, N. Y. 
@ MANUFACTURERS OF LIQUID HANDLING EQUIPMENT @ 
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NEATLY FILLED BOTTLES 
ALL DAY... . EVERY DAY 





On the job early and late— a A VA 
day after day—year in—year AUTOMATIC ROTARY 


out— with huge production VAC ‘| T M F CL E p o 
done quickly, accurately, at 


bedrock cost. 











Use the Karl Kiefer Automatic 

Rotary Vacuum Filler for any 

light, heavy, foamy or syrupy products. WE BUILD completely automatic... 
You'll get the maximum results you have semi-automatic ... hand-fed equipment 
a right to expect because of the one half to clean, fill, close and convey bottles, 
century of experience and development jars and collapsible tubes. 


back of this remarkable machine. FILTERS . PUMPS . PERCOLATORS. 


THE KARL KIEFER MACHINE co. 


NEW YORK SAN FRANCISCO 


acta CINCINNATI, U.S.A. SEATTLE 


CHICAGO 
LONDON, ENGLAND 
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ranges represented by timing valves snapped into a 
readily accessible clip. This timer has been designed 
with an accuracy permitting complete interchange- 
ability of equipment. Thus, machine process calibra- 
tions for one timer apply to all timers. The unit has 
been designed throughout for an unlimited life which is 
guaranteed to match that of any machine to which it is 


applied. 


POSITIVE PUMP 

The Bump Pump Co., La Crosse, Wis., have a pump 
which is positive in action and is especially adaptable 
to the manufacture of proprietary medicines and ¢os- 
metics. A slow speed unit, it will handle thin or viscous 


liquids under pressures and vacuum. It is made in 
variable or set capacity models, in sizes up to 100 
G. P. M. It is quickly and easily cleaned and econom- 
ical in operation. 


LIQUID LEVEL METERS 

A new eight page bulletin covering six different styles 
of mechanical and electric operated liquid level meters 
has just been published by Cochrane Corp., Phila- 
delphia. Four electric operated types particularly de- 
signed for remote service, including float, differential 
pressure, and bourdon spiral systems, are included in 
the bulletin. The potentiometer type meter described 
on page three is a new design. The Selsyn circuit pre- 
viously used in this electrically operated float type 
liquid level meter has been discontinued. This potentio- 
meter circuit is the same as used with the Cochrane 
remote flow indicators. 

Application drawings and technical data are con- 
veniently arranged in sections devoted to each of the 
various available instruments. A Cochrane liquid level 
meter serves to provide records that supplement those 
of fluid flow, pressures, temperatures, etc., thus enabling 
the user to obtain the complete facts with regard to 
operating conditions and performances of main equip- 
ment and processes. 


LABORATORY EQUIPMENT 

Precision Scientific Co., 1750 N. Springfield Ave., 
Chicago, announces publication of Bulletin 315 con- 
taining detailed specifications and performance data on 
a wide range of thermostatically controlled, electrically 
heated constant temperature laboratory equipment. 
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Comprehensive information is included on cabinets 
utilizing gravity and mechanical convection heat trans- 
fer, in several distinct types, suitable for research, 
routine testing, or processing, in connection with a wide 
range of materials used in the mechanical and process 
industries. Applications discussed are: Accelerated 
aging of materials; dehydrations to determine moisture 
content; disintegration tests. 


LIGHTING WAFFLES 

Corning Glass Works, Charleroi, Penn., have de- 
veloped something new for use in connection with 
fluorescent lighting. This consists of what are known 
as glass waffles which can be fitted into the standard 
fluorescent lighting fixtures. The glass waffles are a 
special form of glass having an embossed design which 
will provide either a maximum diffusion of light or a 
concentrated downward light, depending upon the re- 
quirements of a particular situation. Thus for built-in 
lighting where it is desirable to have the bottom of the 
fixture flush with the ceiling, these waffles afford a 
means of securing the maximum efficiency from the 
light sources. 


FILLING MACHINE 

International Filling Machine Co., Petersburg, Va., 
offer something a little out of the ordinary in rotary 
vacuum filling equipment. They have just developed a 
new rotary vacuum filler capable of a speed of 120 
bottles per minute on pints. This machine differs from 
those commonly in use in that the bottles are not ele- 
vated but travel around a rotary table in the horizontal 
plane. The filling mandrels are raised and lowered by 
means of vacuum actuated pistons. This construction 
makes it possible to eliminate all mechanisms below the 
table surface with the exception of the ring gear which 
rotates the table. 

The same company manufactures a variety of liquid 
filling equipment and have developed a number of small 
units for filling sprinkler top bottles. With these 
machines capillary bottles having openings only 3/64” 
have been filled. Some years ago the antiseptic product 
introduced to the market in a direct applicator bottle 
was filled on one of these machines. This firm, in- 
cidentally, is one of the oldest in the filling machine 
business and claims to be the originator of vacuum 


filling equipment. 


CAN SPRAYER 

Eclipse Air Brush Co., 380 Park Ave., Newark, N. J., 
are offering equipment for spraying the inside and out- 
side of collapsible tubes, cans, or drums. The spraying 
can be done at a rate of 1,200 containers per hour either 
inside or outside as required. The thought occurred to 
us that if you have a special packaging operation requir- 
ing the insulation of the container to prevent corrosion, 
you might have a look at this equipment. 
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LOSS 
System S 


DRYING — BAKING — CHILLING 
REFRIGERATION — AIR CONDITIONING 


In the drug industry where UNIFORMITY of production and 
product is paramount, Ross Pure Air Systems provide an 
essential service. Designed for the widest range of tempera- 
tures —from ZERO to 1000° F. —they are successfully main- 
taining production schedules and quality of products while 
eliminating losses due to spoilage. Perhaps you have a job 
for AIR! It will pay you to talk it over with our experienced 
engineering staff. 








J. 0. ROSS ENGINEERING 
CORPORATION 


Main Office — 350 MADISON AVE., New York, N. Y. 


CHICAGO—201 North Wells Street DETROIT—12953 Greeley Avenue 
ROSS ENGINEERING OF CANADA, LIMITED, Dominion Square Building, Montreal 


am 
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LOW GRANULATING MACHINE 

An automatic-screen granulating machine of large 
capacity, designed especially for use where headroom is 
limited, is announced by the F. J. Stokes Machine Co., 
Philadelphia. This type of machine is widely adaptable 
for breaking down lumps formed while materials are 
being processed or while standing in containers; for re- 
ducing to free-flowing granular powders, porous, brittle, 
or bulky materials as they come from dryers; for gran- 
ulating pharmaceuticals, filter press cake, malted milk, 
coffee, extracts, etc. It is widely used also in the manu- 
facture of pharmaceutical tablets, and in the food field 
for handling gelatin and sugar mixtures, bread crumbs, 
etc. 

When fitted with screens of proper mesh, this machine 
is suitable for preparing materials for tabletting or 
briquetting. In this process powdered materials are 


thoroughly blended and mixed with a suitable binding 
solution. The resulting damp mass can be run through 
the granulator to produce granules which are readily 
dried and are then in excellent condition for feeding to 
the compressing machine. The machine is of all steel 
construction and tightly housed to prevent escape of 
dust. Outboard rotor bearings assure ample lubrication 
without contaminating materials being processed. It is 
stated that granulations of improved screen analysis can 
be produced, in large quantities and at low costs, with 
this type of granulator. This new machine is a modified 
form of the standard Stokes oscillating granulator in 
which over-all height has been lowered to permit instal- 
lation directly under a dryer or other machine. Gravity 
flow is thus utilized to feed materials into the hopper 
and do away with conveyor belts or other materials 
handling devices. 


ROLLER MILL 

My old friend, H. A. K. Whitney, Chief Pharmacist 
of the hospital at the University of Michigan, calls my 
attention to the fact that the Hammonia triple roll mill 
formerly manufactured in Hamburg, Germany, is now 
being made by the Pascall Eng. Co. in London. To 
refresh your memory on this little job, I would like to 
point out that the rolls are made of acid-resisting por- 
celain measuring 4”’ long by 2” in diameter. The mill is 
designed for laboratory and testing work and will handle 
quantities as small as one gram up to a small batch of a 
few pounds. The rollers are mounted on self-aligning 
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bearings and are adjusted by micrometer screws. The 
war may make it impossible to obtain a mill of this kind 
from abroad, but there is such an obvious need for a 
small inexpensive mill of this type that I marvel a 
similar unit has not been produced in this country. 


WRAPPING MACHINE 

Maxson Automatic Machinery Co., Westerly, R. I., 
have developed a small inexpensive wrapping machine 
built in two sizes, both of which have a very wide range 
of adjustment. These machines seem to be particularly 
suitable for wrapping large packages and bundles. The 
machine was developed originally for wrapping bundles 
of paper stock. The wrapper is drawn from a roll and 
cut off and wrapped around the package. It is neces- 
sary for the operator to place the package on the feed 
table. Hence, this machine differs from the Miller 
wrapping machine in that the operator is not required 
to touch the wrapping material at all. The wrapping, 
sealing, and ejecting of the wrapped package is done 
automatically. It is claimed that this machine will 
handle any grade of wrapping paper. 


STRAINING MUCILAGE 

The problem of straining various kinds of mucilage 
and thick emulsions is encountered in both branches of 
the drug and cosmetic industry. On innumerable occa- 
sions I have seen workmen rubbing mucilage through a 
cloth or a wire screen with wooden paddles or with their 
hands. This is a tedious and messy process. Vibrating 
type screens such as the Coombs gyratory riddle or 
screen, made by Great Western Mfg. Co., Leaven- 
worth, Kansas, can be used to good advantage. 

Of particular value, so I am informed, is the Abbe 
Blutergess turbine sifter. Henry Kleinfeldt of the Abbe 
Eng. Co. has just told me about a test in which very 
fine colloidal clay dispersed in water was run through a 
200 mesh screen at a rate of 150 gals. per hour. He also 
told me that a die manufacturer is using one of the 
smallest Blutergess turbine sifters for straining a die 
suspension and that with 150 mesh screen he is getting 
a capacity of several hundred gallons per hour. The use 
of the Abbe Blutergess turbine sifter as a wet screen 
appeals to us very forcibly because its construction is 
such as to permit its use in a continuous operation. 


DUST COLLECTOR 

American Foundry and Equipment Co., Mishawaka, 
Ind., are offering a small tubular dust collector which 
recommends itself for use in connection with tablet 
cleaners and other local applications. The use of such 
units is particularly recommended in air conditioned 
areas where it is necessary not only to remove dust, but 
also to return the air into the room again so as to avoid 
putting an excessive load on the air conditioning equip- 
ment. These units are inexpensive and it frequently 
pays to use them instead of running long lines of un- 
sightly duct work. 
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ANY szarr LABEL 


FROM % INCH TO 6% INCHES SQUARE 


+ 


Applied Neatly and 
Precisely by the 


MODEL CH 


WORLD 


Semi-Automatic 


LABELER 


The Model CH or its sturdy big 
brother the Model CHx applies this 


wide range of labels to containers of 





every size and shape from ampoules 
to 4” in diameter. Strong, compact, 
easy to make quick, positive change- 
overs, the Model CH is a model of 
versatility, operating convenience 
and accessibility. It's the World's 
best bet for those who require clean, 


accurate, low cost application of 


labels to a variety of packages. 








Write for illustrated bulletin CH-5 for complete informa- 
tion on the Model CH WORLD Semi-Automatic Labeler. 


ECONOMIC MACHINERY COMPANY 
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MIXER 


A line of double ribbon mixing machines, designed for 
fast, efficient mixing of materials ranging from dry 
powders to heavy viscous pastes, has been introduced 
by the H. K. Porter Co., 4930 Harrison St., Pittsburgh. 
Two metal ribbons, welded spirally to the inner surface 
of the mixing cylinder, create a positive double folding 
action on the materials being used, thus assuring the 
user of perfectly mixed batches. The spirals are so 
placed that the mix is worked toward the discharge end 


of the cylinder, so that when mix is completed it can be 
removed easily. The mixer cylinder itself lies within a 
baffled jacket, for either heating or cooling by means of 
hot or cold water. 

Additional advantages claimed for the Porter mixer 
are that the motor is mounted on the same base as the 
machine itself, eliminating danger of disalignment and 
that the machine is fitted with antifriction bearings and 
special end seals, to keep materials being mixed from 
the shaft. All gears and other working parts are totally- 
enclosed for safe operation. The machine illustrated is 
of 60 cubic feet capacity, equipped with a 15 h. p. 440 
volt, explosion-proof motor. It is available in any 
capacity, from laboratory to large production sizes, and 
may be fitted with any type motor desired. 


PORTABLE CONVEYOR 

The Rapids-Standard Co., Grand Rapids, Mich., 
manufacture a portable belt conveyor which can be 
used for loading trucks, for stacking in warehouses, and 
for general booster purposes. The units can be operated 
horizontally as well as on an incline. They are mounted 
on a centrally located platform fitted with casters to 
provide ready portability. A unit like this will be a 
useful adjunct to the warehouse or shipping department. 


METAL HOSE 

Eclipse Aviation Division of Bendix Aviation Corp., 
Bendix, N. J., is offering a line of flexible seamless 
metal hose. This hose is made in copper, stainless steel, 
silver, monel metal, aluminum, and in various alloys. 
Various lengths with appropriate fittings can be secured 
to suit the requirements of your liquid department. 


LUMINOUS PAINT 


In every plant there are dark corners which are not 
artificially lighted because the areas are not in constant 
use. Certain aisles in the center of warehouses, for 
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example, are quite dark. Having read a note in 
SCIENTIFIC AMERICAN about the use of luminous 
carpets in theaters, it occurred to us that luminous 
paint might be used to advantage in dark warehouse 
areas which cannot be economically illuminated at all 
times. 


DEHUMIDIFYING EQUIPMENT 

The Aqua-Sorb Co., 21 S. 16 St., East Orange, N. J., 
have introduced a small dehumidifying unit which is 
recommended for use in those instances when it is not 
necessary to control the humidity of the air within 
rigid limits. It is claimed that this unit will absorb up 
to 75 per cent. of the moisture in the air by means of a 
fibrous product which, in addition to removing the 
moisture, also acts as an air filter. The material slowly 
dissolves as the moisture accumulates in it. The brine 
thus formed trickles downward through the filter bed 
where it absorbs still more moisture from the incoming 


air. 


LABORATORY PULVERIZERS 
Weber Bros. Metal Works, 124 N. Jefferson St., Chi- 


cago, have introduced a very interesting little laboratory 
pulverizer. This unit clamps upon a bench or table and 
is fitted with a direct motor drive and it is provided with 
a series of screens to furnish a finished product of vary- 
ing mesh. The material is fed into the bashing chamber 
through a spout provided in the cover. It will take 
material up to 44” mesh and reduces this material to a 
very fine powder. 

An interesting feature is that by loosening some swing 
bolts, the cover can be removed and the entire interior 
of the bashing chamber exposed. Moreover, by a simple 
twist of the disc on which the hammers are mounted, 
the entire grinding element can be removed. Thus this 
unit can be readily cleaned. It is claimed that a great 
variety of chemicals and drugs can be ground in it. It is 
very inexpensive and it could be used for making color 
bases and other small batch work. 


SEND FOR A COPY 

A-B-C Mfg. Co., 221 S. Fourth St., Quincy, IIl., are 
introducing a line of low cost packaging equipment 
among which is a small hand gluer which permits 
gluing and sealing of corrugated and fibre cases at a 
rapid rate. 

A folder entitled Ro-Ball Stabilized Gyrating Screens 
just came from J. H. Day Co., Cincinnati, and since this 
equipment is in such wide use throughout the trade, we 
thought you would be interested in the availability of 
this new literature. 

The Karl Kiefer Machine Co., Cincinnati, have a new 
bulletin on their air bottle cleaners and fillers. 
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As Your Bath Crystal Base 


As the perfect bath crystal base for Christmas packaging, 
Snowflake Crystals OFFER YOU ALL THESE UNUSUAL 
FEATURES— FOUND ONLY IN SNOWFLAKE CRYSTALS. 


1. Beautiful and delicate crystalline appearance. 
2. Mildness—non-irritating to the skin. 
3. Detergent properties—a definite aid to soap. 
4. Snowflake Crystals soften the water—they are the perfect bath 
crystal base! 
- Ready solubility—they dissolve almost instantly. 
. Snowflake Crystals readily absorb dyes. 
- An excellent vehicle for delicate perfuming. 
- Free flowing, which makes Snowflake ideal for packaging. 
- Stability—characterized by non-caking and unchanged chemi- 
cal composition and appearance. 
. They are really low cost—which really adds perfection to an 
already perfect repacking product. 
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k COMPOUNDER’S CORN 


COSMETICS AND SKIN 


In considering the utility of a prepara- 
tion which is to be used as a face cream, it 
is of prime importance to recognize the 
natural use of the skin. First and foremost 
it is a means of holding the flesh of the 
living animal in place and as a protection 
against outside influences, chief of which is 
undoubtedly bacterial attack. It also pre- 
vents indiscriminate loss of moisture from 
the tissues. Its second important role is to 
act as a thermostatic layer controlling the 
temperature of the organism. Failure of 
the skin to function in this way would, at 
any rate, in the cases of warm-blooded 
animals, have a disastrous effect. Gen- 
erally speaking, mammalian skin contains 
both sweat and fat glands along with the 
erector pili muscles. Excessive body heat 
causes a flow of perspiration on to the sur- 
face of the skin and the evaporation of this 
moisture leads to a pronounced cooling 
action. Excessive cold not only reduces 
the flow of perspiration to a minimum, but 
also brings about a contraction of the 
erector pili muscles. As one end of this 
muscle is attached to the base of the hair 
follicle, it causes the hair to stand up, and 
in doing so pressure is put on the sebaceous 
glands so that an abnormal supply of fat 
exudes up the hair follicle on to the sur- 
face of the skin. The presence of this film 
of grease slows down the evaporation of 
moisture, so that heat loss is minimized. 

This functioning of the skin, which is 
only described very sketchily, forms the 
fundamental reason why cosmetic creams 
can be of use, and why different creams 
are required according to the type of skin 
and to the climatic conditions. An ordi- 
nary foundation cream, is used in summer, 
and is fairly satisfactory for use by people 
with greasy skins in winter, because it does 
not add a grease film which can hinder the 
evaporation of water. A reverse emulsion 
of the cold cream type may in most cases 
be unsatisfactory in the warm weather be- 
cause it will hinder evaporation, and the 
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body will automatically attempt to over- 
come this by excessive production of 
sweat. This will tend not only to spoil any 
artistic effect, produced by the application 
of rouge or powder, by washing it away, 
but will also bring about a loosening of the 
absorbed grease, and the user will im- 
mediately complain of a shiny skin. 

The covering of the surface of the skin 
with a film of oil or grease brings into play 
a number of physical forces, and the extent 
to which this film formation is desired 
governs not only the sort of grease, but 
also the particular type of emulsion which 
it is best to use. To understand the reason 
for this, it is necessary to have a clear 
idea of the properties of the outermost 
surface of the skin, and to consider them 
in relation to the spreading and penetra- 
tion of oil. 

The true skin, i. e., the collagenous 
fibrous tissue, is, a protein gel containing 
about 67 per cent. of water. This water is 
“bound”; that is to say, it is held by the 
protein as a result of chemical and electro- 
static forces. Over and above this the 
structure is permeated with free water— 
the blood lymph. Resting on this tissue, 
and separated from it by the extremely 
tenuous hyaline layer, is the growing part 
of the epidermis—the stratum mucosum. 
As the nourishment for this layer is de- 
rived from the liquid which passes by 
osmosis through the semi-permeable hy- 
aline membrane, the supply of moisture 
naturally becomes less and less towards 
the topmost layer, and the epidermal cells 
become more and more shrunken and dry, 
forming the scaly tissue which is known as 
scurf or dandruff. 

It will be seen, therefore, that the cos- 
metician has to consider in the first place 
the behavior of greases when applied to an 
intrinsically dried protein. It is generally 
either overlooked, or not known, that dry 
proteins are preferentially wetted by oil 
rather than by water, so that the applica- 
tion of greases will produce an immediate 
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greasy water-resistant surface. Thus, 
where the skin has been dried excessively— 
as, for instance, in dry, cold weather and 
the skin has “‘chapped”’, merely applying 
grease or oil is of no use whatsoever. The 
grease wets the epidermis, but prevents it 
reabsorbing water, and it is the presence of 
water which keeps the skin soft and supple. 
Applying a reverse emulsion is, indeed, 
hardly more satisfactory, insomuch as the 
oil, being the outer phase, is able im- 
mediately to wet the skin and so hinders 
any absorption of moisture. An obverse 
emulsion, on the other hand, is much more 
satisfactory, since the water phase has the 
first chance of wetting the surface, and so 
restoring the moisture. Incidentally, the 
reason why the preparation known as 
“glycerin and lemon juice” is so good is 
because the glycerin attracts moisture and 
the acid, being able to increase the swell- 
ing of the adjacent tissues, draws more 
moisture from the lower layers of the skin 
by virtue of the osmotic forces which are 
set up as a result of the production of an 
acid salt of the protein. 

In such cases, however, where the skin 
has not dried to the extent when chapping 
is noticeable, but where it is perhaps im- 
minent, it is necessary to apply something 
which will retard or prevent further eva- 
poration of water. To some extent this 
can be accomplished by a film of grease or 
oil, but it is essential that the oil should 
have spreadability and the power to form 
a coherent film. Pure medicinal paraffin 
and, to a lesser extent, white petroleum 
jelly, are by no means ideal, since both 
these substances lack polar groupings 
which will enable them properly to wet 
the surface and form a coherent film. Less 
pure mineral oil or yellow petroleum jelly 
are to be preferred, although even these 
leave a great deal to be desired. Olive oil, 
almond oil, castor oil, and similar bodies 
are much better, but lanolin, which is very 
polar, is excellent. A great improvement 
can be brought about by mixing such polar 
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LANOLINA... 


Anhidra F.E.U. Acuosa F.E.U. 
Lanolina Teeniea Base de Absorcion 


SIEMPRE UNIFORMES 


Se eliminan todas las impurezas, pero se conservan las 
valiosas oxicolesterinas e isocolesterinas. La Lanolina 
Malmstrom que se usa al hacer cremas y unguen- 
tos impide que se vuelvan obscuros o rancios. 





Otros Productos de Grasa de Lana 
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THE SPARKLE OF YOUR COMPOSITIONS. 

MODERATELY PRICED AT $24.00 per pound. 
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bodies with an oil, and the addition of 
oxycholesterol and related bodies to 
paraffin oil or petroleum jelly can imbue 
these “greases” with very desirable proper- 
ties. 

The ordinary ointments of the pharma- 
cist are, however, really poor attempts at 
solving the problem, and could never hope 
to obtain a popularity with the public as 
everyday cosmetics, even though they 
may be excellent from the medical point of 
view. This is because they all tend to be 
sticky, and are not easy to apply in such 
small amounts that the fact that they have 
been used is not immediately obvious on 
the most casual glance—a position of 
affairs which does not appeal to the fairer 
sex. There is a movement amongst the 
medical profession towards a_ general 
modernization of ointments, and the ad- 
vantages of diluting them with water is 
being investigated and advocated. 

If a mixture of oils and fats can be 
emulsified with water, it follows as a 
natural corollary that these greases can 
spread. This means that any modification 
of the medicament which leads to this end 
must in general be advantageous, while the 
physical properties of emulsions them- 
selves increase the ease of application. The 
fact that the dilution with water may de- 
crease the cost per pound has no real im- 
portance. It is the greater ease of applica- 
tion that emulsions possess that matters. 

There is, indeed, at least one well-known 
cream on the market which consists essen- 
tially of petroleum jelly and oxycholesterol, 
in which is emulisfied about 200 per 
cent. of water, and this cream has gained 
an almost world-wide popularity, not be- 
cause it is cheap, but because it does its 
job so well. The petroleum jelly by itself 
would not be of great appeal, while the 
straightforward mixture of jelly and ab- 
sorption base would be of little greater 
value. In the emulsified form, however, it 
possesses a constant degree of unctuous- 
ness and stiffness, no matter whether it be 
used in summer or winter, and it can be 
applied as a very thin film. Thus, although 
the emulsion is really of the wrong type for 
the grease to be easily absorbed, yet ab- 
sorption can occur because, with it con- 
taining such a high percentage of water, 
the cream can easily be applied as a thin 
film—thinness of film being probably the 
main factor governing absorption. 

In general, there are four types of skin. 
The suggestion, however, that each type 
requires a different treatment must not be 
taken to mean that four different creams 
may be necessary. While it might be pre- 
mature to assert that an all-purpose cream 
can at the present time be made which will 
deal satisfactorily with all the different 
sorts of skin, it is reasonable to suppose 
that the production of such a preparation 
1s not beyond the power of the chemist. 
The problem is definitely an intricate one, 


but it is quite capable of solution. A well- 
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balanced reverse emulsion, such as has 
been alluded to, can nourish the skin (i. e., 
penetrate) if it be applied thinly. It can 
cleanse the skin if it be applied thickly, 
while a medium application will give a 
coherent film which will act as a protection 
against dry conditions. Its weakness lies 
in its inability to restore moisture to the 
skin once dehydration has occurred, and it 
may easily prevent the reabsorption of 
moisture by coating the outer surface of 
the skin with a grease film, especially when 
it is remembered that the epidermis is 
keratinous in nature and does not easily 
take up water when once it has become 
dehydrated. 

How far an obverse emulsion would be 
more efficacious is, at the moment, still 
undecided. Such a cream would im- 
mediately overcome the difficulty of rehy- 
drating the tissues, and there would be no 
difficulty about getting penetration of 
greases into the skin. On the other hand, 
an obverse emulsion will not easily pro- 
duce a coherent grease film to protect the 
skin against drying winds. A little in- 
genuity may, however, solve this problem. 

Actually, the leather manufacturer has 
to face a similar problem in the final 
processes of leather making. Here, the 
wet tanned leather is treated with an ob- 
verse emulsion. If the conditions are 
wrong, the oil may penetrate either too 
well or too little. In the former case the 
leather will be too flabby, in the latter too 
hard, and the flesh side will be greasy. 
Careful adjustment of the acidity of the 
leather, the stability and the particle size 
of the emulsion globules is the secret. If 
the balance is correct, then the oil pene- 
trates just to the right extent. 


SKIN pH 

Different parts of the healthy human 
body vary in pH to a slight degree, the 
overall range being from 5 to 8. Healthy 
blood is maintained slightly alkaline at a 
PH of 7.3 to 7.5 by the buffering effect of 
the inorganic salts entering into circula- 
tion. The average pH of the healthy skin, 
on the other hand, is much lower at 5.5, 
and this figure may be said to be the 
foundation on which the modern doctrine 
of acid-skin cosmetology is based. | 

The investigations of Gattefosse and his 
collaborators have resulted in a three- 
group classification of the skin of patients 
suffering from skin disorders: 

1. Diseased areas are alkaline in re- 
action (i. e., the pH is greater than 7), 
while healthy parts of the skin more or 
less distant from the affected zones are 
acidic in the same way as the entire skin 
surface of healthy individuals. 

2. Diseased and healthy zones both ex- 
hibit an alkaline pH: 

3. Diseased and healthy zones both ex- 
hibit an abnormally low pH (i. e., ab- 
normal acidity). 
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Clinical records contain the following 
typical examples of each group (pH of 
diseased skin in the first column and that 
of healthy skin in the same subject in the 
second): 


1. Non-mycotic dyshidrosis 7.7 6.7 
2. Acne of obstinately consti- 

pated patient ye: Sey 6 
3. Psoriasis 5.0. 52 


On the basis of these and numerous 
other clinical observations, Gattefosse and 
co-workers are evolving a technique of der- 
matological treatments graded according 
to the hydrogen ion concentration of a 
patient’s healthy and diseased skin. Ab- 
normally acidic conditions are thus 
attacked with the aid of alkalizing prepa- 
rations of carefully controlled pH. To 
ensure adequate absorption of the pH- 
adjusting agents, the latter must be dis- 
tributed in an excipient which does not 
break down under the conditions of treat- 
ment when it may be exposed to sharp 
changes in pH. In the case of alkalizing 
agents with a pH of 10 to 12, the most 
satisfactory base was found to be a 15 to 
20 per cent. aqueous dispersion of tri- 
ethanolamine stearate, the pH of which 
was 7.5. Preparations on these lines have 
been used with greatly encouraging results 
in the treatment of acid mycosis. 

Rapid determination of skin pH was 
effected by Gattefosse with a sufficient 
degree of accuracy by a colorimetric 
method based on the use of chlorothymol 
blue. The colour change was noted after 
contacting a drop of the indicator with the 
epidermis or mucous membrane or after 
mixing it with a little of the secretion 
under examination. This indicator covers 
the pH range from 5 to 7.5. 


SOLID HYDROGEN PEROXIDE 


Most solid hydrogen peroxide now avail- 
able is a combination with urea, contain- 
ing added waxes and fatty acids to stabilize 
the peroxide. Combinations of this type 
are ordinary quite hygroscopic. 

Although this solid combination may be 
used for oral hygiene, it is less suitable for 
direct application to wounds, where added 
ingredients might introduce complica- 
tions. Dr. Henry Goldschmidt, of 1 West 
100 Street, New York, N. Y. has de- 
veloped a new type of solidified hydrogen 
peroxide for which interesting claims are 
being made. 

The compound consists of hydrogen 
peroxide in combination with two (undis- 
closed) organic compounds, stabilized with 
dilute acid. The product is a feathery, 
finely crystallized powder, easily giving 
clear, colorless solutions which are non- 
poisonous. This crystalline powder can be 
pressed into tablets or rodlets. The pow- 
der acts quickly to release active oxygen 
when it is applied directly to open wounds 
and is said to be an effective hemostatic. 
Finally, the hydrogen peroxide in the com- 
pound is so well stabilized that solutions 
lose very little of their original activity. 


455 
















PERFUME INGREDIENTS 


Menthol or peppermint camphor carries 
the odor and is responsible for the cooling 
action of peppermint oil. It can be 
directly obtained by freezing Japanese 
peppermint oil. It consists of colorless 
needles with a peppermint odor and taste. 
It is insoluble in water, easily soluble in 
alcohol and ether. Dehydration with sul- 
furic acid gives menthene, while oxidation 
produces menthone which has a weaker 
odor than menthol. 

Terpineol is a tertiary alcohol present in 
linaloe oil, cardamom oil, mace oil, cam- 
phor oil, etc. It is probably present in 
neroli oil and acacia flower oil. It is ob- 
tained synthetically in several ways, 
usually from turpentine, terpin hydrate 
first being obtained. Dilute sulfuric acid 
converts terpin hydrate into terpineol. 

Linalol is a tertiary alcohol, known in 
both dextro- and levo-rotatory forms. It is 
present in many natural oils, including 
coriander, mace, bergamot, citronella, 
neroli, spike, lavender, ylang-ylang, sassa- 
fras, etc. Careful oxidation leads to 
methyl-heptenone which may be recon- 
verted into linalol. More vigorous oxida- 
tion leads to geranio] and finally to citral. 
Its acetic acid ester, linalyl acetate is very 
widely distributed as a component of es- 
sential oils. 

Geraniol, a primary alcohol, is the chief 
ingredient of rose oils, palmarose oil, and 
citronella oil and is present in several 
others. Mild oxidation leads to citral, 
more vigorous action produces methyl- 
heptenone. Heating with water under 
pressure gives terpineol and linalol while 
hydriodic acid gives nerol. 

Nerol is stereoisomeric with geraniol 
and is present in neroli, linaloe, rose petit- 
grain and other oils. It has a very fine 
rose odor and can be obtained by the re- 
duction of citral, along with geraniol. 

Citronellol is a primary alcohol, very 
similar to geraniol. It is a liquid with an 
intense rose odor and is present in both 
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the dextro- and levo- modifications in 
geranium oil, and citronella oil. Oxidation 
gives citronellal and the citronellic acid. 
Hydration produces hydroxycitronellal. 

Citral is present in a large number of 
essential oils, notably in lemongrass (75 to 
84%), orange, lemon (6%), mandarin, 
verbena etc. It is a clear yellow liquid 
with an agreeable odor recalling that of 
lemon and verbena. Citral is one of the 
most important items in perfumery; it is 
the raw material utilized for the prepara- 
tion of pseudo-ionone which is then con- 
verted into ionone. Citral is obtained 
from lemongrass oil by means of bisulfite. 
It is used in the preparation of Eaux de 
Cologne and in certain bouquets. Citral 
may also be used to manufacture hydroxy- 
citronellal. 

Citronellal is present in certain essential 
oils, notably citronella, melissa, and euca- 
lyptus. It is obtained from Java citronella 
which contains 35 to 40 per cent. It has a 
strong citronella odor, similar to that of 
citral but much greener. It has only 
limited use in perfumery but is extremely 
useful in soap manufacture. It is used in 
the manufacture of hydroxycitronellal and 
can be reduced to citronellol. 

Hydrorycitronellal is obtained by the 
hydration of citronellal bisulfite by means 
of mineral acids. It is thought to exist in 
numerous flower oils but has not yet been 
isolated. 

It possesses a very smooth, soft odor 
reminiscent of lillies and is a valuable 
material with constantly expanding de- 
mand; nearly all modern lillies, lilacs, and 
cyclamens are based on hydroxycitronel- 
lal. It is also useful in certain synthetic 
jasmins. The manufacture of this com- 
pound is very complicated and it is very 
difficult to obtain perfectly pure. A good 
grade must be entirely soluble in cold 
sodium bisulfite solution. The odor must 
be soft and flowery and with no similarity 
to citronellal. The compound is often 
adulterated by the addition of castor oil. 
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It is entirely unsuited for use in soaps to 
which it eventually imparts a rancid odor. 
Rhodinol is a colorless liquid with a 
strong rose odor; it is present in rose oil or 
geranium oil from which it is extracted. 
Rhodinol from geranium Bourbon con- 
sists chemically of a mixture of geraniol 
and citronellol, but its odor is much finer 
than that obtained by mixing geraniol with 
citronellol from citronella. It is used very 
extensively in perfume, entering into the 
composition of numerous synthetic rose 
odors and the bases of fantasy perfumes. 

Phenylethyl alcohol exists free in rose oil 
and neroli and distills over with steam, so 
that it is present in rose water and orange 
flower water. It is a colorless liquid, very 
soluble in alcohol and water. It is prepared 
either by the reduction of ethyl phenyl- 
acetate with sodium or by a Grignard re- 
action involving bromobenzene and ethyl- 
ene oxide. It has a soft, fine, and sweet 
odor recalling that of rose petals and enters 
into the composition of rose, lilac, lily, 
cyclamen, jacinth, neroli, and other odors. 
It is a valuable material which gives excel- 
lent results in soap along with geraniol and 
geranium. 

Phenylpropyl alcohol is present in styrax 
resin, accompanied by cinnamyl alcohol. 
It possesses an agreeable odor recalling 
that of phenylethyi alcohol and cinnamy! 
alcohol. It enters into the preparation of 
certain synthetic lilacs, jacinths, roses, and 
resedas. It is prepared by treating styrax 
with formic acid or hydrogenating cin- 
namyl alcohol by means of sodium 
amalgam. 

Phenylacetic acid has a powerful odor of 
honey. It is the base of honey and wax 
perfumes. It replaces indol in the prepara- 
tion of certain synthetic jasmins and 
nerolis. Slight traces give a very agreeable 
note in certain rose perfumes. It is a 
powerful fixative, also giving excellent re- 
sults with soaps. It is prepared by the 
saponification of benzyl cyanide from 
benzy] chloride. 
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THE RULE OF FITNESS 


ITNESS is an inseparable accompaniment of 
beauty.” Thus, in a phrase, Emerson gives brevity to an 
idea that embraces our own concept of the fine art in 
which our perfume laboratories are engaged. We believe, 
first, in the fitness of those upon whose experience and 
knowledge of materials we must depend. We believe, 
next, in the fitness of materials from which odor effects, 
worthy of the skill employed in their manipulation, can 


be created. 


This fixed rule of fitness by which selection of men and 
materials is based upon their special fitness for the task 
in hand, has long been a key factor in bringing beauty of 
fragrance to the fine products of our customers. To every 
non-customer we express this hope: That your next new 
product will afford us the needed opportunity to demon- 


strate, practically, the value in its application for you. 


FRITZSCHE BROTHERS, Inc. 
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for SMARTLY ORIENTAL EFFECTS 


ap ROM the crude gum-resin, opopanax, comes an odor base of subtle fragrance 
and seductive appeal. In our catalog, this product is identified merely as 
OPOPANAX F.B. No. 33, but in the minds of many who have used it, it is iden- 
tified as a material of great utility, adaptability and beauty. 






Users of OPOPANAX F.B. No. 33, find that it produces this threefold effect: 






1. Lends delightful topnote and lift to their compositions. 






2. Imparts a sweet and rich, but not-too-heavy Oriental note. 






3. Provides complete fixation without further addition of any kind. 







The result of using OPOPANAX in proper proportion is an Oriental effect that is ‘4 | 
soft and pleasantly subdued,—an aromatic quality, incidentally, that has been a ae i 







prime factor in the success of several of today’s most popular perfumes. A similar 
quality can be imparted to your product by the use of OPOPANAX F.B. No. 33. 
Upon request, our perfumers will gladly assist you in the formulation of distinc- 








tive odor effects built around the fragrance and individuality of this important 
perfume base. 


PRITZSCHE BROTHERS, Inc. 


PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW aan 
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“CLOSER TO GENUINE CIVET 
THAN ANYTHING | HAVE EVER OBSERVED” 


. So states an impartial observer—the perfumer for one of America’s largest manufac- 
turers—after his examination of 


What this means to users of natural Civet in view of world conditions and withdrawal from 
American markets of practically all available stocks is simply this: That they now have a 
ready and dependable supply of what is reliably considered an excellent substitute for good 
quality, natural Civet. 


CIVET ARTIFICIAL F. B. has about twice the strength of Abyssinian Civet and is equal 
in strength to Civet Absolute. This is due to the fact that it contains none of the inert 
materials present in natural Civet in the form of waxes and fats. And to this may be at- 
tributed also its greater solubility and its lessened tendency to cause discoloration in the 
finished product. Soap makers, especially, value it for this reason. As an alcoholic tincture, 
properly aged, CIVET ARTIFICIAL F. B. can be used in fine perfume formulas in the 
same manner and to achieve the same characteristic softness of odor imparted by Civet 
Absolute. 


In suggesting to Civet users that they subject our CIVET ARTIFICIAL F. B. to critical 
examination before applying it, we are confident that it will substantiate all of our claims 
and thus provide them a new and economical aid to better perfuming. Address us on your 
letterhead for further particulars and/or sample. 
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Indol exists in orange flower oil and 
enfleurage jasmin, being a decomposition 
product formed during enfleurage. It has a 
violently disagreeable odor and must be 
used only in very great dilution. It is ex- 
tremely sensitive to light, which makes it 
turn red and is often avoided in perfume 
compositions for this reason. 

Tonone is generally sold in four forms, 
namely, ionone 100%, alpha ionone, beta 
jonone, and crude ionone. Ionone 100% 
results from the transformation of pseudo- 
ionone by means of mineral acids and con- 
sists of a pure mixture of the alpha and 
beta varieties. Alpha ionone has a softer 
and more flowery odor than the beta 
product. Beta ionone has a coarser odor 
but is widely used in perfumery because it 
is so lasting, especially in soaps. 


ESSENTIAL OIL 


The leaves of Litsea cubeba collected 
from West Java and Central Java re- 
spectively yielded different types of essen- 
tial oil; the former (Litsea oil) with a rela- 
tively high content of aldehydes and the 
latter (Krangean oil) with a small content 
of aldehydes but a high proportion of 
cineol. Since the age of the trees and the 
altitude at which they were growing were 
similar the authors consider that there are 
two varieties of the species with very small 
botanical differences. Samples of Litsea 
oil contained citral 5 to 7 per cent., citron- 
ellal, 20 to 40 per cent.; cineol, 10 to 22 per 
cent.; linalool, 40 to 50 per cent.; of which 
9 to 11 per cent. was present as esters. 
Krangean oil contained citral and citron- 
ellal 3 to 9 per cent.; cineol, 66 per cent.; 
linalool and terpineol, 7 per cent.; of which 
4 per cent. was present as esters. C. J. 
van Hulssen and D. R. Koolhaas, Rec. 
Trav. Chim. Pays. Bas., 3 vol., 59, p. 105. 


SKIN IRRITATION BY SOAPS 


The literature gives many conflicting re- 
ports as to the component of a soap solu- 
tion responsible for its irritant action on 
skin, i. e., free alkali, hydrolytic alkalinity, 
free fatty acid, acid soap, unsaturated 
acids, neutral soaps, added ingredients— 
perfumes, antiseptic substances, etc. The 
oils most commonly mentioned as being 
capable of producing irritant soaps are 
cottonseed, cocoanut and palm. Many 
writers discuss the probability of differ- 
ences in skin as being a contributing factor 
to soap irritation. Practically all of these 
workers used some form of a patch or swab 
test to determine the results reported. 

An improved patch test method for 
the determination of the irritant proper- 
ties of soap solutions on human skin has 
been described. 

The irritant effects of the potassium and 
sodium soap solutions of nine pure fatty 
acids common in soaps have been deter- 
mined on human skin. 

Lauric and myristic acids produce the 
Most irritant soaps of the nine acids 
Studied. 
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Potassium soaps of the saturated acids 
have been found to be more irritant than 
the corresponding sodium soaps. 

Females are more subject to irritation 
from soap solutions than males. 

Soap irritation is not due to hydrolytic 
alkalinity alone. 

Pure sodium alkyl sulfates are less 
irritant to human skin than the pure 
sodium or potassium salts of the saturated 
fatty acids from C-8 to C-18. 

Sodium lauryl sulfate is the most fre- 
quent cause of skin irritation of the series 
studied, but it is closely followed by 
myristyl sulfate. 

Sodium chloride and sodium sulfate en- 
hance the irritant action of these soap 
substitutes markedly. This enhancement 
is greater with sodium carbonate. B. E. 
Emery and L. D. Edwards, J. Am. Ph. 
Asso. 1940, p.251. 


PURIFYING BEESWAX 
Beeswax—Purifying. The authors find 
that sun heat is better than boiling water 
in the preparation of beeswax for use in 
cosmetics. Sun heat helps to bleach the 
wax. Impurities may be removed by boil- 
ing in dilute acids, which destroy the 
pollen and propolis without affecting the 
wax. The darkening of color which has 
been attributed to heating, is found to be 
the result of chemical action between hot 
wax and iron. Wax can be kept hot for 
hours in containers of glass, stainless steel, 
aluminum or nickel without darkening. 
In making cosmetics and in pharmacy the 
propolis is objectionable, as it renders the 
wax excessively acid. G. V. Vansell and 
C. S. Bisson, J. Franklin Inst. 1940, p. 278. 


HAIR LACQUER 


A typical formula for a heavy hair lac- 
quer to be sprayed on the hair is as follows: 


RNOGID cher Moto niga ree of 150 
Sandarac 10.0 
Benzoin (Siam).................. 20.0 
PE oe grins Bei alae aes 50.0 
Lo" TE ee eg a ee ae 5.0 


NEW LOCAL ANESTHETIC 


For a number of years pharmalogical 
work has been in progress on a series of 
esters of aminonaphthoic acids. These 
compounds have been prepared and the 
chemical data reported by Blicke and 
Parke. Very little can be found in the 
literature about the action of derivatives 
of naphthoicacid. Fisk and Underhill have 
reported on the anesthetic action of esters 
of alpha- and beta-naphthoic acid and also 
certain alkoxynaphthoic acids prepared by 
Hill and co-workers. In addition, when 
work in this laboratory already had been 
in progress for some time, two Russian 
chemists described four esters of 4-amino 
l-naphthoic acid and reported them to 
have marked local anesthetic action. 

The naphthy] analog of procaine, name- 
ly, the diethylaminoethyl ester of 4- 
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amino-l-naphthoic acid, as the hydro- 
chloride (C17H2202N2.HCl) was the first 
to be investigated and proved to have 
several desirable properties. It will be 
designated hereafter as Naphthocaine 4A. 

About half of the compounds tried 
showed no appreciable local irritant action 
in concentrations up to 0.5% which makes 
them compare favorably in this respect 
with both cocaine and procaine. Nearly 
all of the series produce a moderate and 
transient depressor effect upon the blood 
pressure of a chloretonized dog with doses 
of 1 to 3 cc. of a 1% solution. This is 
similar to the effect of procaine but cocaine 
causes a transient pressor action. 

From the toxicity standpoint three com- 
pounds are as toxic as cocaine; 16 com- 
pounds have M. L. D.’s from 0.15 mg. to 
0.30 mg. per Gm. and are consequently 
less toxic than cocaine but more toxic than 
procaine; 5 compounds have M. L. D.’s 
from 0.35 mg. to 0.80 mg. per Gm. and are 
therefore comparable to procaine in 
toxicity. 

As for local anesthetic efficiency nearly 
all of the compounds are quite effective by 
the rabbit cornea method (mucous mem- 
brane penetration). 4-Nitro is similar to 
cocaine by this method but is much too 
irritating. All the others proved stronger 
than cocaine by this method and cocaine 
is noted for its rapid and powerful local 
anesthetic action on mucous membranes. 

Only a few of the most promising com- 
pounds were tested by the human wheal or 
intradermal method. 3A was found to be 
less active than procaine by this method 
while 4A as the monohydrochloride and as — 
the sulfamate was found to be fully as 
active as procaine. 

Of all the compounds examined 4A was 
definitely the most promising when judged 
by its comparative local anesthetic action; 
its freedom from local irritant action and 
the fact that it is only two-thirds as toxic 
as cocaine. It is also effective when given 
intraspinally as shown by a few tests upon 
rabbits and dogs. In producing anesthesia 
by injection it appeared to be fully as ac- 
tive as cocaine by the accepted methods 
and for mucous membranes it seemed to be 
definitely more powerful than cocaine, the 
pharmacological data obtained indicating 
that it is three times as active as this valu- 
able local anesthetic. 

The nitro compound from which this 
powerful ester is obtained chemically was 
found to be definitely less active—not over 
one-fifth as active by the frog sensory 
nerve method and not over one-third by 
the rabbit cornea method. 

The stability of the 4A ester in solution 
is quite good since a 0.1% solution without 
any preservative showed no appreciable 
loss in activity after two months at room 
temperature in a clear glass container. 
L. W. Rowe, J. Am. Ph. Asso., 1940 p. 241. 
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ADVANCING THERAPY 


MEASLES VACCINE 


_ Success in vaccinating a small group of 
children against measles, has been achieved 
by Dr. Joseph Stokes, Jr., University of 
Pennsylvania Medical School, and Dr. 
Geoffrey Rake, Squibb Institute for Medi- 
cal Research, New Brunswick, N. J. 

The new anti-measles vaccine was made 
by growing the measles virus or germ on 
fertile hen’s eggs. Apparently the virus 
becomes weakened or attenuated while 
growing in this environment and when in- 
jected under the skin or placed within the 
nose it produces a very mild type of 
measles in some children and no symptoms 
at all in others. 


HORMONE BOOK 

S. B. Penick & Co., New York, has just 
published a book entitled ‘‘Estrogenic 
Hormones in Endocrine Gynecology.’ The 
edition has been limited to one thousand 
copies and the material contained in it, 
compiled by the Penick scientific staff, is 
intended for the guidance of manufactur- 
ing chemists and pharmaceutical com- 
panies interested in the subject of female 
sex hormones. The book contains 32 
pages, lists 130 references, and seems to 
cover the field extremely well. 

The same company is producing Gynes- 
trol, a non-crystalline estrogenic hormone 
dissolved in bland vegetable oil or ethyl 
alcohol, available in a great variety of 
potencies, for use by drug manufacturers. 


PURE LUTEINIZING HORMONE 


The isolation in pure form of the lu- 
teinizing (interstitial cell-stimulating) hor- 
mone of the anterior lope of the pituitary 
gland of swine was announced recently by 
Drs. Shedlovsky and Rothen of the Rocke- 
feller Institute for Medical Research, New 
York, and by Drs. Greep, Van Dyke and 
Chow of the Squibb Institute for Medical 
Research, New Brunswick, N. J. The 
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achievement is specially noteworthy be- 
cause the chemical nature of the endo- 
crine principles of the anterior pituitary 
gland renders them difficult to isolate and 
analyze since they are proteins or complex 
polypeptides which are extraordinarily 
vulnerable to most types of ordinary 
chemical manipulation. 

Proof of the purity of the luteinizing 
hormone was established by solubility 
studies in various buffer solutions, by ob- 
taining electrophoretic patterns employing 
a Tiselius apparatus and by observations 
of the sedimentation rates in the ultra- 
centrifuge. From the data thus obtained 
and from the determination of the diffu- 
sion constant, the molecular weight of the 
pure luteinizing hormone was estimated to 
be approximately 90,000. Its isoelectric 
point was found to be at pH 7.45. 

Chemical analysis of one specimen of 
pure hormone showed it to have the fol- 
lowing composition: carbon, 49.37 per 
cent.; hydrogen, 6.83 per cent.; nitrogen, 
14.93 per cent.; ash, 0.93 per cent. 

Thus far it has not been possible to 
isolate large enough quantities of these 
pure hormones for clinical studies. This is 
obviously the next step as soon as satis- 
factory yields can be obtained. At any 
rate it seems to have been clearly demon- 
strated that two gonadotropic hormones 
can be isolated from the anterior pituitary 
gland. They are separate chemical enti- 
ties and act on different structures within 
the primary sex gland (ovary or testis). 


CALCIUM ACETYLSALICYLATE 


Hydrolysis of calcium acetylsalicylate 
caused by its water of crystallization and 
leading to the formation of polysalicylides 
as well as calcium salicylate and acetic 
acid, is prevented by the addition of about 
5% of calcium chloride. The stabilized 
powder having about the same degree of 
stability as acetylsalicylic acid may be 
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prepared by suspending 90 Gm. of finely 
powdered acetylsalicylic acid in 126.6 Gm. 
of 40% w/v solution of calcium chloride, 
adding, with stirring, a suspension of 26 
Gm. of precipitated calcium carbonate in 
300 cc. of the calcium chloride solution 
and warming the mixture to 50°C. until 
frothing ceases (about three hours). The 
paste is filtered under pressure, washed 
with 200 Gm. of the solution of calcium 
chloride, drained well and dried in vacuo at 
60° C. The product contains 5 to 7% of 
calcium chloride. An alternative method 
is to suspend 180 Gm. of finely powdered 
acetylsalicylic acid in 706.9 Gm. of 25% 
w/v solution of calcium chloride and add, 
while stirring rapidly, 85 Gm. of sodium 
bicarbonate. When gas evolution ceases, 
the paste is filtered, washed, and dried as 
before. Tablets may be prepared from 
the stabilized powder by granulation, by 
the use of high-pressure, employing a 
special compressor hopper in constant mo- 
tion containing a discharging rotor to fill 
the matrices and using highly polished 
punches made of a non-ferrous alloy to 
avoid the need for a lubricant. Starch of 
low moisture content may be added as a 
disintegrating agent. Tablets so pre- 
pared are readily soluble in water giving a 
neutral, tasteless solution. J. Gellman, 
Mfg. Chemist. 


COD LIVER OIL DRESSINGS 
Cod-liver oil showed definite bactericidal 
activity against Bacterium scoli, taphy- 
lococci and B. pyocyaneus, the activity be- 
ing increased by irradiation of the oil with 
ultra-violet light. The bactericidal action 
is closely related to the peroxide content of 
the oil. Dressings soaked in cod-liver oil, 
or covered with a thick layer of a neutral 
base containing 25 per cent. of cod-liver 
oil, are of value for infected wounds, burns, 
ulcers and osteomyelitis because of the 
bactericidal activity, and of the fact that 
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back of every tablet of Beehive Brand 
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manufacturer. 
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the oil is non-irritant and offers mechanical 
protection from the dressing for the young 
granulation tissue, also the oil supplies the 
tissues with vitamins and other forms of 
nourishment. Clinical trial of irradiated 
cod-liver oil in dressings is advocated. 
M. Lichtenstein, Lancet, vol. 237, p. 1023. 


VITAMIN K 

Kark and Souter studied the vitamin K 
activity of a water-soluble derivative of 
2-methyl-1, 4 naphthoquinone, admin- 
istered intravenously or intramuscularly to 
eighteen patients with hypoprothrom- 
binemia. There was a rapid rise in blood 
prothrombin concentration in nine cases 
after the administration of the compound. 
No toxic effects were observed. In most of 
these cases a relapse followed the discon- 
tinuance of therapy, and the blood pro- 
thrombin concentrations were again re- 
stored to normal by further treatment. 
In three cases there was active bleeding 
before treatment was begun. This was 
controlled within a few hours after its ini- 
tiation. Discussing the cases that failed to 
respond to treatment, the authors state 
that whereas some patients with severe 
hepatic damage are apparently completely 
unable to produce prothrombin, others 
with most severe or most chronic hepatic 
disease produce prothrombin, but in quan- 
tities insufficient to maintain a normal 
level. The failure of response to the paren- 
tal administration of vitamin K in these 
two groups of patients may be of some 
prognostic importance when considered 
along with the level at which the blood 
prothrombin concentration is maintained. 
All the patients of the first type died. The 
authors think it probable that in the future 
vitamin K or one of its analogues will be 
given as a routine before operation to 
patients suspected of having hypopro- 
thrombinemia. However, such adminis- 
tration is not a guaranty that the blood 
prothrombin concentration will be raised 


to within normal limits. If the prothrom- 
bin level is low in spite of such treatment, 
blood transfusion is the only known thera- 
peutic measure which can increase the 
prothrombin concentration. Lancet, 1940, 
vol. 1, p. 1149. 


VINCENT'S DISEASE AND 
NICOTINIC ACID 

King directs attention to the possibility 
of an association between pellagra and 
Vincent’s disease. He was told by Platt 
that among the natives of Nyasaland an 
inflammation of the gums was common 
and that smears showed the organisms 
typical of Vincent’s angina. Since these 
lesions did not respond to vitamin C or to 
local treatment with neoarsphenamine it 
was thought that the gingivitis might be 
an early manifestation of pellagra, which 
18 common in Nyasaland and therefore 
might be cured with nicotinic acid. In a 
case in which cooperation could be ob- 
tained, a week’s course of nicotinic acid 
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effected cure. Reports on pellagra reveal 
that stomatitis and glossitis are nearly 
always present. Indeed the effect of vari- 
ous treatments on these oral manifesta- 
tions of pellagra has been used as a 
criterion of their efficacy. Moreover, in 
typical cases of pellagra fusiform bacilli 
and Spirochaeta vincenti are commonly 
found. Four cases of severe Vincent’s 
disease were successfully treated with 
nicotinic acid by mouth. Inoculation of 
the author’s mouth with infected material 
from a severely affected patient failed to 
induce inflammation or ulceration. The 
organisms grew in abundance for a short 
time, but they had disappeared three days 
after the inoculation. A similar experiment 
on a monkey caused gingivitis, which sub- 
sided within ten days without treatment. 
A study was begun of the excretion of 
nicotinic acid in the urine of four persons 
with “normal” gums and of one with Vin- 
cent’s gingivitis. The patient with Vin- 
cent’s angina showed an abnormally small 
amount of nicotinic acid excreted in the 
urine compared to that of the four people 
with healthy mouths. A larger number of 
investigations is necessary before conclu- 
sions can be drawn. It is suggested that 
Vincent’s disease may be related to defi- 
cient intake or utilization of nicotinic acid 
and its allied pyridine derivatives of the 
vitamin Bz complex. The author’s failure 
to sustain the growth of fusiform bacilli 
and spirochetes in his mouth and their 
relatively rapid disappearance from a 
monkey’s mouth suggest that spread of the 
disease may be determined by some con- 
stitutional factor. The experiences of 


health authorities during the last war, how- 
ever, makes it still advisable to treat the 
lesions as infectious. Lancet, vol. 2, p. 32. 


SULFAGUANIDINE AND 
DYSENTERY 

A new sulfa drug which is giving “‘fairly 
promising”’ results in treatment of bacil- 
lary dysentery and which is expected to 
prove useful in typhoid fever is announced 
by Prof. E. K. Marshall, Jr., and Dr. A. 
Calvin Gratton, Dr. H. J. White and Dr. 
J. T. Litchfield, Jr., of the Johns Hopkins 
Hospital. 

The new drug, relative of sulfanilamide, 
is sulfanilylguanidine. Details of its prepa- 
ration and tests on animals appear in the 
Bulletin of the Johns Hopkins Hospital. 
(September) 

Patients are now being treated with it, 
but because there has been less bacillary 
dysentery in Baltimore this summer than 
ever before, there have been too few 
patients to be sure of the value of the 
drug, Prof. Marshall stated. All that can 
be said of the new drug now is that it is 
“fairly promising.” 

The new drug was developed during 
efforts to produce one as effective as sul- 
fapyridine against -pneumonia but less 
toxic. When sulfanilylguanidine was made 


during this research, it turned out to be 
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poorly absorbed from the intestinal tract. 
This suggested its possible usefulness 
against infections of this part of the diges- 
tive system, especially dysentery and 
typhoid fever. The poor absorption of the 
drug from the intestinal tract should give 
it a longer time to exert its destructive 
action on germs there. 

The drug, it is believed, will be less 
toxic than sulfapyridine or sulfathiazole, 
and has shown ability to destroy intesti- 
nal tract germs both in the test tube and 
in mice. Science News Letter, September 21, 
1940. 


VITAMIN SKIN THERAPY 


Maynard observed for three months two 
groups of seventy and sixty patients re- 
spectively with acne treated with vitamin 
D. In the first group 75.6 and in the 
second 83.4 per cent. showed satisfactory 
results; that is, thirty-two patients of each 
group were healed at three months. A 
similar study of twenty-seven patients 
with acne treated with carotene gave 50 
per cent satisfactory results. In the first 
series an average dose of from 20 to 30 
drops (10,000 to 15,000 U. S. P. units) of a 
vitamin D preparation (viosterol in oil) 
was given daily. Since then 30 drops 
(10,000 U. S. P. units) of a synthetic 
crystalline vitamin D2 product (calciferol) 
has been given each morning for three 
weeks and then 20 drops twice daily (12,- 
500 U.S. P. units). All doses were taken in 
milk. Three patients with localized sclero- 
derma were satisfactorily treated with 
vitamin D alone. Sclerosis following an 
overdose of roentgen therapy gave a 
promising response in two cases. One 
patient with pemphigus in the early stages 
recovered after taking large doses of vita- 
min D. She had a relapse when the vita- 
min was discontinued and recovered when 
treatment was resumed. A young teacher 
with acquired leukonychia totalis re- 
gained normal nail structure after treat- 
ment with vitamin D. The majority of 
patients with psoriasis did not get worse in 
the winter on vitamin D doses of from 
10,000 to 12,000 units throughout the 
season. Heavier doses are probably justi- 
fiable in selected cases. The vitamin has 
been administered to children with atopic 
flextural eczema wih substantial benefit. 
It cannot be stated that lack of vitamin D 
or calcium alone is responsible, for acne is 
not observed in rachitic infants. It also is 
not a factor in osteoporosis or osteoma- 
lacia, although these diseases are asso- 
ciated with vitamin D and calcium de- 
ficiencies. Acne is a disease occurring in 
the period of sexual and glandular activity. 
It is apparently associated with cyclic sex- 
ual activity in males and is possibly made 
worse by excessive sexual practices. The 
The greatest benefit of using vitamin D in 
acne, in the author’s opinion, has been the 
avoidance of roentgen therapy, which too 
often becomes the master rather than the 
servant of the physician. Arch. Derm. § 
Syph. vol. 41, p. 842. 
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CHICAGO BRANCH: 561 E. Hilinois St 


Y ; 
“5 fay uprennss®* 
Cable Address: “CELAITCH” 


COD LIVER OIL 


PEDER DEVOLD BRAND 
Stocks on hand 


CAMPHOR Domestic USP Dupont 


Powdered 1/ oz. and 1 oz. tablets 


We solicit your inquiries 


IMPORTERS EXPORTERS 
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STANDARD COSMETICS CO. 
- PHILADELPHIA, PA. 

- PHILA'S LARGEST EXCLUSIVE PRIVATE 

LABEL COSMETIC MANUFACTURER! 
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PETROHOL 1s wet For 
HAIR TONICS 


* BECAUSE— 










cause sediment or precipitates when diluted. It pos- 





* sesses excellent solvent properties for essential oils. 








Send for free booklet and sample. 


STANDARD ALCOHOL COMPANY 
96 BROADWAY, NEW YORK, N. Y. 





THE ORIGINAL It is completely miscible with water in all proportions. 
SYNTHETIC SOLVENT PETROHOL is pure isopropyl alcohol and will not 
MANUFACTURERS 






























BASIC MATERIALS 


for Drugs and Cosmetics 


One of the many essential services 
to the drug and cosmetic industries 
x rendered by the House of McKesson 

lm) for more than a century is the import- 
! ing and distributing of basic drug 
Aig ‘naterials from all parts of the world. 
Y Improved, perfected and extended, 
this important service to the indus- 
try is now used by scores of manufacturers to help 
produce drug and cosmetic preparations which sat- 
isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 





MYSORE GOVERNMENT 
San | alwood 









OL -~ 




















Broke Solvay Sales Hawaiian Pineapple Co. 
Distilled from Corporation Citric Acid ” 
Sant alu m Albu m poo So ae 9 px —_ 
E. I. Du Pont de Snaps 
Nemours, Inc. Sener 
INSIST ON ORIGINAL Camphor, USP, XI Stauffer Chemical Co. 
CANS AND CASES agus Chemical Co. ane Ae 
Side Beal British Cod Liver Oil 
Sole Agents for the United States ~~ iy ig 
In Cana S ae 
da: Sole Agents Heavy Chemical Division 


W. J. BUSH & CO. (Canada) Ltd. Montreal 








W MCKESSON & ROBBINS, Inc. 
- J. BUSH & CO. j 155 E. 44th Street, New York, N. Y. 
Essential Oils 
New York || 
Chicago National City, Calif. Montreal 
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PENN-DRAKE OILS 


Add Brilliance 
TO YOUR PREPARATIONS 


Because of the purity achieved through our exclusive 
Karnsite Refining Process, Penn-Drake White Oils are 
crystal clear when they reach you...and stay that way! 
Keep your preparations safe from the blue, yellow or 
gray discoloring which would mar the appearance of 
your finished product, by standardizing on Penn-Drake 
White Oils. You’ll get plus values, too, 
for Penn-Drake White Oils are smoother, 
mix and blend well, stay odorless, color- 
less, tasteless indefinitely. 
And with all their proven advantages, 
Penn-Drake White Oils cost no more! |" petroteum 
Write today for full details. products 


PENNSYLVANIA REFINING CO. 
BUTLER, PA. 


Makers of White Oils and Petrolatums, refined from the finest 
1 pure Pennsylvania crude. 
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ABBOTT DRUGS 


AND CHEMICALS.... 





ANESTHETICS 

Procaine Hydrochloride . . . Procaine Base . . . 
Benzocaine . . . Procaine Borate 

ANALGESICS 

Cinchophen . . . Neocinchophen 

ANTISEPTICS 

Acriflavine ... Calcium Mandelate . .. Mandeiic Acid 
HYPNOTICS 

Barbital . . . Phenobarbital 

ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 

. . - Hydrastine . . . Lobeline Sulfate . . . Podophyllin 
For Quotations Address: 

CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 








BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


| THE WILSON LABORATORIES 


4221 So. Western Ave., Chicago, III. 


also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles 
619 Clark Ave., St. Louis 
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FALBA 


The original oxycholesterin base. More 
and more manufacturers specify FALBA 
for their products. The reasons why are 
in a booklet we will gladly send you on 


request. 


PERFUME CREATIONS 


For over 40 years we have supplied 
leading houses with fine, original per- 
fume compositions for every purpose 
. » « floral colognes . . . delicate per- 
fumes .. . fragrant and lasting bouquets. 
Let us show you what we can do for you! 


a ee 


EMPIRE STATE BUILDING, NEW YORK 





ue 


TRAGACANTH 

LOCUST BEAN 

KARAYA ("sn") 
ARABIC 


IMPORTERS --- MILLERS 


160 WATER STREET NEW YORK, N. Y. 
Telephone BOwling Green 9-4363-4364 


BRANCH OFFICES 
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PERMANENT WAVE AND HAIR 
LACQUER: One of our readers, Mr. 
Charles A. Gillespie of Villa Park, Illinois, 
sends us the following letter which we pass 
on to our readers. We wish that others would 
do the same, to enable us to give better, more 
up to date, information. Since very little in 
the trade is secret information, this exchange 
is bound to improve products all over the 
country without working to the disadvantage 
of the person who gives us the information. 

“T appreciate your cosmetic manual and 


pe 


have cut out and filed it for reference. I notice in Readers’ 
Questions many queries on permanent wave solutions and hair 


lacquers. I have manufactured for beauty parlors, and supply 
houses and take the liberty of forwarding you two formulas that 
have and are being used all over the country without com- 
plaints. Here they are: 
Permanent Wave Solution 

Potassium sulfite 
Ammonia carbonate 
Distilled Water to make one gallon. 
This is modified for coarse or dry hair by the addition of 1 oz. 
diethylene glycol ethyl ether, 1 oz. sulfonated castor oil. For fine 
hair 2 ozs. sulfonated castor oil is added. Where an operator has a 
new customer, as a rule she makes a trial curl and uses whichever 
solution is satisfactory. The hair lacquer is sold in gallons. It is 
water soluble, quick drying, and does not clog sprays. 
* 1. White powdered shellac 11% lbs. 

2. Triethanolamine 12% of 1% lbs. by weight 

3. Distilled water, Alcohol, Perfume to make 1 gallon. 
Mix 2 and 3 cold, add to 1. Heat in water-bath to 145 to 150°F., 
stirring. Clear with alcohol, sufficient to cut perfume and clear 
solution, about 6 ozs., and filter. For shop use this is diluted with 


water to 2 gallons. 
* Note. The shellac must be fresh, moisture free and waz free. 


PRESERVATIVE: We are interested in knowing in what per- 
centage and how propyl parahydroxybenzoate can be used to prevent 
rancidity in a fat soya bean oil for use in cosmetics. Buffalo. 

This compound is usually dissolved to the extent of one per 
cent. in the vegetable oil by the aid of heat if necessary and is an 
effective preservative. However, rancidity is caused by the action 
of oxygen on the oil and it is questionable whether the parahy- 
droxybenzoic esters are active antioxidants. The same quantity 
of hydroquinone is often used to counteract action of air. 
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ANTI-OXIDANT: The small amount of lecithin that I use in 
my creams is apparently not sufficient to act as an antioxidant and 
because of the presence of borax I cannot use hydroquinone for this 
purpose. Can you suggest any other compound which might be useful 
as an anti-oxidant? I had intended cholesterinizing mineral oil and 
substituting it for olive oil in my creams. Would this be as effective 
for the skin as olive oil and what per cent. of cholesterin should be 
used? What would you suggest that I use to prevent mildew in a 
clay pack of water, fullers earth, borax and glycerin? St. Louis. 

Other possible anti-oxidants include maleic anhydride to the 
extent of one half of one per cent. or one per cent. sodium sulfite. 
If these also prove ineffective then it will be necessary for you to 
use a package that is more nearly air-tight than the one you now 
use. A cholesterinized mineral oil should be no more effective 
than olive oil but would not be subject to rancidity; probably one 
per cent. of cholesterin in mineral oil should be enough. Mildew 
in your clay pack ought to be stopped by one-tenth of one per 


cent. methyl parahydroxybenzoate. 





PEARLY CREAMS: Is there a prepara- 
tion you know of other than Stearic Acid for use 
in making cosmetic creams and lotions, to give 
them a pearly or opalescent appearance? 
Albany. 

Stearic acid is about the only thing used in 

- aqueous emulsions that can give pearliness, 
but fish scale essence is sometimes used in mixtures that do not 
contain water to give the same effect. However, if by opalescence 
you mean the normal milky appearance of emulsions, then any 
insoluble material, liquid or solid, if held in suspension in finely 
divided form, will make a milky lotion. ; 


HAIR DYE: We are interested in making a two bottle hair dye. 
One bottle contains a solution of paraphenylenediamine and the 
other contains hydrogen peroxide 20% by volume. When the user 
mixes the two bottles, the peroxide is supposed to cause a quicker 
oxidation of the contents of the first bottle. We wish to know how to 
make a solution of paraphenylenediamine and what percentage to 
use, and if it is necessary to use ammonia in this solution. How long 
after it is bottled will such a preparation maintain its potency. 
Philadelphia. 

Since the solubility of paraphenylenediamine is limited, about 
the maximum that may be put into solutjon is one per cent. The 
proper amount of the compound is added to water almost at the 
boiling point and quickly stirred and filtered. This solution 
should be light colored and if kept in tightly corked bottles is 
quite stable. The addition of ammonia may make the dyeing 
more rapid but then the solution is very much less stable. 
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GRAINY CREAM: We list below a formula for a cleansing 
cream which we have been manufacturing and which has been giving 
us trouble. A precipitate forms, giving the cream a grainy appear- 
ance. We would appreciate any suggestions you might give to correct 
this fault. We have the same difficulty with a tissue cream of a sim- 
ilar formula. Dallas. 

Your cream seems to be definitely unbalanced, with too little 
water to give a correct oil-in-water cream. We suggest that you 
add another quart or two of water to your batch to throw the 
cream in the proper direction. If the cream *s then too soft, in- 
crease either the paraffin or the beeswax until the proper con- 
sistency is again attained. The presence of both cholesterin and 
lecithin in the cream, although recommended on biological 
grounds, may also tend to affect the balance adversely, and these 
compounds may well be eliminated. Finally, the graininess may 

* be due to improper processing and temperature control. Be sure 
that the water added to the melted waxes and oil is either at the 
same temperature or slightly hotter than the melted wax. Stirring 
should be continued until the mixture is absolutely homogeneous. 





LIQUID NAIL WAX: Please send me a 
formula for a good liquid nail wax, which is used 
} to prevent dryness and peeling in fingernails. 

A, New York City. 


7 
We have not investigated products of this 
ae? \ type and are therefore unable to assist you in 
Yn this matter. 

MACHINELESS PERMANENT WAVE PATENTS: We 
are considering manufacturing machineless permanent wave pads of 
types similar to those now on the market. We have the formulas 
worked out, but want to know whether or not there are any patents 
that we might infringe if we undertake this manufacture. St. Louis. 

It is our understanding that the whole machineless wave field 
is very much complicated by the existence of patents spreading 
all over the field; only a complete search of the patent literature 
could give you any real degree of assurance. However, patent 
numbers are usually listed on the package of the product and 
very often in advertising literature. If there are such patents 
listed for the products you mention, send for copies at ten cents 
each from the U. S. Patent Office in Washington, D. C. Examina- 
tion of these patents will tell you how close your own formulas are 
to the protected ones and whether or not you are likely to infringe. 





There is also the possibility, however, if a complete and costly ~ 


Patent search is not undertaken, that you will be infringing a 
patent that has been issued but is not yet in use. 
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LIQUID ROUGE: We have a product call- 
ing for alcohol, bromo acid and a waz, the waz 
in this product forming an invisible film over the 
tissues and retarding the drying out of the dye. 


t 
—) Please give us a formula for the above telling us 
how to miz the above ingredients so that the alco- 


! 
a 
hol, dye, wax will be soluble and stay soluble 
after same is manufactured. Newport News. 

Solubility of the mixture will depend upon the concentration of 
the alcohol you use and the type of wax. The alcohol should be a 
pure 95% grade not containing any added water. Many waxes 
including beeswax are not completely soluble in alcohol and if you 
are using one of these it will be necessary either to reduce the 
quantity or to change the type of wax for another more soluble. 
Probably the best manufacturing procedure is to dissolve the dye 
in half of the alcohol, dissolving the wax in the rest of the alcohol, 
and then mixing the two solutions. 


HAIR DYE: As readers of your magazine we would highly 
appreciate your advice concerning a hair regenerator we intend to 
manufacture. We should like to know whether the compound answers 
the requirements of U.S. laws, that we can be sure that it won’t cause 
any damage. Chile. 

The Food, Drug and Cosmetic Act seems to be ambiguous with 
respect to lead-sulfur hair dyes. Coal tar hair dyes have a special 
paragraph excepting them from the other provisions of the Act 
regarding harmful substances but yours is not a coal tar mixture. 
The Act specifically bars the use for cosmetics of mixtures con- 
taining harmful substances or mixtures that may be harmful 
under the conditions of use and it seems likely that a lead hair dye 
could be barred under this section of the Act. 


CALCIUM CREOSOTATE: Please send me any details you 
may have for making calcium creosotate as well as any other methods 
of manufacture for ‘‘Calereose’’, the process and formula of which 
are now said to be available. Birmingham. 

According to the U. S. Dispensatory, “Calcium Creosotate was 
originally introduced as a patented product under the trade name 
of ‘“‘Calcreose.” According to the patent specifications it was 
made by the interaction of equal parts of creosote and calcium 
oxide in the presence of water. In this mixture the phenolic bodies 
of the creosote combined with the calcium, forming water soluble 
compounds.” 

Further information can undoubtedly be obtained from the 
patent specifications whose number should be on the package of 
the product. 
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“cmc 


“Look for the Symbol of 


C ETY L 3 3 Standardization” 
ALCOHOL ||) ==2=::-~ 
TECHNICAL rabic 


p> When you use Du Pont Cetyl Alcohol 
Technical in your cosmetic emulsions, 


you get these outstanding advantages: All ae pear tar oe 
Laboratory Control 


Tragacanth 





Karaya 





A smooth, velvety feel when applied 
to the skin. 


A much heavier consistency in your THURSTON & BRAIDICH 


creams, thus permitting the use of more 
liquid constituents. 286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc, 


A stabilizing action on all cosmetic 
emulsions, as well as greater stabil- 


ity and absorption in ointment bases. 
Du Pont Cetyl Alcohol Technical is cos- TALC 
metic grade in purity. It is priced within BOLTED - U.S. P. - PROCESSED 


your cost requirements. 
Write for particulars about this and KAOLIN PRECIP. CHALK 


other Fine Chemicals for cosmetics, such 
as “Duponol” ME Dry and “Duponol” PC ZINC OXIDE ZINC STEARATE 


emulsifying agents — also stearyl alco- CHINA CLAY COSMETIC COLORS 


hol and oleyl alcohol. Inquire for infor- 


mation from the office nearest you. T ALCO | 


TAMIZADO - U.S. P. - TRATADO 


KAOLIN - OXIDO de ZINC - ARCILLA 


ere CRETA PRECIP. - ESTEARATO de ZINC 
E.1.DU PONT DE NEMOURS & CO. (INC.) COLORES COSMETICOS 


Fine Chemicals Division, Wilmington, Delaware 























SALES OENSCES Write for samples and prices 
Boston, Mass., Charlotte, N. C., Chicago, Ill., New York, N. Y., 


Philadelphia, Pa., Providence, R.I., and San Francisco, Calif., CH ARLES B. CHRYSTAL CO., INC. 


Represented in Canada by Canadian Industries, Ltd., Box 10, 
Montreal, Quebec, and 327 Bay Street, Toronto, Ontario. 15 PARK PL ACE, NEW YORK e JERSEY CITY, N. J. 
S.A. 
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We have saved money 
for others --- we can 
do the same for you. 


We have saved manufacturers from the purchase of expen- 
sive equipment; we have cut down packing expense; we 
have reduced shipping costs. May we talk over your 
present production problems? Strictest confidence is 
absolutely guaranteed. Whatever type of product you 
make, we have facilities to reduce your costs. Shall we 
talk over your problems? 


Also Headquarters for Drugs, 
Chemicals, Essential Oils and 
Allied Products 





R. GESELL, INCORPORATED 


formerly Enrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 











HIGH POTENCY 


FISH 
LIVER 
OILS 


VITAMINS A & D 


CONSUMERS IMPORT CO., Inc. 


342 MADISON AVENUE NEW YORK 














for 


FACE POWDERS 
OINTMENTS 
TALCUM POWDER 
LOTIONS 
TOILET SOAPS 
MEDICATIONS 


ZINC OXIDE 


THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET e NEW YORK 
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PURCHASING DEPARTMENT 


SEPTEMBER MOVEMENTS 





Up 





Anise oil 10c 

Belladonna leaves 10c 

Benzoin gum, Siam 60c 
Sumatra 2c 

Buckthorn bark 16c 

Burdock root 6c 

Cade oil 2c 

Camphor Japanese 1c 

Carnauba wax No. 1 19c 


Cedar wood oil 2c 
Celery oil $1.00 
Ceresin wax 2c 
Chamomile flowers, Hungarian 7c 
Cod liver oil $5 
Cumin seed, Morocco 2c 
Licorice root, select 10c 
Manna, large 40c 
small 30c 








Menthol, Japanese 10c 
Chinese 15c 
Oleoresin capsicum 75c 
Orange oil, Italian 25c 
Pinus Sylvestris oil 75c 
Senega root 2c 
Spearmint oil 15c 





Down 





Balsam Copaiba para 6c 
South America U.S.P. 6c 
Peru 3c 
Tolu 40c 

Buchu leaves 7c 

Clove oil 5c 

Coriander oil $4 

Damiana leaves 1c 

Dill oil 25c 

Ergot 75c 

Golden seal root 15c 





Ipecac root 5c 

Japan wax 1l4c 

Mace oil, dist. 45c 

Mustard oil, Art. 10 

Nutmeg oil 50c 

Papain, pure, powd. 5c 

Patchouli oil 50c 

Peppermint oil, Redis. 5c 

Petit grain oil, S. A. 10c 

Pimento, berry oil 55c 
leaf oil 40c 








Pine needle oil 10c 
Rhubarb root HD 3c 
Rosemary oil 4c 
Sabadilla seed 1c 
Saffron Valenica $3. 
Sarsaparilla root, Mex. 1c 
Savin oil 5c 

Spruce oil 15c 

Tansy oil 50c 
Wormseed oil 55c 
Wormwood oil 60c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926= 100. 
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The cosmetic raw materials index was 
lower at 86.9 from the previous 88.2. This 
was occasioned primarily by the easier 
price tendency in the balsams. Balsam 
Copaiba was down to 25 cents from the 
previous 31 cent price; Balsam Peru was 
off 3 cents to 65 cents; Balsam Tolu de- 
clined to $1.35. Ceresin advanced to 11 
cents; Japan wax was off to 15 cents and 
Japanese natural menthol was up 10 cents 
to $3.50 a pound. 


The botanicals index showed an advance 
during the period from 147.2 to 165.2. 
Belladonna was up 10 cents to 85 cents; 
balsam Tolu declined from $1.75 to $1.35; 
buchu was off 7 cents a pound to 63 cents; 
ergot went down to a new low of $1.75 for 
the movement; ipecac declined 5 cents to 
$1.30; rhubarb declined to 50 cents. 
Licorice root, select quality, was much 
higher at 38 cents. Because of the volume 
of imports of this item the weighted index 
was affected materially by this one item. 
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1931 1932 1933 1934 1935 


1936 1937 1938 ee eee 


The price index of fifty commodities for October 1940 increased to 


97.5 compared with 95. in the preceding month. War developments in- 


creased the uncertainty regarding many vital sources of supply for raw 


materials. Particular concern was felt regarding the Far East, the Near 


East, the Mediterranean countries and Africa. This covers a lot of ter- 


ritory particularly rich in gums, waxes, oils and botanicals. The possibility 


of a British blockage of Madagascar, Spain and possibly Portugal also, are 


possible developments for importers of commodities from these countries 


to reckon with. 


The essential oil index was up to 74.9 
from the previous 73.9. This was caused 
by the advance in anise oil to 83 cents. 
Clove oil was down 5 cents to $1.15. 
Anise oil comes almost entirely from 
China. Conditions in the Pacific became 
worse during the past month. Cassia oil, 
also from the Orient was firm and subject 
to development from day to day. 


Medicinal chemicals index advanced to 
99.3 from the previous 97.6. This was 
caused by the jump in cod liver oil prices 
from $70. to $75. a barrel, and the advance 
in Japanese menthol from $3.40 to $3.50 
per pound. Mercury metal declined from 
$184. to $170. a flask but this was not 
sufficient to offset the strength in the 
other items. Domestic mercury produc- 
tion is now at a peak level of about 3000 
flasks monthly. 
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we invite your inquiries for 
AROMATIC CHEMICALS 
ESSENTIAL OILS AND OUR 
WELL KNOWN PERFUME BASES 


ALONDON-BAYONNE COMPANY: 





AMINOACETIC ACID 
AMINOPHYLLINE 
BENZOCAINE 
CHLORBUTANOL 
CINCHOPHEN 
8-HYDROXYQUINOLIN 
NEO CINCHOPHEN 
OXYQUINOLIN 
BENZOATE 
OXYQUINOLIN 
SULPHATE 


BROMSTYROL 
DIACETYL 
METHYL CINNAMATE 


Fine Chemicals 


-§- 


PHARMACEUTICAL 
CHEMICALS 


POTASSIUM OXYQUIN- 
OLIN SULPHATE 
PHENOBARBITAL 
PHENOBARBITAL 
CALCIUM 
PHENOBARBITAL 
SODIUM 
SULPHANILAMIDE 
TETRA-IODO-PHENOL- 
PHTHALEIN SODIUM 
THEOPHYLLINE 


AROMATIC and FLAVORING 
CHEMICALS 


METHYL PHENYL 
ACETATE 
PHENYL ACETIC ACID 


BENZOL PRODUCTS CO. 


NEWARK, N. J. 





11 PARK PLACE, NEW YORK CITY, TELEPHONE WORTH 2-2264—2265 
CANADIAN BRANCH: ALLONDON-BAYONNE COMPANY, 80 EAST RICHMOND ST., TORONTO 


237 SOUTH STREET 











QUALITY 
RAW MATERIALS 


Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUM, all grades 

KARAYA GUM, all grades 

LANOLIN, anhydrous U.S.P. and B.P. 

STEARIC ACID, fancy triple pressed 

QUINCE SEED, Persian, recleaned 
also 


SPERMACETI WAX CERESIN WAX 
MENTHOL CAMPHOR 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 








GELLOID 


(Pure Calcium Carragheen Sulfate) 


Emulsifier: 
Gelloid M.O. for mineral oil emulsions with 
or without Agar. Regular Gelloid for veg- 
etable oil emulsions. 


Binder: 
In tablet making. 


Moisture Retention: 
Unexcelled for paste dentifrices. 


Quick Dry Preparations: 
Very compatible with alcohol. 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 
WAREHOUSES: Providence, R. I., Philadelph‘a, 
Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., 
Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Milwaukee, Wisc. 
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MENTHOL 


Developments in the Pacific gave con- 
siderable strength to raw materials from 
the Far East. Japanese natural menthol 
advanced on spot 10c per pound to be 
quoted at from $3.50 to $3.60 per pound 
as to quantity. There was little spot 
stocks of Japanese menthol available here. 
Chinese natural menthol also advanced 
l5c per pound to a price range of from 
$3.00 to $3.05 per pound as to quantity, 
with the market said to be in favor of 
sellers. 

The possibility of an embargo on all 
Japanese goods is not now so unlikely a 
development. The result of such an em- 
bargo would ultimately send menthol 
prices to much higher levels. 

It was said that manufacturers of syn- 
thetic menthol have for some time aspired 
to raise their prices but could not do so 
because of the price level of natural men- 
thol, particularly that of Chinese origin. 
With a continuance of the trend in natural 
menthol the synthetic is expected to ad- 
vance also. 

Reports have been heard to the effect 
that several American chemical manu- 
facturers are now interested in production 
of synthetic menthol and that new produc- 
tion will be undertaken in the near future. 
It would seem a logical time for such a de- 
velopment, not only because of the situa- 
tion in the natural material, but also be- 
cause of the very favorable price position 


of Java citronella oil. Large quantities of , 


citronella are available today at prices 
which are the lowest in a long time. 


That manufacturing consumers of men- 
thol are not unmindful of the danger in- 
herent in the situation is occasioned by the 
fact that important outlets have recently 
been making inquiries regarding additional 
sources of supply for the synthetic 
product. 


SWITZERLAND 


Reports indicate that the British had 
given the necessary permission for the 
Mount Taurus, the Swiss-chartered Greek 
ship to pass through the blockade to bring 
merchandise to this country. This indi- 
cates that one knot in the complicated 
problem of Swiss exporting and importing 
has been untied. Many other knots re- 
main, however. 

Switzerland, with no seaport of her own 
and no merchant marine, has been in a 
situation that has become increasingly 
difficult with each new development of the 
war, for she depends upon a steady supply 
of imported raw materials for her indus- 
tries and an equally steady outlet for her 
finished products. 

At the start of the war Switzerland lost 
her sources of supply in Czecho-Slovakia, 
Poland, Germany, France and England, 
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and she found it difficult to obtain sup- 
plies from the United States because it was 
hard to find ships to transport them. 

To solve this problem the Swiss Govern- 
ment reluctantly decided to charter ships 
of its own and on May 26 announced that 
fifteen Greek ships had been chartered to 
bring Swiss goods here and to transport 
supplies back to Switzerland. Genoa was 
to be the ships’ terminal port. 

The first three ships arrived here safely. 
Then with the break through in the Low 
Countries the Allies tightened up their 
navicert regulations and two other ships 
had to be unloaded because they could not 
get through the blockade. Italy’s entrance 
into the war further complicated matters. 

Then the German conquest of France 
made it practically impossible for Switzer- 
land to either import or export goods from 
either Marseille and Lisbon, for communi- 
cations with the former were cut off and 
made almost impossible with the latter be- 
cause of the jam of goods in Portugal. 

Even if the British continue to allow the 
Swiss ships through, Switzerland’s prob- 
lem will not be entirely solved, because 
there is a possibility that the British will 
not issue navicerts for the goods destined 
for Switzerland. Switzerland is an im- 
portant source of supply for many per- 
fume materials. The steady flow of these 
products to the United States is dependent 
on circumstances over which the Swiss do 


not exercise complete control. 


VANILLA BEANS 


The situation relative to Bourbon 
vanilla was characterized in the trade as 
“bad.”’ No shipment prices from Mada- 
gascar were offered. This is particularly 
serious as at this time of year importers 
buy heavily from the new crop for Feb- 
ruary-March delivery. 

The problem is one of transportation 
from Madagascar and recent develop- 
ments of the Free France movement. 
Great Britain is determined to force the 
hand of the French owned islands in the 
Indian ocean and indications point to the 
extension of the blockage to include the 
source of supply from which we are de- 
pendent for Bourbon vanilla. 

A further restriction which has caused 
uncertainty is the necessity of obtaining a 
permit from the Federal Reserve for trans- 
fer of currency. This is intended to pre- 
vent the possibility of Germany getting 
control of such funds through the Vichy 
Government. 

Mexican vanilla bean prices are firm 
and expected to react in sympathy with 
the Bourbon market. Prices current: 
Bourbon beans $7.50 to $8.00; Mexican 
cuts $7.00 to $7.25; Mexican whole beans 
$7.25 to $7.75. 


The Drug and Cosmetic Industry 





OLIVE OIL 


Edible olive oil has made a steady ad- 
vance until it is now generally quoted at 
from $2.60 to $2.75 a gallon in drums for 
oil of Greek origin. The supply on hand is 
light and demand has been limited by the 
steady upward swing of prices. 

There is very little Spanish oil being 
offered, and it was reported as bringing 
$3.00 to $3.25 in tins. Since the trade is 
buying on a replacement basis, the busi- 
ness being done is practically all for prompt 
requirements. 

Spain has not been in a position to ex- 
port edible oil because of the short 1939 
crop. Olive oil for consumption there was 
recently reported as some 30,000 metric 
tons short of the average annual require- 
ments in that country. The European 
war, scarcity of shipping space, high in- 
surance and freight rates and the large 
degree of risk involved in attempting to 
import oil, even should Spain become a 
shipper later, are factors which must be 
taken into consideration as regards the 
future supply. 

Reopening of the trade route into the 
Mediterranean via Gibraltar, which has 
been blocked since Italy’s entrance into 
the war the middle of June, was instituted 
early in September with the sailing of the 
Hellenic Lines’ steamer Anghyra for Pira- 
cus, Greece and Istanbul, Turkey. 

The departure of the Greek flag steamer, 
which has been awaited eagerly, inaug- 
urates the first regular service between 
these Mediterranean ports and this coun- 
try in three months, opening the way for a 
resumption of the important trade in 
Greek olive oil. 

At the same time that the Anghyra 
sailed out of New York Harbor eastbound 
the Patrai, another vessel of the line, is 
understood to have sailed from Piraeus on 
the westbound voyage of this new service. 
Other loadings are now under way both at 
the terminal ports in the Mediterranean 
and here, according to the agents for 
Hellenic Lines. Considerable negotiations 
were necessary to lay the groundwork for 
the service that has been started. Primary 
among these was the working out of ar- 
rangements satisfactory to the British 
Government. 

As an indication of how uncertain future 
supplies from the Mediterranean are, it 
should be pointed out that only two weeks 
have passed since the resumption of ship- 
ping from Greece and already reports indi- 
cate that Greece is about ready to re- 
nounce her allegiance to Britain. Should 
this development eventuate conditions 
relative to shipments from Mediterranean 
countries would undoubtedly be tied up 
more completely than ever. 
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Give your creams a 


Silly Smooth Joctuce 


WITH 


Cetyl Alcohol-Bennett 


Because women prefer creams with silky smooth- 
ness and pearly white texture, the sales of your 
creams will take an amazing leap when you use 
Cetyl Alcohol-Bennett in their manufacture. 


Our years of experience in manufacturing Cetyl 
Alcohol has made the House of Bennett recog- 
nized headquarters for this popular cream ingre- 
dient for the best high grade cosmetics. Made 
from only the very finest spermaceti, Cetyl Alco- 
hol-Bennett is snow white and available in both 
powdered or lump form. 


Ask for a generous sample and quotations on 
this ingredient for improving your creams and 
jumping their sales. 


ARTHUR E. BENNETT & CO., INC. 


Top Quality Essential Oils, Aromatic Chemicals 
and Flavors 
109 West Hubbard Street, Chicago, IIl. 
Phone Superior 9324 





CAMPHOR 
MENTHOL 
SPERMACETI WAX 
TALC 
Fine Chemicals 
Gums Oils 


Waxes 


REPRESENTATIVES OF 


A/S JOHAN C. MARTENS & CO. 


BERGEN, NORWAY 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 
Tel. AShland 4-7500 








AMAZING COLD-WEATHER SPECIAL 











NEW! SUPER-FATTED 


Hand Cream 


Build Your Fall and Winter Sales 
With This New Product—High Acceptance 


THOUSANDS of modern beauty-wise women use hand cream dur- 
ing the cold, damp days. Now Solo's NEW SUPER-FATTED 
HAND CREAM he ps make hands and elbows more dainty, snow 
white! A truly wonderful aid in softening coarse, rough skin. Helps 
soothe rough red chapped hands to a more normal, soft, white, lovely 
beauty. A real sales booster! 


FREE SAMPLE! 


Rush your name and address today for Free Sample and full de- 
tails. Judge for yourself. No obligation—no salesman will call. 
Whatever your needs may be in the cos- 
metic field, we will be glad to cooperate 
with you in developing products for sale 
under your private label. 


Pee sseee=s:2WRITE TODAY != se eee eee 
Check this list! 


O Cleansing Cream (Face Powder 0 Suntan Lotion 
[J Acne Treatment 1 Floral Cologne CO Eye Shadow 
Oo ee e Compact CIAIlI purpose cream (1 Perfume 

0 Lip Stick OC Beauty Mask 0 Shampoo 

0 Cream Rouge OC Deodorant 0 Lotions 


SOLO LABORATORIES 


3450 West Lake Street, Dept. 1001, Chicago, Illinois 


pct tts see eee 
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CERTIFIED 
COSMETIC COLORS 


LIPSTICKS FACE POWDERS 
ROUGES COMPACTS _ LIP POMADES 
NAIL POLISHES 
also 


COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE — 


“‘Colors Designed to Meet Every Requirement’’ 


Samples and full particulars cheerfully submitted. 
Our laboratory is ready to assist in your problems. 





M15, hacher. oe 


CO Rr > 2 A Tl 


MWHanufactucers of Fine Chemical sles ont Ci rloes 
General Offices, Works, and Lat atorie 


ROSEBANK, STATEN ISLAND, N 


Bosto Chicage Los Angeles, Cl 


Richmond, Toronto 
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MERCURY 


Domestic output of mercury during 
July amounted to approximately 3,200 
flasks, exceeding the recent high total for 
May by 100 flasks, it was reported by the 
Bureau of Mines. 

Meanwhile exports, which were per- 
mitted only by license beginning July 2, 
fell to 1,031 flasks from 1,383 in June and 
2,277 in May. Exports continued far 
above normal, however. Consumption of 
2,200 flasks in July was 200 flasks less than 
the quantity indicated for June. As there 
was no mercury imported for consumption 
in July a virtual balance between supply 
and domestic and foreign demand was 
reached. 

Shipment of mercury to the United 
Kingdom was somewhat above the June 
rate but to Japan was notably lower. Mer- 
cury prices responded to the continued 
high rate of production, combined with 
export limitation, by moving downward. 
They ranged from $196 to $202 in June 
and before the end of July were down to 
$189. They continued to move lower in 
August and the trend continued into 
September with the current price at the 
$170 level. 

Consumption in July amounted to about 
2,200 flasks, compared with 2,400 flasks in 
June. 

Consumers’ and dealers’ stocks at the 
end of July were reported as approximately 
10,400 flasks, compared with 10,100 flasks 
on hand at the end of June. At the July 
rate of use stocks in consumers’ and deal- 
ers’ hands were equivalent to nearly five 
months’ requirements. Producers’ stocks 
are in addition to the inventories already 
mentioned and amount to more than 
another week’s supply. 

Those producers who report on a 
monthly basis to the Bureau of mines in- 
dicated that they held 592 flasks at the 
end of July, compared with 634 flasks at 
the end of June. 

Domestic production during July was 
approximately 3,200 flasks, compared with 
3,000 flasks in June. The total for July is 
predicated on reports received from 51 
mines, 42 of which accounted for 97 per 
cent. of the total output in 1939 and nine 
mines that did not produce in that year. 

Companies that accounted for 96 per 
cent. of California’s output in 1939 re- 
ported that 71 per cent. more mercury was 
produced in July than the average monthly 
rate of 1939, and that the July rate was 7 
per cent. higher than in June. Companies 
that were responsible for 98 per cent. of 
Oregon’s total in 1939 reported that the 
July total was 97 per cent. higher than the 
monthly average for 1939 and was 23 per 
cent. above June. Output in Nevada in 
July continued to be several times the 
monthly rate for 1939, but it was lower 
than in June which, in turn, was lower than 
May. Activity at Arizona, Arkansas and 
Texas mines also resulted in noteworthy 
gains in output over 1939 rates. 
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QUININE 


As the result of intensive efforts to ac- 
cumulate supplies of the raw and manu- 
factured materials, the United States is 
adequately stocked with quinine, the 
Bureau of Foreign and Domestic Com- 
merce reported in a survey on this import- 
ant antimalarial drug. 

The movement to acquire quinine, 
started following the outbreak of the Euro- 
pean war, resulted in importations of 2,- 
116,000 ounces of quinine sulfate during 
the period September, 1939, to May, 1940, 
as compared with 839,000 ounces during 
the corresponding months of 1939. 


Receipts of other cinchona derivatives 
during these periods increased from 1,607,- 
700 ounces to 1,821,000 ounces, while im- 
ports of cinchona bark, the raw material, 
expanded from 838,455 pounds to 1,911,- 
000 pounds. 

Converting the cinchona bark to its 
equivalent in alkaloids, it is estimated that 
during the 1939-40 period the United 
States imported cinchona derivatives 
amounting to approximately 6,000,000 
ounces, an 80 per cent. gain over the 3,- 
385,000 ounces received in the correspond- 
ing months of 1938-39. 

Long considered a strategic war ma- 
terial, quinine has been especially import- 
ant where military compaigns have been 
carried out in tropical or other areas in- 
fested by malaria-bearing mosquitoes. 


The United States quinine supply was 
further swelled during the current year by 
the delivery of close to 750,000 ounces of 
quinine sulfate direct from the Nether- 
lands Indies. Under terms of the law pro- 
viding for the purchase, this quinine must 
be held as a reserve for emergency pur- 
poses, although stocks may be rotated to 
prevent deterioration. 

Judging by imports, which fluctuate 
widely, normal United States require- 
ments of quinine or its derivatives appear 
to be from 4,000,000 to 5,000,000 ounces 
per year. From 20 to 25 per cent. of the 
amount imported consists of quinodine, a 
low grade cinchona derivative used for in- 
dustrial purposes, mainly in the steel in- 
dustry, and is not suitable for human con- 
sumption. This would bring normal re- 
quirements for human consumption to 
from 3,000,000 to 4,000,000 ounces per 
year. 

Estimates of the amount of quinine re- 
exported from the United States are placed 
at from 5 to 1 per cent. of the amount im- 
ported. The bulk of the re-exports is in the 
form of compounded medicinals. A recent 
Presidential proclamation requires that 
licenses be obtained from the United 
States Treasury Department for the re- 
exportation of cinchona bark and cin- 
chona derivatives. 

While the Netherlands, with its exten- 
sive cinchona plantations in the Nether- 


lands Indies, enjoys a virtual monopoly of 
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the world’s supply of natural quinine, 
large quantities of quinine substitutes have 
been entering world trade during recent 
years. As in coal-tar dyes, Germany seems 
to have led the field in the development 
and production of synthetic anti-malarials, 
of which atebrin and plasmochin are 
probably the best known. Prior to the out- 
break of war in Europe it is known that 
large quantities of atebrin and plasmochin 
were being exported from Germany to 
areas in Africa, South and Central Amer- 
ica and elsewhere, and were meeting with 
fair success. 

Research in this field in the United 
States is now being conducted and, ac- 
cording to reports, considerable progress 
has been made. 


ERGOT 


Ergot of rye has been weak for several 
months and the series of price declines 
have been extended into the current trad- 
ing period. The price range on spot is now 
from $1.75 to $1.90 per pound. This is 
quite a difference from the $3.85 to $4.00 
schedule prevailing in June. 

There was practically no carry-over of 
ergot from the 1939 Spanish crop, which 
was an unsatisfactory year. Production 
was only about 45,000 kilograms and 
prices ranged between 60 and 150 pesetas 
a kilogram, depending on quality, these 
prices being caused by speculation. 

During 1940 weather conditions have 
been well-suited to ergot production and 
it is estimated that there will be available 
approximately 200,000 kilograms, which is 
considered to be a normal year’s output. 
Farmers are now bringing their ergot to 
markets where it is being rapidly pur- 
chased by the “romaneros” or small 
wholesalers who, in turn, sell it to large 
dealers and exporters. The prices now 
being paid to farmers are reported to be 
ranging from 25 to 50 pesetas a kilogram, 
depending on quality. 

Dealers state that curtailment of the 
normal purchases of this product by Ger- 
many have had little effect on the market, 
inasmuch as many large consuming coun- 
tries which formerly purchased through 
Hamburg are now placing their orders 


directly with Spanish exporters. 


COD LIVER OIL 


The spot market for cod liver oil was 
higher at from $75° to $80 a barrel. 
United States imports of cod liver oil of all 
grades continued to decline in July, 
dropping from 274,410 gallons valued at 
$387,806 in June to 140,509 gallons valued 
at $167,865. This figure compares with 
imports in July 1939 of 529,850 gallons 
valued at $306,646. 
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FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 











Ke YOUELIMINATE ANY ELEMENT op 
T. L. BEESWAX 


PURE ea. e@ EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japa 
Wax and Condelifla Wones sleo meet ev every qua uality standard, 


THEODOR LEONHARD WAX CO.), Inc. 
HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 


Over 85 years of continuous business In the United States. Established 1852. 
* Mid-Western Distributor: A. C. Drury & Co., Inc., ¥ 
219 E. North Water St, Chicago, Ill 





TOO cee seve oa 
success ful experienc 
your cosmetic aaa «a 
problem. Inquiries invited. 
. | 


dresden cosmetic co., inc. 
122 WEST 26 ST. e NEW YORK 








CERTIFIED 
COSMETIC COLORS 


® 
Established 1851 
First PRODUCERS of Certified COLORS 
H. asastesipiongas & nae beat 
$3 PARK YORK, N. Y. 




















A SAFE AND MILD 


ANTISPASMODIC 
and 
SEDATIVE 


SODIUM BENZYL SUCCINATE 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 








SUPPOSITORIES 
F STYPTIC PENCILS 


ore . Biiif~r 
A. CAVALLA, int. 163 w. 181m ST. NEW YORK 


COMPACT POWDER 

















CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 
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Mer steady sales: 


Deodorants 


in paste, lotion, liquid and powder forms; 
a complete service to meet your needs. 
Also all other cosmetic products 


Jules Montenier & Co. 


MANUFACTURING CHEMISTS 
417 N. STATE STREET, CHICAGO 















M. E. PROFFITT 


Distiller of 
ESSENTIAL OILS 












Source of Supply for 
BIRCH, WINTERGREEN and 
SASSAFRAS NATURAL 
Since 1912 









126 Spring Street . . . Johnson City, Tenn. 


















Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 





LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


’ 
Your inquiries are invited 



























CHLORBUTANOL 
EPHEDRINE 
KELOFORM 


(Benzocaine) 


PROCAINE 


RoW. GHe BP Pe CO. 


10 ROCKEFELLER PLAZA, NEW YORK CITY 


















REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 
Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY, N. J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 

















CONSOLIDATED OFFERS: 


1—World Rotary Automatic Labeling Machine. 
2—PneumaticScale6-head Ca pers, with automatieCapFeeders. 
2—Kar!I Kiefer Visco Filling Machines. 
1—World and 1—Ermold semi-automatic Labeling Machines. 
1—Pfaudler 500 gal. Glass Lined jack steel ag 
Kettle, motor driven. 
1—Cherry-Burrell No. 500 Viscolizer. 
1—75 gal. Glass Lined Mixer, stainless steel agitator, m.d. 
1—U.S. Bottlers Combination No. 4 Filter Filler, Pump & Motor. 
8—Single Punch and Rotary Tablet Machines: 1 ‘olton No. 
4% Single — N44} 3—Colton Rotary No. 2, 54”; 1— 
Stokes Rotary R — 1,1’. 
1—20 x 48"' Rotex | ch 
1—Stokes No. 15 Souder Filler, auger type. 
5— Powder Mixers from 50 to 2000 Ibs. 
1—Colton No. 4 Worm Tube Filling Machine. 
es Copper, Glass Lined, jacketed and agitated 
ettles 
Low prices for quick sale. Act at once! 


CONSOLIDATED PRODUCTS COMPANY, Inc. 


20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave., Newark, N. J. 

















LET US SOLVE YOUR 


COLO ® PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
alts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (F D. & C COLORS) 
LEEBEN CHEMICAL CoO., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 389 Washington St., New York, Tel.: WAlker 5-0210, 0211 
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ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


| Specialists in Creating and Duplicating 
Artistic and Distinctive Perfume Oils, Flavor 
er and Essences for the Manufacturer 


“COMPAGNIE DUVAL~ 


121-123 East 24th St. New York 
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Professional 


Service 








Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Direetor 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE For “Scrence aT Your SERVICE” 


48-14 Thirty-Third St., Members Assn. 
Long Island City, Consulting Chem. 
New York and Chem. Eng. 











].AWALL & HARRISSON 
Charles H. LaWall, 1871-1937 Jes. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 


Legal Testimony 
214 South 12th Street Philadelphia, Pa. 











H. A. Sen, Ph. D. E. B, Putt, Ph. C., B. Sc. 
SEIL, PUTT & RUSBY, Inc. 


Analytical and C o Chemist. 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
a a Extracts Toilet Preparations 


Spices Drugs 
Proprietary Medicines Special Formulas 


Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone; AShland 4-4343 

















THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 











Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 














Classified 





Business Opportunities 





Classified 


Machinery for Sale 





I CAN SELL your product if it is used by cosmetic 
and pharmaceutical manufacturers in and around 
New York. Alert, progressive firm can have this 
territory opened, or their present volume increased, 
Commission basis. BOX 231, DRUG AND COs. 
METIC INDUSTRY. 








Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 477 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





CONVEYORS, DRYERS, FILLERS: Liquid, 
powder, tube; Filters, Kettles, Labelers, Mills, Mix- 
ers, Coating Pans, Percolators, Sifters, Tablet 
Machines, Tanks, etc. Send us your inquiries and a 
list of your idle ip t. Loeb Equi; t Sup- 
ply Co.. 912 North Marshfield Ave., Chicago, Ill. 








GUARANTEED REBUILT MACHINERY: 
Powder Mixers & Sifters 100 to 3000 lbs.; Stokes 
Powder Fillers; Glass Lined & Steel Vac. Stills, 
Kettles, and Tanks from 25 to 2000 gals; Single 
Punch and Rotary Tablet Machines, Copper Coat- 
ing Pans; Bottle Fillers; Portable Agitators; Disc 
Filters & Filter Presses; Pebble & Jar Mills; Pony 
& Change Can Mixers; Ointment Mills, Powder & 
Paste Fillers; Crushers, Pulverizers, Rotary Cut- 
ters, Laboratory Equipment, etc. Send for com- 
plete listing. We buy your surplus equipment for 
cash. STEIN EQUIPMENT CORP., 426 Broome 
St., New York City. 





FOR SALE—Rebuilt and guaranteed viscolizers 
and homogenizers, all sizes. With standard or new 
sanitary heads and pressure valves. Bulletin and 
prices on request. Otto Biefeld Co., Watertown, 
Wisconsin. 





CHOICE EQUIPMENT for Drug and Cosmetic 
industry, Beach-Russ No. 2 Vacuum Pump with 
air filter and explosion proof motor. Colton No. 4 

Jorm Filler, motor drive. Colton No. 2 Closer and 
Clipper, motor drive. Kiefer 10’’-12” plate, Alsop 
10 and Ertel 6 Disc filters. Iron 2” Centrifugal 
Pumps, motor drive. Aluminum and Copper 
Jacketed Kettles. 50 to 500 gal. Horizontal and 
Vertical Glass Lined tanks with and without 
agitators. Colton Oscillating Granulator. Day 24” 
and 30’ Copper Coating and Polishing Pans. Dry- 
ing Closets, etc. Your inquiries solicited. What 
have you for sale?’ MACHINERY AND EQUIP- 
MENT CORP., 59 East 4th St., New York, N. Y. 
Gramercy 3-6466. 





PATENT YOUR IDEAS 


send 1 Sketch or Model 
of your invention for 





i Pat. Off. records searched 
for ANY Invention or Trade Mark 











WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 


Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labeis Copyrights 
Internal Revenue Federal Trade Commission 
Correspondence Invited 
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OFFERING: Alsop 10 Dise Filter and Pre filter; 
Kiefer 10” Multiple Disc Filter; 500 gal. Glass 
lined Tanks; 100 gal. Wood Tanks. Write for com- 
plete stock list. PERRY EQUIPMENT & SUP- 
PLY CO., 142 N. 10th St., Philadelphia, Pa. 





Machinery Wanted 





WANTED AT ONCE: Pneumatic Scale Packag- 
ing Machine, Dry Powder Mixers, Tablet Machine, 
Pony Mixer and Filter, Pebble or Ball Mill, Screen, 
Kettle and Vacuum Pan. We want good equip- 
ment. No dealers need answer. Box 214, DRUG 
AND COSMETIC INDUSTRY. 





BEST PRICES PAID for various types of chem- 
ical equipment and machinery. Send a list of your 
surplus to AMERICAN CHEMICAL EQUIP- 
MENT CO., 67 E. 8th St., New York, N. Y. 





Business Opportunities 





NEW VITAMIN D PROCESS. Licensee wanted 
on royalty basis. Process does not use ultraviolet 
rays. Box 221, DRUG AND COSMETIC IN- 
DUSTRY. 





SUCCESSFUL, VERSATILE CHEMIST, former 
manufacturer, extensive experience waxes, polishes, 
cosmetics, sanitary products desires to invest 
money in sound chemical] business where chemist 
partner is n Also interested joining ex- 
perienced salesman in new chemical enterprise. 
Box 230, DRUG AND COSMETIC INDUSTRY, 


The Drug and Cosmetic Industry 


Situations Wanted 





CHEMIST, 20 years experience in cosmetic chemis- 
try analytical, research, development and | produc. 
tion, desires position. Box 211, DRUG AND 
COSMETIC INDUSTRY. 





CHEMIST, thirty years experience, drugs, tablets, 
pills, effervescent salts, perfumery and cosmetics, 
desires position. Box 212, DRUG AND COs. 
METIC INDUSTRY. 


PHYSICIAN AVAILABLE immediately. Age 31, 
Harvard, Michigan and New York University 
raduate; Bellevue Hospital, Diplomate National 

oard Medical Examiners; member American 
Medical Associates; Capable writer. Will serve re- 
putable concern as executive, and as technical and 
advertising advisor; will travel. Box 217, DRUG 
AND COSMETIC INDUSTRY. 


SALES MANAGER, Age 34, 14 years sales ex- 
perience. Past three years Vice-preaident and Sales 
Manager of cosmetic concern. Experienced in sales 
organization, promotion and distribution in drug 
and department 5 & 10 syndicate stores, also na- 
tional advertising, magazine and radio, contest and 
movie star endorsements. WRITE Box 218, 
DRUG AND COSMETIC INDUSTRY. 


PHARMACEUTICAL AND COSMETIC 
CHEMIST, 10 years experience in production and 
sales desires position where hard work gives chance 
for advancement. Box 223, DRUG AND COS- 
METIC INDUSTRY. 


REGISTERED PHARMACIST, gentile, single, in 
charge of department with pharmaceutical manu- 
facturer in vicinity of New York desires change into 
suitable position now or later. Box 224, DRUG 
AND COSMETIC INDUSTRY. 


TABLET FOREMAN with college education and 
remarkable experience in all phases of manufacture 
and plant operation desires change. Box 225, 
DRUG AND COSMETIC INDUSTRY. 


MANUFACTURING CHEMIST, experienced in 
both actual manufacturing work and administra- 
tion duties. Employed at present, graduate Phila- 
delphia College of Pharmacy and Science. Box 227, 
DRUG AND COSMETIC INDUSTRY. 


PHARMACEUTICAL CHEMIST, young, Chris” 
tian, Registered Pharmacist, three dependents. Ten 
years varied experience supervising production, 
purchasing, analytical control, new product_re- 
search and development, products improved. Cap- 
able, versatile. Desires position as executive oF 
junior executive with reputable concern. Box 228, 
DRUG AND COSMETIC INDUSTRY. 


PHARMACEUTICAL CHEMIST, young, Chris- 
tian, nine years experience in manufacturing phar- 
maceuticals, tablets, effervescents and laboratory 
control work. Mid-West university graduate. 
Registered pharmacist. Box 229, DRUG AND 
COSMETIC INDUSTRY. 


Help Wanted 


SALESMEN WANTED: To sell capsule filling 
machines and menthol cone inhalers to drug stores, 
hospitals, institutions. Winchester Mfg. Co., 106 8. 
Howard St., Baltimore, Md. 
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Plants For Sale 





PLANT ON EASTERN SEABOARD equipped 
with Bottle Washing Machinery, Filler, Pasteurizer, 
Labeller, Air Compressor, Refrigerating Equip- 
ment. Private R. R. Siding. All new equipment. 
In use short time. Box 232, DRUG AND COS 
METIC INDUSTRY. 
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CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF 
MAGNESIUM 


Light, Gr Great Adhesiveness. Pure 
aoe a if desired. pha out 
under the puff like the finest 
pollen. Made to satisfy most 


Se oC 








Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., 


Des Moines, New Orleans 


STEARATE OF 
ZINC 


Odorless, Im aivebie. Pure 
White. Water Resisti: ome 
Adhesiveness. Light or as 
desired. Highest standard a ur- 
ity and Uniformity. 
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Scene—The golf course at White Sulphur Springs. 


Jim Ross, a manufacturer of pharmaceuticals who 
markets his private brand of U.S.P. White Mineral 
Oil, talking to his friend 

Bob Black, on their way back to the Club. 


Mr." R—“Boy, it’s a relief to get away from my desk for a 
few days—meeting the gang down here and shooting 
golf takes my mind off my worries.” 


Mr. B—“‘Worries, Jim?” 


R—“Plenty. Take our Mineral Oil business for instance. 
First we build up a pretty good trade on Russian Oil. 
Then when the trouble started in Europe, we couldn’t 
get Russian Oil. That was bad—somehow or other 
people weren’t as fussy about Russian Oil as they seem 
to be about American Oil.” 


B—“Why let that bother you when you can get American 
White Mineral Oil that’s certainly the equal of Russian— 
in fact, I think it’s lots better than any imported prod- 
uct.” 


R—“Sure, but try and find a reliable source of supply. We 
tried it too. The first few drums I bought were O.K.— 
then the trouble started. I got complaints from the drug 
stores, who got their customers’ kicks about odor and 
taste. What else could I do then except take the bottles 
of oil back and pocket the loss>”’ 

B—“Well, Jim—I’m no wizard, but you make me feel like 
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one— 
R—“Waddaya mean—wizard—how?” 


B—“T’ve licked my white oil problems—and they stay 
licked. There used to be a time when I’d worry whether 
our bottled oil would stay sold or whether we'd have 
kick-backs and complaints from the drug stores too. 
That was before I switched to Sonneborn—” 


a“ 
By Ewing Gallo 95 


R—‘And you're going to tell me that you haven’t hat " 
trouble since?” . 


B—“Believe it or not, skeptic—that’s what I’m telling } 
When we send Sonneborn an order for their He 
White Mineral Oil and say ‘same as last,’ no mal 
whether it’s a tank car, a carload, or just a few ¢ H 
we know that what they ship us will definitely be 88 
as last—our experience and their control laboraté 
show that I’m right. Net result: Our customers i 
absolute confidence in our products—and we're sitt 
pretty in the bottled White Oil business—thankg 
Sonneborn.” 4 

R—“Well, Bob, you’ve earned the drinks—they’re om} 
this time. I'll take your tip when I get back. It® 
mean one thing less to worry about when we switel 
Sonneborn.” 


xkx*kk* 


And while we're on the subject . . . it will pay you to spee 
not merely Petrolatum U.S.P., but Protopet. Sonnebom F 

pet (Petrolatum U.S.P.) has keeping qualities. It is expe 
refined in the complete color range required for pharmacett 
and cosmetic use. 


L. SONNEBORN SONS, INC., NEW YORK 


CHICAGO 


* 
BALTIMORE 


Refineries: Petrolia & Franklin, Pa. 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 


STOCKS CARRIED IN PRINCIPAL CITIES 
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Refiners of White Mineral Oil & Petrolatum 
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LOS ANGEL 
e Be: 


PHILADELPH 
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